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The American Association of Ad- 
yertising Agencies is going to have 
competition of a sort as the result 
of formation of Associated Actors 
and Artistes of America. This means 
there are now two Four A’s. 


, Ff F 


This potential mix-up recalls the 
incident which almost cost the life 
of an innocent Havana publisher dur- 
ing a revolution a few years ago. The 
ABC, to which his paper admitted 
membership, meant a deadly secret 
orgenization to the local politicos, 
who had never heard of the Audit 
Bureau of Circulations. 


i ie 


They could hardly be blamed for 
inking that “charter subscriber,” 
“eontests,” “group organizers,” “‘hon- 
or system,” and other phrases in the 
ABC glossary represented a code 
rather than bona fide professional 
jargon. 

a 


Lineage is down in automobile 
numbers of newspapers. After all, 
tire, gasoline and accessory manufac- 
turers need a little co-operation from 
producp*s of passenger cars. 


, 2. 


Or did car manufacturers dispense 
so many samples during the round of 
pre-show dinners that they feel too 


poor to advertise? 


7, ¥ ? 


The newspaper executive whose 
salesmen fail to bring in the lineage 
will undoubtedly feel gratified when 
he learns that his automobile editor 
has just received a shiny new model 
gratis. 

vvweegy 


The automotive industry remains 
unique in being able to get the pub- 
lic to pay to see the things it has 
to sell. 

vvwegy 


Also in being successful in induc- 
ing newspaper reporters to pay 15 
cents to gain admission to the show 
to garner facts for glowing stories of 
the progress of the industry. 
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Automotive advertisers get a real- 
istic slant on the “public” through 
contacts at the auto shows. They 
learn that this word embraces mil- 
lionaires, hack drivers and others. 
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Some go to the shows to buy cars. 
Others wend their way there with the 
thought that it is more blessed to 
receive than to give. Even the price 
tag of an automobile is welcome, if 
free, 
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If the cars were a bit lighter, they 
could be slipped under a coat with 
the price tag. 
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Dow Chemical Company advertises 
that Styrene is ‘more transparent 
than glass.” 

Again irresistible force meets im- 
Movable object. 
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Radio throws such a strain on the 
resources of gag writers that they 
have broken out with an epidemic of 
Pants jokes in the public interest, 
“onvenience and necessity. 
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Trousers may not be interesting or 
convenient, but— 


Copy Cus. 


Advertisers Eye Special Session 


MRS. CONSUMER 
TALKS; WILSON 
FINDS SHE BUYS 


Store Broadcast Series Brings 
Sharp Sales Rise 


(Picture on Page 10) 

Chicago, Nov. 11.—Give Mrs. Con- 
sumer an opportunity to air her 
views in public and a seven-league 
step has been taken toward the goal 
of product purchases, sales records 
chalked up in the unique retail store 
broadcast series of Wilson & Co. for 
Tender Made ham, disclosed today. 

Not only are the women who par- 
ticipate in the broadcast enthused— 
and stores where the broadcasts have 
been staged have been literally 
swamped—but Mrs. Consumer on the 
listening end gets a powerful vicari- 
ous stimulus. That is why the broad- 
casts, thus far confined to Chicago 
and suburbs, may be broadened to 
include other key cities, a spokesman 
for the company indicated. 

The broadcasts themselves over 


Station WGN offer an unusual oppor- | 


tunity for individual] store promotion 
and while strong co-operative effort 
is required of the participating 
dealer, requests for inclusion in the 
series have stacked up a large back- 
log. 

The retailer, under the plan, must 
stock a sufficient supply of Wilson 
products for the broadcast week, per- 
mit the company to blanket the 


(Continued on Page 47) 


Publishers Are 
Discharged in 
Oil Price Case 


Madison, Wis., Nov. 11.—Two busi- 
ness papers and their affiliates were 
among eight defendants dismissed by 
government motion today in the 
wholesale anti-trust suit against oil 
companies. Journal of Commerce, 
Chicago, and National Petroleum 
News, Cleveland, were formally dis- 
charged by Judge Patrick T. Stone. 
Others who were thus exonerated of 
the price-fixing charges are W. C. 
Platt, president of National Petrol- 
eum News, and W. C. Platt Com- 
pany, publisher of Platt’s Oilgram. 

Four oil compames shown to have 
been in process of reorganization at 
the time of the alleged price con- 
spiracy were also dismissed. Their 

(Continued on Page 49) 
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SOCONY SMASHES WINTER COPY 


MOBILGA ~o MOBILOIL 


‘BETTER ONE WEEK 
CARLY _THAN ONE 


SOCONY- VACUUM 


Oil COMPANY, INC. 


Giant headlines, as evidenced in this spread to appear in The Saturday Evening 
Post of Nov. 20, mark Socony-Vacuum Oil Company's most ambitious winter 


changeover campaign. 


(Story on Page 20.) 


Justice Black Demands 
Facts in Advertising 


Standard Education Society 
Offer 3 th Deceptive 


Wasningtoh; @. C., Novt 9.—Mark- 
ing his first public participation in 
Supreme Court activities, Justice 


Hugo Black yesterday issued a smash- 
ing confirmation of the Federal 
Trade Commission’s viewpoint on 
advertising, which apparently means 
that advertisers will be forced to 
more rigid adherence to facts than 
ever before. 

In upholding the FTC’s cease and 
desist order against Standard Edu- 
cation Society, Chicago, the Supreme 
Court blasted the contention of a 
lower tribunal that copy which is ob- 
viously false is not an infraction of 
the statute against unfair competi- 
tion. Standard Education Society, 
it is alleged, represented that it was 
giving encyclopedias to purchasers 
of its publications as gifts, and that 
they paid only for loose-leaf supple- 
ments. 

The United States Circuit Court of 
Appeals laughed the FTC out of court 
with the declaration: 

“We cannot take too seriously the 

(Continued on Page 47) 


Akron Twain Backs 
Barton for President 


¥ 


* _ — 

Akron, O., Nov. 11—A “Bruce 
Barton for President” movement that 
promises to expand to nation-wide 
scope has been launched here by two 
Akron business men, neither of whom 
knows Congressman-elect Barton per- 
sonally. The two are Russell Harp, 
president of Russell Harp, Inc., serv- 
ice station operator, and D. M. Em- 
ery, president of the Monroe Letter- 
head Corporation. 


“We need a business man in the 
White House and no man in the coun- 
try has better demonstrated his fit- 
ness for the president’s job than has 
Bruce Barton. His election to Con- 
gress is his first stepping stone 
to political fame that will eclipse his 
fame as an advertising genius and 
writer,”’ said Messrs. Harp and Em- 
ery in espousing the cause of the 
chairman of Batten, Barton, Dur- 
stine & Osborn, New York. 


Messrs. Harp and Emery are con- 
tacting civic leaders in many cities 
to enlist them in “Barton for Presi- 
dent” clubs. 


Last Minute News Flashes 


Nash Sales, Advertising Staffs to Detroit 


Kenosha, Wis., 


Nov. 12.—Sales and advertising staffs of Nash Division 


of Nash-Kelvinator Corporation will be moved from Kenosha to Detroit by 


Jan. 1, it Was announced today. 


Miss Bonnesen to Join Benton & Bowles as Space Buyer 


Chicago, Nov. 
Ryan, Chicago, 
post with the newly formed agency 


12.—After four 


years as space buyer for 
Carolyn E. Bonnesen will leave Nov. 


Ruthrauff & 
22 to take the same 


of Benton & Bowles—Chicago. She was 


formerly space buyer for Kling-Gibson Company. 


Sun Agency Merged With Meldrum & Fewsmith 


Toledo, Nov. 12.—Sun Advertising Company today was merged with 
Meldrum & Fewsmith, Inc., Cleveland, under the latter’s name and with 
personnel unchanged. Stanwood A. Morrill, Sun president, becomes vice- 
president of Meldrum & Fewsmith in charge of the Toledo office. 


Brewers’ Journal Absorbs Brewer and Maltster Dec. 15 


Chicago, Nov. 12.—Brewers’ Journal and Brewer and Maltster, both of 


Chicago, will consolidate under the former’s banner Dec. 15. 


J. S. Danks, 


publisher of Brewer and Maltster, will become assistant publisher and East- 


ern manager of Brewers’ Journal. 


David B. Gibson is publisher. 


Wage, Hours Bil Big Topics; 
Advertising Legislation 
Seems Overshadowed 


Washington, D. C., Nov. 12.— 
Though the temper of Congress in 
the closing days of its last session 
makes predictions as to what will 
happen in the special conclave start- 
ing Nov. 15 extremely hazardous, ob- 
servers generally are of the opinion 
that no food and drug legislation will 
be enacted into law. 

They lean, rather, to the belief that 
if any new developments mature on 
the advertising front, they will come 
from executive action rather than 
from direct legislation on the subject. 
If laws giving President Roosevelt 
free rein in reorganization of govern- 
ment bureaus are passed, the chief 
executive may do in a moment what 
Congress has been unable to achieve 
in several years—clarify the question 
by extending authority of the Federal 
Trade Commission to labels as well 
as advertising. 


Insist On Legisiation 


The executive committee of the Na- 
tional Drug Trade Conference went 
on record at a meeting here Tuesday 
in favor of “adequate food and drug 
legislation.” It failed, however, to in- 


dicate which of the-DiTia: RRA OVOP .ngiers 


from the last sessiém Is@avored. 

The wage and hour bill looms as 
one of the Rooseveltian objectives to 
be sought at the special session. This 
measure passed the Senate last ses- 
sion but met so many obstacles in the 
House that many believe it can not 
pass in its present guise. 

Last-minute conferences have been 
held, however, to discuss modifica- 
tions which would make the measure 
acceptable to labor, if not to employ- 
ers. Present indications are that la- 
bor will support a bill which specific- 
ally states maximum hours and 
minimum pay, rather than leaving 
these important factors to the dis- 
cretion of a new board. 


Effect of High Wages 


Though no employer relishes the 
idea of further expansion of payroll, 
a small number is enthusiastic over 
the sales possibilities inherent in 
such legislation. While the American 
standard of living was the envy of 
the world eight years ago, the feeling 
has sunk deeply in the interim that 
this standard is much lower than was 
thought in the past. The country has 
heard so much of “vicious spirals,” 
that this group is wondering if there 
is also a “constructive spiral” which 
might perchance be discovered 
through the medium of this measure. 

In other words, the average man- 
ufacturer can stand almost anything, 
given consumers with money and 
needs, and the new wage-hour bill 
promises just that. 

A score of bills having more or 
less influence on marketing operat- 
ings hold over from the last Con- 
gress. The passage of time seems to 
have dimmed their prospects of pass- 
age and the excitement is likely to 
come from new, rather than old 
measures. 

Consideration of crop control legis- 
lation seeking to maintain rural pur- 
chasing power also, in the opinion of 
observers, will tend to crowd ‘out 
consideration of advertising bills at 
the special session. Supplemental 
action to the crop control bill levy- 
ing processing taxes on cotton, corn, 
wheat, tobacco and rice also is ex- 
pected. 


4 " A SNF MA =, - - enas } roe 
; . 1" 1937 {inten ee 
7 Pivet 
owe “ 
—— 
| - 
™ rarer aaa eer aaaeaaeacamaeaaemammaaaaacaacaaaamcmmcacea ame maaamemaancaseaacaesamaaaaamaa aaa aammacmcmmaemaaaaeamaaeteaammamasa an eam cane emmmmmmaaaamaaaamceaammscsaaaamanemmenameammmmmmmannaas meena acl 
=e icc nate iliac teat eineta 3 
| | | 
| | . 
5 ri , 
‘(SEAR E a 
| ny 0 
. ie ioe CHANGE NOW TO } 
et Drive in.Yous Mobilei! Dealer . aaa 4 GS aes 
is te x ;. > 3 » eee a on 
| WINTERPROOF hat eae. Winter a 
YOUR CAR! os — me. | ae. 
=i = SaaS: e oe is 
re) “Fe <e Mobilgas + 
q i F = x, a Es ing 7 
’ <7)2 | Ss - Ret AMERICAS NOL WINTER CASOLINE | on 
Aa Jy Ue ine 
is F——~opcecene on | wiemennens Ss Eanes i 
; ronvend BApinton REE tur: a2 Ray Ngee Nee, Soe 
| a ee fer ae a 
: I Py ae 
| | ee | Be 
yariek 
eects 
A | ag ar J. an 
; | ‘a4 oleae 
ages 
; Rist Se a 
: a 
sere es | anh 
‘, oe 
“ a i eee) 
: ee 
4 a oe 
seine 
a Po ee =! ea 
: | ile 
4 “4 i lig 
: ie 
e a 
7 | aie ad 
a3 | a : 
oe 
. ee oe 
3 a 
“f crit. aie 
bs | 
) ee 7 eal ia 
E ae 
os iGd 
as fg 
————_—_—_____————————————__——<——<$F<§<F<€<<—[—[—L—LCl[ll=l»»]@"]"]aH=H—@O——OO——————— | : ey 
‘ ais rer 
See 
| & 
— | a | _ 
an | 
a a e 
Se | ee BP isges 
| co aeRO 
| : 
" | e 
a . 
= as a 
i ‘ | ! ida? eee 
+f ae eet 
Pe a Pees a 
a ee 
* mrad a B 
xia 
Fr Dee SP erg) all 
SPOR ce 
Phe ae aye Ge A ie wate AACA OU ROR bo eiiys A Guiage ray DMee ie yl Su GP ny eae or cick Ns weer sees men eG Ata Sha mt See tate 6 ein Cl EER NE Gy Cai cee ee 7 ee Tig Oia Bt 3 Sar a Ceca & Epo 5 EY pom iaeea deapeae TE OTE cot eA RINE Reo 
tee Tit fg ole a PH3 eeeke > CEE IE SAS Rn} Oop tea Nee 8 ee, RE ok ey ans i 35 hi RRC ees Are gf phe ie SEMBLE SF Fee aps Maal ee 2, creat Lot Sets wee Bate ee pe oa a Faecbt sietiaed TPT a aie ¥ eae : Fre ee ie chee a ey es Ny 


> 


ADVERTISING AGE 


PRIVATE BRAND 
RANKS ENROLL 
HEARN STORES 


Plans Made to ‘‘Duplicate”’ 
Each National Item 


New York, Nov. 10.—Amid a fan- 


fare of publicity and endorsements 
from the Women’s National Exposi- 
tion of Arts and Industries and other 
consumer groups, Hearn Department 
Stores, Inc., operating three stores 
in New York City and Newark, this 
week climbed on the private brand 
bandwagon by announcing an exten- 
sive promotion campaign for 
“Hearns Blue Diamond Brand” mer- 
chandise. 

Coincident with the launching of 
its new project, Hearns staged an 
elaborate opening of its “bureau of 
standards,” with consumer organiza- 
tion representatives and the public 
invited to inspect the newly organ- 
ized testing laboratory. The bureau 
will operate under the direction of 


BUREAU STRESSED 


=< yo Hearne Bureau of Standards Warrants 
BLUOs ee 
| DURIVIOND | siccroe nrc 


IMPORTANT j 


please ¢ 
ye lot and 


Made Expressdy ior MEARNS |] NET 2 O75 


This typical label in the Hearn Depart- 

ment Stores’ new private brand move 

evidences stress on the stores’ product 
testing bureau. 


Leon Kapelsohn, formerly’ with 
Macy’s bureau of standards. 


Adopt “Assurance” Tags 


Claiming to be the first low priced 
store in the metropolitan area to em- 
bark upon such a program, Leonard 
Ginsberg, vice-president, said that all 
‘Hearns Blue Diamond Brand” mer- 
chandise would be thoroughly tested 
by the bureau and then labeled with 
“tags of assurance.” He added that 
the private trade-mark would be rap- 
idly extended until its scope included 
practically every line of merchandise 
carried by the store. 

It was revealed that already the 
Blue Diamond appears on a complete 
line of cosmetics, drugs, fabrics and 


dress goods, notions, sheets and bed- 
ding, and will soon appear on furni- 
ture and home furnishings. While 
Hearns will continue to carry Na- 
tionally advertised brands, Mr. Gins- 
berg envisioned the time when every 
item of national merchandise will be 
accompanied on display by a cheaper 
counterpart bearing the Hearn label. 

inquiry on Hearns attitude toward 
price fixing brought the reply that 
the store will avoid the aggressive 
tactics of R. H. Macy & Co., which 
has taken the lead in the fight 
igiinst price maintenance. Hearns 
will not attack either fair trade leg- 
islation or nationally advertised 
brands themselves, Mr. Ginsberg 
said. In an “educational campaign” 

n metropolitan newspapers, Hearns 
will promote its bureau of standards 
and the Blue Diamond line, using a 
price appeal, but not referring to 
established brands by name, it was 
revealed. 

While Hearns has received much 
attention from organized consumer 
groups and inquiries from other re- 
tailers, no plans have been set in 
motion for outside distribution of 
Blue Diamond Brand merchandise. 


Rose to Transit 


Herbert Rose has been appointed 
sales manager of the poster division 
of Transit Advertisers, Inc., New 
York. 


AN INDUSTRY AND ITS PUBLICATION 


Wruen the curtain rises on the Heating and Venti- 


lating Exposition, AUTOMATIC HEAT 
TIONING and its industry will be in 


gether. Always on the scene of the news, AUTOMATIC 


HEAT and AIR CONDITIONING will 
report of the Show to the industry. 


The Exposition will vividly portray the rapid progress 
that has been made in the industry. The displays there 
will bring out new merchandising ideas and improve- 
ments in equipment which will affect the entire field. 
Every man in the industry knows that he must keep 
abreast of these ever-changing conditions—he must 
march ahead with his industry or find himself left far 


behind. 


and AIR CONDI- 
the front row to- 


bring a complete 


Exposition. 


AUTOMATIC HEAT and AIR CONDITIONING presents 
the most effective medium to carry your sales message 
for it keeps its readers abreast of these changing con- 
ditions. And in addition to keeping your present out- 
lets sold, AUTOMATIC HEAT and AIR CONDITIONING 
reaches your best potential outlets and the new outlets 
that are naturally attracted to such a rapidly growing 
field. Take advantage of the excellent opportunity 
offered by the January issue which will be distributed 
at the Show and let AUTOMATIC HEAT and AIR CON- 
DITIONING give the industry the same showmanship on 
the advantages of your product that they will see at the 


SPECIAL FEATURES 


tioning equipment. 


from men of authority in the automa 


WHAT IS AHEAD FOR 1938—Forecasts 


OF THE JANUARY ISSUE 


A LEGISLATIVE STUDY OF THE INDUS- 
TRY—Reviewing the trend of National, 
State and Local legislation as it affects 
the sale of automatic heat and air condi- 


heat and air conditioning industry. 


conditioning industry for 1937. 


NEW PRODUCTS FOR 1938—Automatic 
heat and air conditioning equipment to be 


tic announced for sale in 1938. 


imayeQenr. 


STATISTICAL REVIEW—A complete statis- 
tical picture of the automatic heat and air 


Distribution of This 
Issue Will Exceed 
16,000 Copies. 


CAR PRODUCERS 
EXPECT FIERCE 
SALES STRUGGLE 


Auto Shows Point to Lower 
Total for Industry 


Chicago, Nov. 11.—With the New 
York and Chicago auto shows pro- 
viding an index to the public mood 
and spending power, automobile ex- 
ecutives were ready today to admit 
that fewer cars will be sold in 1938 
than in 1937. An executive of Gen- 
eral Motors Corporation placed the 
decline at 10 per cent in dollars, 
or 20 per cent in units. 

Another straw showing whither the 
wind blows was today’s announce- 
ment from the Plymouth division of 
Chrysler Corporation of a $15 reduc- 
tion on prices of its de luxe models. 
The tariff on standard business 
models is unchanged at $65 higher 
than heretofore. The company said 
that Plymouth was first to announce 
1938 prices and that competitive rea- 
sons motivated the reduction. 

All of this does not mean, however, 
that the industry is pessimistic. 
While almost any automotive execu- 
tive will admit, in his franker mo- 
ments, that the total number of cars 
sold will be lower in 1938 than this 
year, he will add in the same breath 
that his own company expects to in- 
crease its share of the total. In other 
words, the competitive battle will be 
more intense than ever before. 


Lineage Shows Decline 


While attendance is holding up 
well at the 38th annual Chicago Au- 
tomobile Show, the same can not be 
said of newspaper lineage. New 
York show week lineage declined 13 
per cent and the loss apparently will 
be considerably greater here. Show 
issues published last Saturday and 
Sunday showed a decline in advertis- 
ing of new passenger cars of 18.04 
per. cent in comparison with 1936. 
While lineage of other manufactur- 
ers appealing to motorists increased 
the total lineage, it did not help the 
ratio. Advertising following special 
show numbers has been thin. 

Media Records, Inc., reports that 
new passenger car advertising in 
show issues of newspapers amounted 
only to 93,171 lines, compared with 
113,677 lines a year ago. All Chicago 
dailies showed declines except the 
Herald & Examiner, which, according 
to this authority, carried 19,610 
lines, compared with 15,820 a year 
ago, for a gain of about 24 per cent. 

Though 1,904 lines of automotive 
advertising appeared in The Ameri- 
can Weekly, distributed with the Her- 
ald & Examiner, the latter made a 
handsome gain from any viewpoint. 
The paper itself estimates its ad- 
vance at about 14 per cent. Accord- 
ing to other figures, including all au- 
tomotive and allied advertising in 
show issues, the Herald &€ Examiner 
carried 21,690 lines this year, advanc- 
ing from fourth to second position 
in the local field. 


Fashions Added Magnet 


The Chicago Automobile Show is in 
reality a show, the “Fashions of the 
World,” featuring not only the latest 
in cars but in feminine apparel, prov- 
ing an irresistible attraction to a 
large part of the public. A number 
of local retailers were able to secure 
some publicity by providing costumes 
for the beauties of all nations who 
starred in the show, Lester, Ltd., 
providing most of the costumes, and 
Associated Fur Industries of Chicago 
contributing the furs regarded as an 
indispensable adjunct. Wise Shoe 
Company took care of the shoes and 
Celanese Corporation of America 
provided the fabric used in the eve- 
ning gowns. The interest of these 
dealers and manufacturers helped 
stimulate attendance. 

Salesmen on the floor were some- 
what moody, however, describing the 
crowds as “lookers,” rather than buy- 
ers. They insisted, however, that 


the other fellows were doing most of 


SHOW VOICE 
* 


Buick puts words in the mouths of its 

spokesmen in this unusual small space 

newspaper copy, part of a series run in 
show towns. 


the suffering and that their own sales 
are holding up fairly well. 

The ballyhoo which first broke out 
at New York during the depression 4 
few years ago, and which has been 
somewhat subdued since, was present 
in its most conspicuous form during 
the Chicago show, which §runs 
through Saturday. This takes the 
form of mass lectures, sometimes by 
specialists in speaking, at others by 
salesmen who have been educated to 
face large audiences. Prefe:snce of 
the car manufacturers varies. Sume 
believe that it is necessary to secure 
skilled lecturers to address the 
crowds, while others assert that such] 
men are unable to answer the tech-)) 
nical questions often hurled at them) 
and that it is better to rely on fachofy 
salesmen who can cope with such 
emergencies, 


Fords Hard to Buy 


Ford Motor Company was absent 
from most of the show editions, ex: 
cept for the statement in small space 
that it is participating in the Chi- 
cago exhibit. Ford salesmen admitted 
that this is due to production diff 
culties and that it is almost impos 
sible to buy the cars displayed at the 
show. The floor attendants, however, 
did everything possible to spur in 
terest in the new Ford creations§ 
assuring inquirers that it won’t bp 
long before their dealers are able top 
satisfy demand. 

Marshall Field & Co., collaborated 
with the Nash division of the Nash? 
Kelvinator Corporation to give lifef 
to the car exhibit. Field provided al 
of the costumes used by cara eecigee 
in the Nash section, including 3 
chauffeur and a haughty lady attired} 
for an evening function. 

Arguing that the public now asf 
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. (Continued on Page 49) 


HULLS 


For every two bales of 
lint, the cotton grower 
produces one TON of 
cotton seed—from which 
are made _ vegetable 
shortenings, salad oils, 
soaps... and that basic 
cattle feedstuff, cotton 
seed meal and hulls. 
More millions of pur- 
chasing power! Adver- 
tise now in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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rer EVERY two years the Department of Commerce gives American 
> toa business men a composite picture of all merchandise sold through re- 
“durin tail stores to the people of the United States. | 
ces the 
Imes by 
ated t The statistics of sales are reported by states, by counties, 
_ by cities. 
ea the 
lat such] 
x then State units are too large for “fine” comparisons. They are politi- 
factor 
n sucl cal entities—not commercial areas. 
ons, et Cities reflect the retail purchases not only of their own residents, 
11 space 
ne Ons but also of the surrounding community which makes up the trading 
— area, 
d at the 
spur in- 
nee Counties are regarded by most observers as the most 
en 1 satisfactory units for study. 
aborate 
ie Nasht 
tive lifee 
noes There are 3,073 counties in the United States, and the largest 
attire . county accounts for 104,463 times more in retail sales than the small- 
ue est reported county. The other counties naturally range all the way 
—— in between. 
S | Obviously there is room for differentiation, so we submit 
wer “EXERCISES IN DISCRIMINATION’’ in the pages of Metropolitan’s 
ie 1938 Market Data and Circulation Book, a copy of which will be sent 
et on request. 
tton 
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Color Additional or alternate papers 
Baltimore SUN @ Boston GLOBE e@ Buffalo TIMES @ Cleveland PLAIN DEALER Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS 


HoH Chicago TRIBUNE @ Detroit NEWS @ New York NEWS e Pittsburgh PRESS Sunday Chicago TIMES @ Detroit FREE PRESS @ New York 
Philadelphia INQUIRER e St.Louis GLOBE-DEMOCRAT e Washington STAR Newspapers, Inc. HERALD TRIBUNE e St. Louis POST-DISPATCH 


Washington POST 


THE LARGEST CIRCULATION IN THE WORLD OF ANY GROUP OR MEDIUM 
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Roland B. Woodward, Executive Vice- 
president Rochester Chamber of Com- 
merce and a Regent of the State of 
New York, “Liberty conserves the 
reader's time. It’s easy to handle— 
easy to read.” 


Night and Day, Rochester's skyline is recognizable by 
the Eastman tower and the distinctive spire of the 
Genesee Valley Trust Co. In the foreground, the Broad 
Street viaduct over the Genesee River. 


A. E. Quinton, general manager Whiting- 
Buick, Inc., one of the largest Buick deal- 
ers in New York State. “Somehow or 
other, Liberty makes me more conscious 
of what’s going on in the world today. 
Maybe, it’s because your editors hit the im- 
portant matters while they’re hot!” 


Roy Webber of the Webber Super 
Food Market, says, “Liberty gives 
me plenty of ammunition for con- 
versation and discussion.” 


ed 


Howard F. Ely is general manager 
Paine Drug Company, which has 
filled over 2% million prescrip- 
tions since 1820. “Liberty keeps 
me informed on national affairs 
—and national drug campaigns.” 


Leo M. Levy, general manager Roch- 
ester Norge Company—Norge dis- 
tributors for nine counties, says, ‘‘I 
buy Liberty every Wednesday and 


Conrad Zaenglein is co-owner 
of Hickson’s—largest radio re- 
tailer in Rochester (Stromberg- 
Carlson and R.C.A. Victor). 
“Your brilliant articles on for- 
eign affairs have made me an 
enthusiastic reader of Liberty.” 


Herbert Eisenhart, President Bausch & 
Lomb Optical Co., ‘I subscribe to many 
scientific journals for business reasons. 
But I read Liberty for pleasure. Its editors 
have always impressed me with their 
ability to present an entertaining story or 
article in brief, readable fashion.” 


the whole family reads it.” 


FOCUS ON 


ALL PHOTOGRAPHS SPECIALLY TAKEN FOR LIBERTY BY ROBERT W, LEAVITT 


Margaret L. Ehrhardt is Treasurer 
Doyle-Gulf, operators of 18 Gulf 
tions in Rochester. ‘““Women in b 
ness have to keep posted on cur 
affairs and new ideas. That's wh 
read Liberty regularly.” 
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Fred R. Large, proprietor F 
Large Lumber Company, sells U 
son wall-board, Celotex, U.S. G 
sum products, Creo-dip and all 
lines. “Short stories, like Uné 
Cover (by Scott Littleton in a 
cent issue), make me bring Libef 
home every week.” 


William W. Risley, manager of 
big RK O theatre in Rochester, 
“Show business teaches you ™ 
people like. My 12 years read 
of Liberty—and the Liberty sto 
that come here onthe screen—® 
me that Liberty knows people. 
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“WORTHWHILE AMERICA’ 
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sol Heumann, president of Keller, Heu- 
ann, TlLompson—one of Rochester's 
argest clothing manufacturers, reads Lib- 
rty “because it is in step with the times."’ 
r. Heumann is quiet about his many civic 
ctivities but Rochester Rotary’s first award 
or civic achievement, made last year, went 
o Sol Heumann. 
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Frank E. Gannett, publisher of the Gannett 
Newspapers, takes Liberty with him on his 
private plane, says, “I learn a lot from read- 
ing Liberty. It contains, in my opinion, a 
wealth of educational material. For example, 
your stories and articles on aviation have 
made flying even more interesting to me.” 
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people. 


Mrs. Charles W. Weis, Jr.—jJun- 
ior Leaguer prominent in social 
and charitable activities, says, 
“As one concerned with the 
betterment of Rochester, I’m 
vitally interested in Liberty's 
articles on politics and broad 
social problems.” 


Philip G. Hoffman, vice- presi- 
dent Goodland, Clark, Durand 
and Hoffman — Rochester 
retailers of Kelly-Spring- 
field, Seiberling, U. S. Tires; 
Norge refrigerators and 
Philco radios. He believes 
that Liberty is “one of the best- 
edited magazines of today.” 


OCHESTER cameras click in war-torn China; Rochester clothes are not un- 
aa known on Bond Street; Rochester binoculars and microscopes spot big- 
horns in British Columbia and microbes in Madagascar. But Rochester, once 
“The Flour City,"” and now “The Flower City,”” is more than a name—though 
that name is known to the ends of the earth. 

Drive into town on East Avenue, between the magnificent mansions of the 
pre-motor era, and some sense of Rochester's wealth and position will come to 
you. Walk through the broad downtown streets, the tree-lined roads of the 
residential districts. You will see—in this city of 330,000—a good example of 
“Worthwhile America." Here, in closer focus, are visible the qualities which 
make a community—and a country—important. 

The character and substance of this city reflect the thinking of its leaders. 
Talk to these people, and you will find that their interests determine their read- 
ing. Most of them read magazines; almost all of them read one of the three 
basic weeklies—Liberty, Collier's, and The Saturday Evening Post—which deal 
with the broad aims and the human activities of the day. 

Individually, these magazines differ in viewpoint and treatment, but together 
they reflect the major and minor interests of most people. That is why, despite 
many new demands on the reader’s time, they have continued to grow. 

Today, in Rochester, these three magazines alone cover 77% of the Rotary 
Club members and 72% of the Junior Leaguers—to mention but two widely 
different groups. Liberty averages 31% readership in these groups. 

Interviewed here by candid camera, are some of Liberty’s readers among 
the business, social, and civic leaders of Rochester. Their comments are im- 
portant because they put into words the attitude and beliefs of Liberty’s 11,600 
other readers in Rochester—where Liberty goes into every seventh home. 


Home, Sweet Home means much in 
Rochester. It has the greatest per- 
centage of owned homes for any 
city of its size East of the Rockies. 
And Rochester residents take par- 
ticular pride in their landscaping. 


& = = i a 4 W as. ae Pe ae: - 7. > at aks ie Sirs me 7 2 mes Pe — 
t 7 ad oF i ‘ oar P e ‘on , ‘ . Aly ole x Z Sia zm 4 ok ; 2 * es. ae Sie SP ae n << oo 
} ee oe, ey Z . ra ‘ - ae * eg se J, ‘ ~ 3 aan . . os mae 3 f : Ag gg poe a . ae a Salta A ; a 7 " a, ae " ‘i ” 
: — mi iH . ; : ‘ ly * mt + a Ee Per, er B, 4 cy Sor ol = ~oag ae i vs 
“4s as -_ 
= Aye 2 
7 Safed 
co an oes 
Fae ts a7 Fs 
Bape EN soe oe eo) 
foeae a — 5 - gt iste s i 
et - i sen ahi eee te ->- 
i é : 4 ta Ban ws Oa ta 
7 F & ee seme 4 ’ 
a. Reo. "eee EZ J 
om a aig - Reel ac be ea j ‘ e r 4 4 me) My 
eek a i. “ies ae oe ae ae s Bi pt, A Yy : 
. & —— he Gem Pens) inlicoe jae ae Aa aria SS eT oe ssa Vihy > ae a 
» é a ig MR i RN 6 aie owe ae ee SS F te 
~ re —— a % ee ne ; heals ie, ae ie . L ies a 
SL  i_—_ : es ; Fs Se ‘ ees Ber a. oe x Bi Ae Sr il eget — a alae 
ve fell FF Bete Z , : A eens Se Ne at ete " ~ ‘ieee re | Phe S See poe 
ize BP y ” piss 2 Poetae, Bs ve bs oe 4 Rs aie 
mat st 1 ee. rs, eee > fans eh cS = sf ae Bi nace = Pant i ee 
cad PF . ie ete ¥ off Et git a se eee a we hea : eae “SAR : er 
ate, ro ee erie i oe ae ap nae i ‘i> . | See inh 
’ i Fo, io eat RDN ine Fi Se es _ |} exe ata ete PE 
of a Bs J be ees me se % , Ps, bg ; an See ee 
it}, ——e a oe ee ry ci i ; ge pul | ee Fb: 
Lh ee es & Bre: aie ae Ae! Tk ee - peat e : eo * ae o +See 3s ee SR TE se 
yo ee < Pe te. bf ¥* i: ae 4, 4 tad ge ‘ a aS = \\ —— ~ Re % , 
i CC ee wh clei a is ; pas hi . omy Wea ee 
Se is Bites: Nee Sai ia me ae sic > eae : 
A — Per is 5 ga ye sae i, ; per ae ~ ae =, SAS, 
CYA F a ae ee fg oa ae ee os i : eS _—— ~— = eee 
é e j He pe ee y 3 ee. ae ai i ae ia , el 
: e a Pitin, gre wat? sil Hig B “— TEs heene eg 
A ae » ee ie ary . sf ae ee Bg: i Bt fae * ale 
ne ni dedi es : & fe ; Rae rey , ? ee - ‘ - edges oe 
2 & Se ab Pe: poe sb vay Tae, age ers AT 
i ones as * $ 3 Be eRe ae: eat? oie jaa et lati. ee ¢ Fae: iis ae 
he ae a ae ee : Ss 2 “¥ 4 
-—. . § Se S. foe . = ae 
q : ; eae eo er pee ty : oR aoe ep i gf ‘eS - ‘gta, geile: 
oe i Ey oe : i i os g ae res ae if 3 p J es : % “ae ; E ty ee ‘ aie ue 
| ie ie Se : Yc bi ee Fe ® _. tite ins ae 
* Si CS | RES 2S hae es, : igh Bes ae a. 2 | ries ia 
; te 9 eee ee Re - 2 is ee eS f es Es ee 
Bae eee Sam ae ee + eee a al ee ee 
’ : ee gm ae Lae ane ROO BE pag a ae yn : ae Bit. cre. 
% % Ee ee ae i 2 ‘ oe: oa Chap “s 2 ez te . 
sommes. Fe Bo daa Z Le Seneca q ss ee $ . a sq ‘ Beet 5s 
; 4 eg eee 2 eee # i i Be ‘ 
ee 4 ae Bi . a oe oe 
Si o 0 See: oS Sr My ae F oa P 
SUR a ee. anaes Sy gee pee ee a ae 
as Pa SP 3 Le eee x: es RS ee OS ‘eee 
2 . me are AES BBS ee 4: ade ae a ihe : 
ae, ee oe ane 
Yi aeee ge PWR ate ere Masel i: 
See M bers | Myopic aa 
aoe | Scag ee 
foe ee ee: i GA eee ee 
eee aa areal 
See, ae e: . NE eh ge " 
eee) a 
Cet eee 
Roe. ee 
Siu ook 
wae ‘. eo a 
Ai eae | al 
vei 3 
eos Ba Pai r 7 
oi ate eo ie : 
ok; Be ey, 
pa Te aa 
ag i al eee 
= : ; Gib 
x 7a me ee Tg rr 
eee pepe 
Scents: = ae : % Seo cagagn Mae ae et RR ne ee sae Bes 
Bast idee Bea : eee ee ee hoe ee gee rere 
A, ie 5 Se ee oe ae Eee eee SS fe Ri ores one = 
. x a ce ts a mo sass é : pee Bare ee Scenes 
a Cie: SNS eR ie Rese ee ha pe ys es 
‘ ie a es: aes : eae — 
i. ae aoe Hea a HO a gees shgstee, ena, teat ie ae 
— ee ee eae 
se eg eS Se i eas oS se aoa eo a me ie, hte = vey. 
ss eisai, Gaeta eee eee na EN eee eae a i ee ea: a tet 
# CoE” es ee a eee ao Romneae emcee pee as et ew si . 6 eer ee = sees cae 
’ SS SS ee Rigo ge ae grees SS ee 2) Seat Pe Seay ek ime 
4 ; ‘ & Ee Spe ; a : Prater hoe _. Cee Sane us : pert fae dp et : 
es Fe Bago a Bese ee . Pe Sea: ae i Spee E: N) Pre ete i ane 
Be tes ye oe oe ; : os 2 Ca i oaneeee = ie Be ie. aw 2 RENEE Fram 
E te E i 2 eS ee te See es es ; . “ail a See ecs Sune pee : 2 
OS Es : See ne Rec, ot, ; = 
é Teg i : i 4 Peres se ee Wie at uy wee : Pg Bs. ee ay ae 
’ we (Be Pore aes a ei” no oe yee 
Scot MAB Coe ee a Oe 
a PBs gage Tg «een aaiceaee Pee 8 _ a ANS set ee 4 i me 3 i a 
iy Un eo Bites, Siege Se a ane ‘ee ae tates 3 . suvdielee pie, 
ee See ee — ee # ear eee 
* x SI _ . pot Sha nea ‘eee 4 ie te Fe Se is ae 
: ~~ re as ve \ See ‘ we pes ta ‘lies Pare ee Des ciao, tere 
eee ye einai: . ’ ~) ee a Bie pe aoc nas, 
a’ o lc i ayes 4 oa ee ae Bek ie col 
_&§ x Peace 8 » os Se Ry Spore hase ate % ? “Pe ean . i: ink ee, RS 
ee , ee a Ft Race m4 eer eee See naa sare Seen 
s see \ “Sees = ti "Sty at 1S ereeaager eee eer am 
i 5 ee ——- an . Geer _- owen, PE ea yt 
ae / a a ae I eae ae ee eg Cotes 
- dhs i a3 a ag ——— “4 1s Re aura ys i I i NS ot Lh 
Shae ey ie Be. 4 , - 5 La eee . esti Sh aR eG i hele i oe 
ne i = a9 a eA gi i gs ue 
i ae Pic “ : sail 
: a ae ae he eS, # : eae oS ¢ on, ioe, Re 
i SOARS 2S ise aan as RS Se eae ee P <a ee ge OC) 2 (2 ye i a 
: s SEE RR SR eRe pene oe picks eed aS a v}. Sg ahi Me o 
a ee ee aes ee AO es he es a q a ili) { x 4 3 34 Nod d wee 2 a ie 
q x ry Peet Be eae Sf y $ C2 % i sea SES OE 5 :: 
S bes Pe ae yes Seen Sa wes.  \s ‘ epi ie ee See 
ths Re. Pee eg < PRARS. 7 —— c : 
om Sing Wi, oer es i+ we: , : ae x. 33S € “RESON By BP Be Se, era 
ean, Kg este. alle . Geese Pes a vie Sia Ve oie ei sake WEN eae 
4 4 ae a We. ee ‘ e Ne By ss * 
. POF Se Es . ~ " a f E 
= oe a ‘i ‘ Rosie 3 ae A e 
Be ee ee eS eae eae. ; 
ORS ae = ag PGE SS ¢ ae ee 
AVITT ene 
= hay te ae 
” se ce 
b : ee 
4 ise Sy i 
: ae) 
} eae 
ce Be 
Fae ie 2 Poe 
TAs 3 ee ew 
4 Roe Lone cy eae 
| ; 
sie aie 
Bees tay 
x 7 identi cake: 
eae a 3 a } s ry "4 Bet cs 
4 : Poa pe ah ® ba ear ‘ a me 
a. ae aoe RS. aie ih ig « * aie! aes ; £4) BPE 3 
a: SS ee SS 2 Da a . ‘a > i ee 
os RR * a ee ¥ ee 48 tie ? é ee ss ae 
a eg : “ ; ee eer 
-. «> we ae Abe a « : . “ > ‘ea 
aa Pe * ‘ Sa hat a. 
sae — 4a e $ ; * ‘ 2 ‘ a Pe Re Papua cs 
Agee - Be me * - Pa ‘i ¢ Se a im eh ales 
Be ‘sd a ° e Ste eee al se "ng 
see e ~“ £ BES ae he Soe Peike bt - 
2 ae - ” . wr aig? Oe we Orr FY gt See oS ee ne 
go . * s * , ‘ok ier ee, Se Mer ee ae oes SR ee a eR ee Ra ye NE ey. Gk aS a 
ae ee * ; a} ba ” q a , i ae ee a ee Ss RR PR eR ak 9 Se 
2 ee * * ‘ ad « Beccwsce: ff ss ea Br ee ae ee MeN ee Poa Re SE IN RS ee ae Reha acne oe ee eam ST SE oR 
es Ge ¥ he 4 %, ; eet 6 ey Ro Se ae Bes A 
we ge } h é OP et RS ae : SEE ESS ae SE a ROR SS OY RCM EE ss Sects aa SEN cts, HRA Sea ee ee ES: aN Spt RO oO Ree 
a Bas as a e Se LE AP EE OE BOS CEES ES 3 ee pee Rea re Se a, rc PREC ae Beer a eR GCS a 
> = &. < ERP OS BRE eR Be ee Sete SP a Ae age Baie See SOE RN ee AS Re SAS OC eee ee 
a ” mo ® %, ee ie a. Be ak ce 2 sorte Beer ie re ec Se Sumas Set ee S BAe h hc Cree 
a - * > ee a ee a Paes Se em he Sos eee Meee ea ee Riin Be Scents Sh eR a 
Bee e Z er Z oe Bocce ek oe 3 ee Se See a Sage Soe ie eas Bee es ets Rs a Ree Rc Re Aa ae RENE Se Seat ee eg 
a ‘“ ® a Se he grr oe ee 
ee 2 Be gil SOR kor 3 Speen eae eS Seiten, sea eee Ga Sesto 
SS ae a Ks fs i gd a ey gg : oe Bee oe POR . ee x * 
j Be _ Secs Sates ee cee: pa th OT Mh. aes Beka aus Bee ke : 
a 5 y : nn a ete Me er poe uae ee °§ 
ae x Sterne or onnare ce SP oR ee alll ad ™ Seana a Secne = 
cee ae 5 “ fa Nene Nave nce gie es aie a & mm ee % Rees SS Pas 
oa in ‘ eerie tl ae BE ee 8 Se he 
eS ¢. ies ee —— ee pace BSS pea oe é ie 
; F Me UC Sees oe ge Se ee ES ; 
. F Swiewewntrs” Sc ada Peco a RR ee et Ree : s wees. Bia), 
% 4 re Y "ioe _ fae ee Grp ] aS See Sa : 
, : Rint ae rit tee 4 ge Maem Sa SS ' 
a —— © See oo oe Sak 
, me Ped eae i Be ee ae Fee ae he SAR = aN 
€ -_ wits ag eS a. Paes 3 ? Pik age a : co Sa Mas 
: a ee ii. PaaS a Pee § Bote Prete € eee ae Seas Se 
ee 3 aie Be ay Bi Be ; aes oe Soe e . ‘ Se Se ae PAY aN ae a 
®! ee i ; Ry a ee eee ee Ree eee seers eS Re 
* Sashes ey Beg Beg Seki RR oe ea oo as Gee ge eee Re eR aR cr SS NER en cae ae Soe ook Pah 
te oe J , ae BBS be ot ge WR ee es am he Rees eR RR Re eee. ae ee Ses Sp RR Se ag : Rats 3! 
- aise. a j eek cS Se 4 = Ure Se ape aia GRR eg RR RR SRC So: ake ERE eR Rn A Seema Se gh Co SR es Rees 
= } ete al : i oe A i ee 4 eae oe a ee POR Seats See he a es eee es Sed ce ae ee Rea Oe RES 
ae as F E : ves 4 Be ¥ f gE Seg Rag an. RR Ri : : 22g Leek ens eee a ae Bg Sa ee Suet ae Sy See 
ee ices ‘ i ¢ i " ae % | ¥ “ “4 +. 7 oe ee oe nee a Hs oe Gr ae Reece Se Ee Nk Se eee 3 Ses 
e @ a a ee so 3 % ae ‘ J and i a ee ee fa auntie oe eae cee aN eS See ae ea Se a ae Te eS Seas oa x eee. 
tee ss Ge sage GR aaa. 8 ae 3h: Sa 4 ae: x ee st Ss aS a a OR ee Se mate a Saat 2 SSR ESS RRS 4 ee eae 
Sine ee F. ee ae ee ee ee ce mage 
dies Sree Ba SNE gs , & 2a ; = a eg ae : Rc a SN NC ee eee GR eh Ah SSR x See ta est 
re Pcetcaetes <4 eS SS SS x # $ .Ck.:lCU e *Ee- ae Se Rae CUR ee PE Sk eS RRS CS SR SS ; Mash 
: Pr ite a | RRM S of j 3 4 . eis ae we * ee : se Se a RS Sr eA RS SER SENG ‘ca 
ager o pe e Fes ae pecs fee I F d a ea hd *; oa bia 2 SE Ne ee ee 
aad ae i gies i a I ee a ate af. Pa SP eS 
._ = Br os “Seat PR a re "Pee gees fe ae : “ae i Re AIT Ae oS 
“gees ee 0 OES Seok ee >. Sateen Sak bees oa ‘ 3 A ir ae * ON ate rn 
y “ 4 wine. Geox: rt EER sae oo :, a F oo sg ye Aa ty 
promerenenes Ps . ae RES So KeeSt |. MO eS BE % Se ot Mar A castes, ee Sn ee 
SR RE ee Ze eee ee. fe tee Spee, 2. ea th ee C0). «Ses SOON. MeN gs 
Mees « EE See: Se a ae wom : A oS MR Sn cao 
" > { [ne oon ed Sis ro a oe. ie ee eae a4 Seca, “2 ; 
|) oii . + sy RSE. SEE z a $ ae 8 St Ba Rs Sy go aa ree a ‘ 
. } Sapa a et ee. eee ¥ Crees: teas fee | a a & ae ae ii ee re Tak nee a 
i ee fae sys eae sacra San - se Mk Ps es ie He Pe: em cig oe : 
* « at a on eo SRE. a ISR eeatiotie. saat Oe Sti es. . : cant eer epee I 4 .* * eee eae weer 
~ % "3 ooo. ae tetas eee te = oie ae am . fi dec me E F j ie ee aS: 7 , 
. ee math de * ee oe Sk F Os eee me: ae. Me 2 Bee > 
: - 2) i as ee so ee ‘2 gyre t oor See ae tes se? Se) cae eee en 
ee bee lk eee (ho oa ee? . i a se aos 3! es es ae Sin ee Bee Sorte Bi SO 
| z..a CA se re od : ¢ Sai ; eS eae Mec aah he ae ee 
bes fg Be en fe oe wevueial Suc Se TS Cir oes ee oe. & Pk Se re Papa © ee 
“i Bagge 3 — eae HB eee gt ee ee Vines pe 2 gat Pere Be actos eager tS Steere 
-. 2 ot es a 3° ae ae eee =| ae aS eee ye, ea 
»” . “TS SMF darter tee ici! 4 ee ae a rae aie Wo : eon coe ae oe OO Ik Sees he oc oa ANY lS Spe. “aie 
. “ es Ao Nes ; < Bs Rc pe ae. nT a EE ge a a oie ee EP FROM are oe ‘ie 
Me oe OS fee ome SI oh eat GM ericat fs Sits hey ee 
., Oe eee Ee 5 ae ae Me SS. «:. gee oie CR ee iii. kate st SIR SR eae pc ee a ees ‘ a - a 
hy a tae Bee caso as Sa oe Sogee “Re k  CS an r e e  a as aitae'. Tear rege ae RU Pin eR Gn SAR Fo i ahehed ee. ea 
6 a eee perma. ns ieee aga RMR aS, AN ee Fee: Pas PS tae Se OES Te, ae Pathe, Be ae he oh. yee ie Ses Mies Ry ree 
5 sin ns Vena ‘Rye ak eee a ui SIE a sale Sree eee Sime are Lara AL tt Pe an et le Reh ace Saad cre FD, Seat vey NAP se See Rielly i ee Mates 
ek RR ae a ome EEN ak ieee Bo SS tak EI ate eee 
BE, SER eee 25S eer leas By Me Fe Re aaa. PUBS. See pinta ti |S) Pda came Maio ee 
i 5 3 Mier ty Nes eoh, Bf Se on Aa case Pe (Pek rat is eens Bee we aoe 1 RoR Wee a eae : y - BAe eo oe Walt ee Saya 
of Peek: eee ea eat © eres son Rm | On Meee eS ak Fewer hat re ec epRe a tT UN apt MO arse Aire! Sar ge ee! Cea nS Saar 
ys ee Oe RTM, REM oe OI ey Mien Sa PERO aes ROM AER ED eS TORRE s EME Ps Aare heal ss re 
‘i 7 , : aes opel 3 ; ¥ . SACL F saws ee 3 ae eee . BES ».. Cains ge me Pe Pe 
SAE i ee rae (ei fe os 42 ANE ’ as ee ee eat Site aaete wh oe ¢ ee : Ee te See STE. a ea 
‘ : PS ee hed taee SETS I Es SCS ae hice ny SS ee a ae Ae aS F Ree Athi Se vader oat alae é MEE Cigt Le Se Sete on Rca 
~oa9 at te i Bi ee eich eins = ne Do Sa Pe hey Palo er a sere Ae Le Acer ler) nao core a pean bot a : Usk tye nee “eee, Sh estan es Se MSA 
DT ips Me Ue SE Crh ais Sie mi attic A ra ata Me en CaS SAI ec (ee On water gy couch Sareea ce ag et eee Siar rOG  < E ot. 
ms ‘aA , BF rg AS A aye a ek gt ee tare. SU NR be eS mena eed oe fay dan he ae he inc Serie tae san Paths Stee, 2 cba a Ra 6S ee “4 Sey a 7 oe Sd be el 
a ios Seed ee iat Caer eM SOME Le Sera OOS COE OE ne! ee SR A MTR ie ns ake ee eee Sg ga) Si ee ere ay Ree re =f Priors Bak Roe ey qi ‘3 : : ; Rey ae. a 
EER Roe : : Wt RD pee Maat te See ae tae he pees bata eae 9 ied MeL ART ek ocak RRC 2 abs gt Ww hh A oR Ral edagna tan a aman na bes Hh ey Mel “at rele We ake {et he oa aon Tai ie AR 5 ind A ma a i cS oe a Sie aN ta a ao oo Fh tial we ine Fe iy ee 
B glee en AME at gm te ; Gas pan | : cette ray sei iia Cl gota ig «The te I Ay aaah Cabs ie a ee Re Si ee Poets? ae: ERE ey wis She © pga rere ects See facies Val dst, Sat een, et 
e. , Be APE apt ire, ben Pe nee By ; * e au Sore BT ye ings te: : ae he BN fe HME eee Sic Se pepe penta gt tas oO A eam tee een eure he age st Gamer hgh Mss Se Ee ant 


ADVERTISING AGE 


November 15, 1937 


MAINTENANCE OF 
LIQUOR PRICES 
IS CHALLENGED 


Trenton, N. J., Nov. 11.—The State 
Supreme Court will be called on to 
determine whether or not whisky 
should be excluded from protection 
of the New Jersey Fair Trade Act 
as the result of an adverse decision 
by a Chancery Court. 

Another court action on the fair 
trade front came from Bristol-Myers 
Company, New York, which is seek- 
ing an injunction to prevent L. Bam- 
berger & Co., Newark department 
store, from selling its products to 
employes at less than the stipulated 
minimum prices. 

The court directed Bamberger to 
show cause why it should not be 
restrained from selling Bristol-Myers 
lines at a 10 per cent reduction. 
Testimony indicated that Bamberger 
has 5,000 employes, enough to dis- 
turb the market. 

The figures involved in the liquor 
case are Schenley Products Com- 


pany and Gillhaus Beverage Com- 
pany, of Hackensack, on one hand, 
and Franklin Stores Company, on 
the other. The latter won a victory 
in Chancery Court, which refused to 
enjoin the retailer from cutting 
prices. An appeal has been filed 
with the State Supreme Court. 

While admitting constitutionality 
of the fair trade law, counsel for 
Franklin contends that the legisla- 
ture did not contemplate inclusion 
of liquors in the protection accorded 
other types of products. 


Name Committee Heads 


of St. Louis Juniors 


Allen G. Richardson, Johnson, Inc., 
has been named head of the Junior 
Advertising Club of St. Louis pro- 
gram committee and Kenneth C. 
Lindley, Oakleigh R. French, Inc., 
employment committee chairman in 
line with new program plans. 

Orville Goerger, Southwestern Bell 
Telephone Company, and Paul Kell, 
Mexican-American Hat Company, 
head the publicity committee. 


Heads Cycle Trades 


Edward H. Broadwell, president of 
Westfield Mfg. Company, Westfield, 
Mass., has been elected manager of 
Cycle Trades of America, succeeding 
the late L. N. Southmayd. 


SET ALLOWANCE 
FOR TRADE-INS 
ILLEGAL---F OX 


NRDGA Counsel Warns Against 
Seeking Regulation 


Cleveland, Nov. 10.—Citing recent 
unsuccessful efforts to fix instalment 
selling terms on radios and refriger- 
ators, Irving G. Fox, counsel for the 
National Retail Dry Goods Associa- 
tion, yesterday told the 6th merchan- 
dising clinic of the General Electric 
Company here that no legal support 
exists in the Tydings-Miller law or in 
previous action of the Federal Trade 
Commission for fixed trade-in allow- 
ances on branded goods. 

Industry seeking such action, he 
warned, is only inviting a “straight 
jacket” of governmental regulation. 
“One regulatory law brings on an- 
other,” he pointed out, “and once 
the government has enacted certain 
regulatory laws at the request of in- 


You may Wink ib grand - 


Are you a manufacturing, sales, merchandising or advertising executive? Are you, or your 
client, getting out a new product this winter? If so, you’re busy! The winter season on 
New Products is here again. Come the holiday spirit and the annual buying urge, con- 
sumers start to prowl retail outlets—hunting something new, something they need, some- 
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dustry, it will be difficult for indus- 
try to oppose other regulatory laws 
which the government may desire to 
impose of its own volition.” 


Recall FTC Order 


As evidence of the Federal Trade 
Commission’s view cn this type of 
legislation, Mr. Fox pointed to that 
body’s cease and desist order against 
the Retail Furniture Dealers’ Asso- 
ciation of St. Louis some time ago 
to halt an agreement compelling all 
members to abide by the fixed terms 
for instalment selling. This agree- 
ment was predicated largely on the 
sale of radios and refrigerators. 

Mr. Fox reminded his audience 
that the Tydings-Miller bill when 
originally introduced contained pro- 
visions by which producers of mer- 
chandise could fix not only minimum 
resale prices but likewise “other 
conditions of sale.” That these pro- 


visions were eliminated from the 
measure before it was passed, Mr. 
Fox asserted, was evidence that 
Congress disapproved of such legis- 
lation. 


Economic Basis Lacking 


“Aside from the legal aspect,” he 
declared, “economically there is no 
sound basis for fixing of trade-in al- 
lowances on a percentage of the cost 
of merchandise sold. The law never 
contemplated fixing a price on my 
property or yours, but solely on the 
‘good will’ item. 

“If I desire to buy a radio at which 
the price is fixed at $120 and I have 
an old radio, even though it is abso- 
lutely useless and has no market 
value, I can buy a new radio for $108 
if a 10 per cent trade-in allowance is 
fixed. If my radio, however, has a 
ready second hand market value of 
$20, I am still permitted an allow- 
ance of only $12 and am being dis- 
criminated against.” 

The purpose and intent of most 
such regulatory laws, Mr. Fox as- 
serted, is to increase prices, particu- 
larly to those consumers who in the 
past have dispensed with all service 
in order to effect a saving in cost. 


Colgate Fair Trade 


Contracts to Dealers 


The toilet article department of 
Colgate-Palmolive-Peet Company, 
Jersey City, N. J., has begun issuing 
fair trade contracts to retail toilet 
article outlets in 40 states that now 
have fair trade acts, Manning O’Con- 
nor, manager, has announced. 

The contracts cover the retail sale 
of all Colgate and Palmolive toilet 


articles, Colgate perfumed _ toilet 
soaps and Chesebrough Vaseline 
products. 


Robinson Introduces 


New Decalcomanias 
G. H. Robinson Company, Chicago, 
has launched distribution of a new 
decalcomania, designed for both con- 
sumer and commercial markets. 
The new decals feature a raised 
effect. 
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thing they WANT. Will YOUR new product satisfy this want? 


For sponsors of new merchandise, we recommend three important types of sales-insurance: 


Pre-testing. Prior to the release of 

° your product, thoroughly pre-test 
your potential markets. For swift, accurate 
results, assign Ross Federal to determine 
demand for your product ... correct pric- 
ing ... appeal of package size and design 
.- +. consumer attitude toward competing 


of distribution... or, perhaps, the need for 
an immediate change of pace. A corrected 
flaw often means the difference between 
mediocre and outstanding sales success. 


Dealer Education. Your merchan- 
° dising program demands dealer coop- 


DIDN’T TELL YOU! 


Your sales organization is going to see 
BUILDING SUPPLY NEWS Catalog 
and Directory everywhere because it 
will ‘be in daily use, referred to con- 
stantly, on the desks of more than 
15,000 lumber and building supply deal- 
ers, available to upwards of 70,000 of 
their contractor-customers. 


Here’s an opportunity to really ex- 
pose your story dominantly and im- 
pressively in the only buying guide 


products ... big and 
govern sales. 


Follow-up. When your product is 


© released, carefully 


reception... 


degree of dealer cooperation 
. advertising effectiveness . 


little items that 


eration. Let Ross Federal distribute your 


sales instructions and merchandising equip- 


check its initial 


. . adequacy 


ment personally to as many dealers as you 
wish. Each contact will be made as the 
representative of your company. Ross Fed- 
eral has done this for a number of national 
manufacturers, with amazing results. 


Ross Federal has 3700 bonded field representatives located in over 2000 cities and towns. 
This vast manpower is controlled by 31 branch offices strategically situated in key markets. 
The Executive Office in New York directs branch office operation and is staffed with expe- 
rienced marketing counselors. 


Write for complete details of our service and proof of its effectiveness. 


ROSS FEDERAL RESEARCH CORPORATION 
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of product 
information ever designed specifically for dealers and their customers. 
most effective means of stimulating present dealer activity at really low 
No increase over regular BUILDING SUPPLY NEWS advertising 


For full details write 


BUILDING SUPPLY NEWS, 59 E. VAN BUREN STREET, CHICAGO 


_ Publishers of 
PRACTICAL BUILDER 


each month reaching 60,000 
building contractors (to be 70,000 
after January Ist) and reaching 
these vital purchasing and speci- 
fying factors at the lowest pos- 
sible cost per thousand contrac- 
tors, 
contracts starting later than Jan- 
uary, 1938, issue. 
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* Above the Red River lies Oklahoma, where 1937 crop production is 
pushing farm buying power up to new high levels. Below lie those 115 
northern Texas counties that for ten years have averaged to produce 


53.56% of that state’s total cash farm income. 


Covering this active farm market is The Farmer-Stockman . . . delivering 
more than 200,000 circulation in this vast 192-county area twice each 


month. 


Farmers in the Southwest find The Farmer-Stockman invaluable because 
for more than a quarter century it has proved a most accurate guide to 
better farming and better living. Advertisers find this intense reader in- 
terest reflected in ready acceptance for those products advertised in this 


preferred paper among Southwestern farmers. 


The FARMER-STOCKMAN 
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ADVERTISING AGE 


November 15, 1937 


Assessment to 
Swell Coffee 


Promotion Fund 


New Orleans, Nov. 10.--The inter- 


national proposal to launch a vigor- | 


ous advertising campaign in behalf 
of coffee as a beverage moved a step 
closer to realization today when As- 
sociated Coffee Industries of America 
meeting here, voted unanimously to 
levy an assessment of five cents a bag 
on all coffee entering the United 
States, to augment the promotion 
fund planned by the Pan-American 
Coffee Bureau, composed of coffee-pro- 
ducing companies (ADVERTISING AGE, 
Aug. 23). As a result of the special 
levy, it is estimated that a fund of 
about $600,000 will be available for 
the first year of the drive, in addi- 


tion to the Pan-American fund of 
$500,000. 
Commenting on the convention’s 


action, G. W. Sharpe, Beechnut Pack- 
ing Company, who was elected chair- 
man of the American group, said, 
“We feel this co-operative effort on 
the part of coffee producers will be 
of inestimable value to the industry 
in setting forth the reasons why peo- 
ple should drink coffee for enjoyment, 


and to disabuse their minds of ideas 
that the use of coffee is harmful.” 
The executive committee of the 
American association was authorized 
to name three representatives to act 
with three chosen by the Pan-Ameri- 
can body, to carry on the campaign 
“not for one or two years but for 
a long term.” The joint committee 
was directed to develop a_ specific 
plan of advertising and submit it as 
soon as possible for approval. 
Immediately after the assessment 
was voted Enrico Panteado, head of 


the Pan-American bureau in New 
York, left to confer with attaches of 
the Brazilian Embassy in Washing- 
ton. 


National Hotel Appoints 

J. Stirling Getche'l, Inec., New 
York has been appointed advertis- 
ing counsel for National Hotel Man- 
agement, Inc., effective Dec. 1. 


Morrell ANA Member 


John Morrell & Co., Ottumwa, Ia., 
has been elected to membership in 
the Association of Nationa! Adver- 
tisers, Inc. 


Rejoins Macfadden 


Carl Dittman, formerly associated 
with Macfadden Publications, has re- 
joined the company as a member of 
the Eastern advertising staff of the 
Macfadden Detective Group. 


JOHNSON RAPS 
EVASIONS ON 
COMMISSIONS 


Tells AFA Rigid Agency Stand- 
ards Are Prime Need 


San Antonio, Nov. 12.—Universally 
applied standards for those who seek 
agency commissions from media 
owners was set forth as a prime 
need in advertising today by Alfonso 
Johnson, executive secretary of the 
Southwestern Association of Adver- 
tising Agencies, Inc., Dallas, in an 
address today before the opening 
session of the Tenth District con- 
clave of the Advertising Federation 
of America. 

Others on the three-day program 
of the convention included George 
M. Slocum, Detroit, president of the 
AFA; William D’Arcy, president of 
the St. Louis advertising agency 
bearing his name; Harry’ Boyd 
Brown, Philco Radio & Television 
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OREGONIAN DAILY CIRCULATION 


he’s 


getting a big circulation, in fact 


UPSTATE 57.2% 


PORTLAND 42.8% 


RETAIL SALES IN *OREGON 


UPSTATE 60.3% 


PORTLAND 39.7% 


*Southwestern counties of Washington are part of the Oregon market. 


the largest of any Portland news- 
paper. When he lands, he hits a 
new low—lowest milline rate in 
Portland—a swell combination for 
a champion! 


You don’t have to be a ski-jumper 
to go places with The Oregonian. 
For real coverage of a booming 


market—coverage that brings RE- 
SULTS, bet on a champion! 
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Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


D. D. Durr (left), Southern California 
advertising manager of Tide Water As- 
sociated Oil Company and enthusiastic 
football broadcast sponsor, gives a grid 
promotion lesson to Joe E. Brown, movie- 
radio star and speaker at the annual Ad- 
vertising Club of Los Angeles gridiron 
luncheon. 


Corporation, Philadelphia; Dr. Dar- 
ell B. Harmon, industrial psycholo- 
gist; Charles C. Johnson, Jr., Staf- 
ford-Lowden Company, Fort Worth, 
and George A. Laven, advertising 
manager, Joske Bros. Company, San 
Antonio. 


Serves Common Need 


Mr. Johnson emphasized that the 
agency, although hired by the adver- 
tiser and paid by the media owner, 
is not the servant of two masters, 
but rather “the servant of their com- 
mon need.” The practice of some 
media owners, he said, in accepting 
orders from and paying commissions 
to anyone who offers them business 
is at the bottom of much malprac- 
tice from which advertising suffers. 

“Only a bona fide advertising 
agency can reduce the natural haz- 
ard, which exists in all advertising, 
to a point where it pays a profit,” he 
said. “The legitimate agency is the 
best friend the media owners have, 
and yet many media owners continue 
slapping the agencies in the face by 
allowing agency commission to 
everyone who asks it.” 


Recalls Agency Evolution 


Mr. Johnson also turned back the 
pages of history to recall some of 
the early figures in advertising and 
to illustrate its growth in the past 
century. He recalled that as long 
ago as 1841, Volney B. Palmer, of 
Boston, in proposing to represent 
several metropolitan newspapers to 
manufacturers of proprietary medi- 
cines, became the first “advertising 
agent.” Later, Mr. Johnson added, 
there was George P. Rowell, also of 
Boston, who purchased space in bulk 
from the newspapers and re-sold it 
at retail to advertisers. 

The advertising agency as it is 
known now, Mr. Johnson pointed 
out, did not emerge until the turn of 
the century when the agents found 
it necessary to render copy and art 
service aftér the elimination to a 
large extent of competition in rates. 


FOUR A’S TO MEET IN 


New York, Nov. 10.—Regional 
meetings for Eastern and Midwest- 
ern members of the American Asso- 
ciation of Advertising Agencies will 
be held during the next fortnight, it 
was announced here today. The ses- 
sions, open only to members of the 
Four A’s, will take place at the Ho- 
tel Roosevelt, here Nov. 18, and at 
the Medinah Club, Chicago, Nov. 23. 

Programs are being built with spe- 
cial attention to attracting the inter- 
est of agency junior executives, 
many of whom are unable to attend 
the national convention of the Four 
A’s held in the spring, for the past 
three years at the Hotel Greenbrier, 
White Sulphur Springs, W. Va. 


Pearsall Appointed 


Charles S. 


Pearsall is now associ- 


ated with British American Produc- 
tions, Inc., New York, as vice-presi- 
dent. He has been active in mer- 


chandising and market’ analyses 
through personally conducted sur- 
veys and sales campaigns. 


Jones to Macfadden 
Wesley T. Jones has resigned from 
Family Circle to become promotion 
manager of Macfadden Women’s 
Group Nov. 15. He succeeds Ralph 
Noble, who becomes research direc- 
tor of the group. 


CHICAGO AND NEW YORK 


Disc Impasse 
Unchanged as 
Stations Sign 


New York, Nov. 11.—Clearing the 
air of many uncertainties, independ- 
ently owned network affiliated sta- 
tions have arrived at an agreement 
with American Federation of Musi- 
cians that is satisfactory to both par- 
ties, Joseph Weber, AFM president, 
said today. Contracts covering the 
new relationship are now in the 
mails, he added. 

Allocation of monies to be spent 
by the radio stations for union mu- 
sicians has been fully approved by 
the special broadcasters’ advisory 
committee and the AFM executive 
committee. Allotments were worked 
out on the basis of five and a half 
per cent of stations’ gross sales less 
commissions. It is expected that the 
new schedule will mean an additional 
$1,500,000 a year for musicians’ pay- 
rolls. 

AFM’s retreat from the position 
that networks could not feed pro- 
grams or any other service to sta- 
tions that refused to sign with the 
union appeared to be the main factor 
in bringing the two parties together. 

Meanwhile, however, the impasse 
between AFM and transcription com- 
panies remains unchanged. On Oct. 
25, Mr. Weber informed the tran- 
scription men that they would have 
to apply for a union license before 
Nov. 15. It is understood that the 
license would contain a clause to the 
effect that records could not be sold 
to radio stations on the union “black 
Hat.” 

Mr. Weber said today that three- 
quarters of the transcription makers 
have already applied for union li- 
censes. Lloyd Egner, chief transcrip- 
tion executive at NBC and head of 
the transcription committee, however, 
told ApveRTISING AGrE that he had no 
information concerning the union’s 
claim. The committee is still study- 
ing the proposal, he said, and the 
record makers “certainly have no in- 
tention of taking this thing lying 
down.” 


Sign New Movie Star 
Radio Show for Luckies 


The current Lucky Strike Hit 
Parade of American Tobacco Com- 
pany over National Broadcasting 
Company will be replaced Dec. 1 by 
a new show with a Warner Bros. mo- 
tion picture star tie-up. 

Exclusive use of Warner players is 
not called for, however, as in the 
Maxwell House coffee—Metro-Gold- 
wyn-Mayer deal. Lord & Thomas and 
Transamerican Broadcasting & Tele- 
vision Corporation, handled the con- 
tract. 
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Cin KIDD never saw such wealth! National Advertisers find the West 
an actual treasurehouse of sales. Here is the richest per capita buying power ... where 
each consumer is worth nearly 30% more to the advertiser than the average in the 
balance of the country. Here originate over 10% of the entire nation’s sales. However, 
the West is vast in area. Only Associated Weekly can open the door for you fo sales 
in all twelve population divisions at one time. 


Only Associated Weekly, the magazine and comic sections of twelve leading western 
newspapers, is keyed to give you dominating coverage throughout these seven states, 
In Associated Weekly your advertising is read by 47% of all the families . . . families 
with money to spend. In Associated Weekly your advertising has the color and prestige 
of the magazine, yet it packs the sales punch of the powerful newspaper of which it 
is a part. Each newspaper backs your campaign with full merchandising cooperation. 
Merchants display and advertise the products which their customers see pictured in 
the local Associated Weekly. Why? Because these customers have money to buy... 
and prefer the plus value of nationally advertised merchandise. 


The open door to successful sales promotion throughout the West is Associated Weekly. 


eer Associated Uleckly 


The Market Book of MAGAZINE AND COMIC SECTIONS ESTABLISHED IN 192 
Associated Weekly 
OFFICES: NEW YORK , CLEVELAND . SAN FRANCISCO .LOS ANGELES . CHICAGO 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SAN FRANCISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM. SAN DIEGO UNION 


PHOENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW 
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November 15, 1937 


Electric Range 
Makers Unite 
for Campaign 


Chicago, Nov. 11.— Electric range 
manufacturers will launch extensive 
industry promotion, the backbone of 
which will be a national advertising 
campaign, H. J. Mauger, assistant 
to the president, Edison General 
Electric Appliance Company, an- 
nounced today. 

Mr. Mauger was elected chairman 
of the Electric Range Manufactur- 
ers’ section of the National Elec- 
trical Manufacturers’ Association at 
its annual meeting here last week. 

While details of the new cam- 
paign remain to be settled, the na- 
tional advertising program will be 
designed to accelerate acceptance 
of electric cookery by publicizing 
the idea that it is no longer ex- 
pensive, and to capitalize the new 
editorial interest in kitchen modern- 
izing by emphasizing that a kitchen 
is not modern if it is not electric. 

Identified with the range business 
since its inception, Mr. Mauger (pro- 
nounced Major), helped to organize 
the Electric Heating Appliance and 
Range Manufacturers in NEMA, and 
was chairman of their group for sev- 


eral years before they formed a sep- 
arate section. He is domestic chair- 
man of the general business de- 
velopment committee of NEMA and 
also a member of the executive com- 
mittee of the National Kitchen 
Modernizing Bureau. 


Brown to “American” 


W. W. Brown has been appointed 
local advertising manager of the 
Boston American and Sunday Adver- 


tiser, succeeding R. W. Solon. Mr. 
Brown was formerly with the now 
defunct Rochester Journal’ and 
American. C. C. Armstrong, for- 


merly on the general manager’s staff 
of Hearst papers, has been named 
classified advertising manager of the 
Boston American and Sunday Adver- 
tiser, succeeding Ralph W. Meyers. 


Gets Diamond Tools 


The Federated Sales Service, Inc., 
Boston, has been appointed sales and 
marketing counsel for F. F. Gilmore 
& Co., Boston, importer of rough in- 
dustrial diamonds and manufacturer 
of diamond tools. 


Begins Canadian Series 


Imperial Tobacco Company, Mont- 
real, started a series of trans-Cana- 
dian broadcasts Nov. 5 over Station 
CFCF. Programs will feature news 
commentators. Whitehall Broadcast- 
ing, Ltd., handles the account. 


FULL COVERAGE 
QF APPLIANCES 
ON S-W AGENDA 


Adds Electric Range: Expands 
Refrigerator Drive 


Chicago, Nov. 11.—Complete cover- 
age of the household appliance field, 


turers have moved in recent months, 
was projected today by Stewart- 
Warner Corporation as a major ob- 
jective for 1938, with manufacture 
of an electric range listed by Fred 
Cross, advertising manager, as the 
first step in the expansion program. 

This disclosure, plus announce- 
ment of a 100 per cent increase in 
the appropriation for the company’s 
advertising campaign on behalf of its 
new line of refrigerators, featured a 
distributors’ convention opening here 
today at which the new models were 
unveiled. 


The primary purposes of the com- 
pany in enlarging its line, Mr. Cross 


oe’ : 


TOSS 1| 


DINNER BY WIRE 


Increasingly common in Los Angeles County is home 
use of electricity for cooking, heating, running the 
Result: sales of electrical 
household equipment growing at a rate equaled by few 
Result No. 2: more leisure, more 
If you'd like to test the sala- 
bility of a new product or service, check with The 


house! Reason: cheap power. 


other U. S. places. 
wants, more spending. 


HOW TO MAKE 
47¢ EQUAL $1.00 


Times for a preview of your market here. 


Every year the typical 


zen (9,535 vs. 5,000). 


gasoline, oil, tires, other automotive needs. 
of such products we say, 


SR on UNUSUAL 


MORE MILES PER CAR 


Los Angeles auto owner drives 


almost twice as many miles as the average U. S. citi- 


This means heavy demand for 
To makers 
“Shouldn’t Los Angeles be 


one of the first markets to consider as you lay national 


advertising plans?” 


usable 
advertisers. 


cover-to-cover reading. 


PRINT IT ON STEEL! 


Each month The Times Merchandiser brings to over 
5,000 local drug and grocery men news, timely facts, 
information about their business and Times 
Perhaps we should print it on something 
more durable than newsprint—to stand the gaff of 


The Merchandiser is just one 


of the many helps given advertisers by The Times to 
put their goods across in the world’s richest market. 


THE “PURLINE” measures advertising costs here in a new 


way. 
chasing power reached. 


other Los Angeles newspapers, 


A Purline is the cost per line per billion dollars of pur- 
For The Times, it is only 47c—for 


from $1.00 to $1.16. Thus, in 


Los Angeles, The Times doubles the sales expectancy of adver- 


tising dollars. 


For further Purline data, or information on local 


selling problems, write The Times, Los Angeles, or Williams, 
Lawrence and Cresmer, New York, Chicago, Detroit, San 


Francisco. 


IN THE WEST 


LOS ANGELES TIMES 


LARGEST MORNING CIRCULATION 


a goal toward which other manufac- 


unique 


STORE BROADCAST PROVES ATTRACTION 


Buying housewives engulf Norman Ross, interviewer, as he stages one of the 
"store broadcasts” for Wilson & Co., 


in an Evanston A. & P. unit. 


said, are to enable its distributors 
and dealers to make purchases from 
one source instead of several, and 
to capitalize upon the sales stimula- 
tion afforded by one of the company’s 
products already in the home to pros- 
pective purchasers of other appli- 
ances. 

The Stewart-Warner move takes 
added significance from the fact that 
other companies have recently ex- 
panded their efforts in the appliance 
field, including Bendix Products Cor- 
poration, Frigidaire Division of Gen- 
eral Motors Corporation, and Gen- 
eral Electric Company. 

In line with the broadened scope 
of its plans, Stewart-Warner has pur- 
chased a factory in Indianapolis 
which will be used in the manufac- 
ture of refrigerators, electric ranges 
and such other new products as may 
be added in the future. The new 
range will be priced to meet that of 
competitors’ products now on the 
market, Mr. Cross said. Advertising 
and promotion plans have not yet 
been formulated. 


Increase Budget 100% 


The 1938 line of Stewart-Warner 
refrigerators will be backed up by 
an advertising budget double that of 
1937, based on a 42 per cent sales 
increase made in the past 12 months. 
New design, economy of operation 
and a half dozen exclusive features 
will provide major themes for cam- 
paign ammunition, Mr. Cross said. 

For its 1938 campaign on the new 
line, Stewart-Warner will utilize na- 
tional magazines after a_ several 
years’ lapse, a coast to coast radio 
show and a program of co-operatively 
placed distributor copy in newspa- 
pers which, according to Mr. Cross, 
will be considerably larger than that 
of previous years. 

The first magazine copy will con- 
sist of color bleed pages in Collier’s 
and The Saturday Evening Post, 
scheduled for appearance early in 
the spring. This will be followed by 
alternate half-pages in each mag- 
azine which will run through the 
middle of the year. 


Get Holiday Opening 


Mr. Cross said newspaper copy, 
placed through distributors, is ex- 
pected to be substantially expanded 
because the new line has. been 
launched early enough this season 
to participate in the holiday trade 
upswing. 

Radio efforts will be confined to the 
Horace Heidt show, now on the air 
via Columbia Broadcasting System 
for the company’s Alemite division, 
but Mr. Cross said that refrigerators 
would receive much greater promi- 
nence than formerly on this show 
during 1938. After Jan. 1, this show 
will shift to Tuesday evenings over 
a National Broadcasting Company 
network. 

Hays MacFarland & Co. is the 
agency in charge and A. B. Dicus, 
the account executive. 


Furniture Drive Planned 


A new promotion campaign has 
been inaugurated by Curtis Furni- 
ture Company, Inc., New York, 
which will incorporate furniture 
| style shows, lectures and other forms 
‘of educational work in the interior 
| decorating line. A newspaper drive 
has been planned by Alvin Austin 
| Company, New York. 


Real Silk Founders 


Re-enter Hosiery Line 


J. A. Goodman and L. L. Goodman, 
founders of the Real Silk Hosiery 
Company in Indianapolis in 1920, 
have re-entered the hosiery industry 
as executives of National Silk Hos- 
iery Mills, Inc. 

J. A. Goodman will be president in 
charge of manufacturing; H. V. Ko- 
bin, formerly with Real Silk, vice- 
president in charge of sales, and L. L. 
Goodman, treasurer and director of 
merchandising. 


Nassau Hotel in Drive 


Fort Montagu Beach Hotel in 
Nassau will use newspapers in major 
cities with 14 insertions scheduled 
over a period of 7 weeks. Resort 
sections and society pages will be 
used. National magazines and sev- 
eral travel trade publications will 
supplement the newspaper list. Acorn 
Agency, Inc., New York, directs the 
account, with Sidney Matthew Weiss 
account executive. 


MISSOURI MAKES 
THE MOST OF AN 
OPPORTUNITY 


The interest of the na- 
tion’s agricultural circles 
on November 4 was cen- 
tered in the heart of the 
corn belt. For on that 
day Missouri played host 
to 100,000 visitors to the 
Fourteenth National 
Cornhusking Contest. 
Corn was king and Mis- 
souri corn wore the rai- 
ment in superlative style. 


In other words, the 
“show me” state really 
showed the nation not 
only a corn crop but an 
agricultural panorama of 
farm prosperity, of farm 
money to be spent on 
advertised merchandise. 


It is a state well able 
to withstand the scrutiny 
of discerning advertisers. 
The MISSOURI RURAL- 
IST, of course, is the me- 
dium to best reach Mis- 
souris spendable farm 
cash income. 


jSSOUT 
RURALIST 


Publication and Business Office 
‘Topeka, Kan. 
115,000 SUBSCRIBERS 
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PICTORIAL REVIEW 


starts the New Year 
| WITH A LINAGE GAIN OF 
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| aving made the greatest gains in 
advertising and circulation in 1937, Pictorial 


37 
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Review- Delineator commences the new 
publishing year with a stride destined to win 
first place among the women’s ten-cent 


service magazines in 1938. 
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Lost Opportunity 


The political hindsight of the Duke 
of Windsor was again demonstrated 
when he suddenly announced that 
he would not come to America, for 
the present at least. The opposition 
of organized labor groups to the aus- 
pices under which he planned to 
view American industry, as well as 
the pointed barbs of those who saw 
ulterior motives on the part of the 
Duchess in connection with the visit, 
caused him quickly to decide that he 
would be inviting difficulties of an 
especially unpleasant character if he 
earried out his program. 

While everyone connected with 
the royal couple and their projected 
tour of the United States had em- 
phatically denied all possibility of 
commercial tie-ups with the distin- 
guished visitors, it is certainly not 
unreasonable to suppose that such 
denials, no matter how emphatic, 
would have had little braking effect 
upon the efforts of American adver- 
tisers to score an advertising coup 
of magnificent proportions by tying 
the former Edward VIII, by the 
grace of God, of Great Britain, Ire- 
land and of the British dominions 


beyond the seas, king, defender of 
the faith, and emperor of India, to 
the masthead of almost any product 
which could conceivably be used by 
man. And what a mark the Duchess 
would have made for the enterpris- 
ing advertiser of the multitude of 
items on the American woman’s shop- 
ping list. 

Since the British government 
seems to have been a little less than 
prodigal in providing an income for 
its former king, the Duke and 
Duchess of Windsor could hardly be 
blamed if, no matter’ how strong 
their initial resolution, they were in- 
duced to lend the glamor of their 
names to the merchandising of some 
cigaret or toothpaste. 

Neither can advertisers be blamed 
for nursing the hope, even though it 
might have proven completely futile, 
that such an outstanding addition 
might be made to their sales ammu- 
nition. As long as America’s demo- 
cratic millions continue to worship 
royalty, America’s astute advertisers 
will overlook no_ possible oppor- 
tunity to hitch their products to the 
royal bandwagon. 


Hard Selling Is Needed 


Reports of the New York Automo- 
bile Show, as well as later auto 
shows in other cities, indicate that 
the automotive industry, and _ par- 
ticularly the manufacturers’ of 
passenger cars, will have to 
smartly to maintain the sales pace 
during the 1938 season which made 
the industry an outstanding factor 
for recovery during 1937. 

Unnamed but authoritative trade 
sources are quoted as anticipating a 
drop of approximately 10 per cent in 
dollar volume of new car sales dur- 
ing the coming season, which, con- 
sidered in connection with an aver- 
age price advance of 1938 
over last year of something like the 
same amount, would mean a decline 
of nearly 20 per cent in unit sales. 

While this estimate may be overly 
pessimistic, and is certainly subject 


move 


models 


to revision should general business 
and 


optimistic tone, it 


trends indices assume a more 


indicates that no 
path of roses lies ahead for the auto- 


mobile sales manager during the 
coming year. 

This is particularly true since 
labor difficulties and other uncer- 


tainties early in the year prevented 
the introduction of 1938 models so 
greatly changed as to 
set up an automatic desire for a new 


improved or 


eee 


/in auto 


car. On the contrary, the average 
motorist finds the new models so 
little changed in appearance or in 
mechanical talking points over 1937 
models that the burden of proof as 
to the advisability of trading in the 
present family conveyance will rest 
heavily upon the seller. 

For these reasons it appears that 
vigorous, continued and_ effective 
selling and advertising must be ap- 
plied by the industry if the sales 
curve is to be maintained at any- 
thing resembling a satisfactory level. 
Much of the “must” market, repre- 
sented by those who were forced to 
get along with outmoded cars during 
the depths of depression, has been 
taken up during the past two years, 
and with business conditions again 
causing apprehension 
possible buyers, it will take hard 
and effective selling to produce a 


some 


| 
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gees ts ie ahaha ettaa  pea Tel. BRyant 9-6432 


satisfactory volume of new car sales. | 


It is certainly to be hoped that the 
automotive industry’s seeming in- 
clination to let up slightly on sales 
pressure, as evidenced by a decrease 
show will be 
the in- 


advertising, 


speedily reversed, and that 


dustry will make every effort to hold | 


the sales level up through vigorous 


and forceful merchandising and 


‘advertising. 


THAT PROCESS OF COPY GERMINATION 


Pbhtre 
whe oT ON retreat 95s ” 
Re nein cant Py gang oe en IN oleh 
+ .s° . — 


oo 


"The public is fickle, gentlemen. 


We need a new disease. 


" —Chicago Herald & Examiner. 
They got tired of 


our last one." 


Ad-libbing 


Cleverly Crazy 

Occasionally, a business organiza- 
tion succeeds by violating, deliberate- 
ly, most or all of the copybook rules 
for business success. Like that res- 
taurant you’ve been reading about 
where you never get what you order 
and love it, or Awful Fresh MacFar- 
lane, the West Coast’s “Scotch candy- 
maker,” whose large-scale advertising 
sounds crazy, and is Crazy—so crazy 
that it is exceptionally successful. He 
buys 1200-line two-color newspaper 
ads to tell the world that ‘“MacFar- 
lane candy is gooder—taste B4U buy 
—awtul fresh,” and that “your sweet 
2th craves candy,” but he also tells 
the world to “eat candy for fun, for 
pep, for life, for energy,’ which 
sounds pretty sensible to us. And 
he isn’t selling a holiday, week-end, 
or other special. In fact, he doesn’t 
mention a price at all. 


Advertising Advertising 

Copy for the Pittsburgh Brewing 
Company in local newspapers, illus- 
trating and describing “the largest 
neon sign in the world, as high as a 
three-story house and 650 feet long,” 
reminds us of the increasing ten- 
dency among advertisers to advertise 
their own advertising, sometimes to 
the exclusion of their products or 
services. The idea has reached its 
greatest and probably its most logi- 
cal heights in connection with the 
advertising of radio programs, but 
aside from radio, every once in a 
while an advertiser finds it impos- 
sible to refrain from devoting his 
space or time in one medium to do- 
ing a selling job for the space or 
time used in some other medium. 
This business of advertising gets 
more and more complicated. 


Truth in Advertising 

“In no activity of business are 
high standards of business conduct 
more essential than in  advertis- 
ing. If advertising is to perform 
its true function, purchasers must 
have confidence in the presentations 
made by advertising; such confi- 


;}agence Ci ‘reate , 
among | lence can be created only through 


experience of buyers of the articles 
or services advertised. There must 
be truth in statement and in implica- 


tion—no promises can be made 
which are not fulfilled. Even un- 
conscious deviation from these 


standards dissipate confidence. Lack 


of honesty and truth inevitably 
breaks confidence and defeats the 


only function of advertising in its 
modern application. Any departures 
from fairness and anything mislead- 
ing, however unintentional, can re- 
sult only in placing obstacles in the 


way of orderly distribution processes. 


The improper use of advertising re 
sults in the loss of its effectiveness 
for legitimate use by honest mer- 
chants, distributors and manufac- 
turers.” 

Is that the opinion of a rabid anti- 
advertising spokesman? No; it’s the 
very first paragraph in “The Service 
of Advertising,” a report of the Do- 
mestic Distribution Department 
Committee of the Chamber of Coim- 
merce of the United States, and 
everyone in the advertising field 
would profit by reading the report. 


Something of a Problem 

Our favorite independent druggist 
says, certainly he likes minimum 
price laws—why shouldn’t he. “But,” 
says he, “maybe the manufacturers 
won’t like them so well, because the 
smart independents, as well as the 
chains, are going to take increasing 
advantage of whatever customer re- 
sistance there is to fixed prices to 
plug lesser known brands on which 
the druggist can make a bigger mar- 
gin. If the national producer figures 
he’s licked the switching problem 
through price maintenance agree- 
ments, he’s likely to have a pretty 
rude awakening.” 


Jottings 

We notice that Major John L. Grif- 
fith, who is supreme athletic boss of 
the Big Ten and president of the Na- 
tional Collegiate Athletic Associa- 
tion, is endorsing Quaker Oats in 
current newspaper advertising. Noth- 
ing wrong about that, surely, but 
we're wondering what would happen 
if his amateur charges did the same 
thing. . . Get hold of something that 
catches the public fancy and you’re 
set, for a while at least. Charlie Mc- 
Carthy, that talkative dummy, is now 
appearing on the novelty counters of 
department and specialty stores as a 
pin clip, and incidentally reminding 
ladies and their male friends of a 
certain brand of coffee. . . The other 
day John Hix reported, in his 
“Strange As It Seems” syndicated 
feature, that a single service weight 
silk stocking contains 32 miles of 
silk. Sounds pretty dramatic to us, 
and we’re wondering why makers of 
products with dramatic qualities like 
this don’t use them oftener to lend 
some real punch to their advertising. 
You could build a lot of romance and 
human interest around the qualities 
inherent in most products, if you 
tried. They’ve managed to do 
something about it in New York, but 
throughout the rest of the country 
the movie pages still look like a 
mess, with the boldest possible type 
in the smallest possible space, and 
everse plates running wild. 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execy. 
tive writing on his business letter. 
head. 


No. 1253. 1937 Liberty, Macfadden 
Women’s Group, True Story Cir- 
culation, 

Macfadden Publications, Inc., has 
issued this detailed circulation 
analysis of Liberty, Macfadden Wo- 
men’s Group and True Story. It in- 
cludes circulation by states and geo- 
graphical divisions; in the 377 cities 
of more than 25,000 population; and 
in all places of more than 1,000 popu- 
lation, arranged by states and coun- 
ties. In all cases the figure is given 
for the combined total circulation, as 
well as for each unit. 


No. 1254. He’s Booming Along. 

Spendable cash farm income is up 
239 per cent, according to this folder 
issued by Successful Farming. A se 
ries of charts provides a picture of the 
trend, since 1929, of gross and spend- 
able cash income, purchasing power, 
farm building expenditures, and 
sales of farm equipment. Successful 
Farming’s coverage of the farm mar- 
ket is shown. 


No. 1255. Let’s Be Practical. 

This brochure, issued by Practical 
Builder, evaluates the importance of 
the building contractor, gives a list 
of products habitually bought by con- 
tractors for new building and mod- 
ernizing, and shows Practical Build- 
er’s coverage of this field. 

No. 1256. The Major Market for 
Home Furnishings. 

Furniture Age has issued this an- 
alysis of furniture stores and fac- 
tories, covering production, value, 
store operation and pertinent facts 
about this publication, its aid to the 
furniture merchant, and coverage of 
the market. 


No. 1242. Profits Answer the Ques- 
tion—Why Should I Advertise to 
the Rural Market? 


Country Gentleman has issued this 
booklet containing retail, wholesale, 
government and other figures to 
show how and why the rural market 
is essential to the profits of manu- 
facturers and distributors. Facts 
based on studies of wholesalers’ op- 
erations, and on breakdowns of re 
tail trade association studies in the 
food, drug and hardware fields show 
what the profit offered by rural 
America means. 


No. 1228. Survey of Users of Sim- 
plicity Magazine. 

This report, issued by Simplicity 
Pattern Company, covers a recently 
completed Starch survey of users of 
Simplicity Magazine, based on 1,002 
interviews. Interesting details are 
revealed in the microscopic inspect: 
tion of these families’ employment, 
buying power and habits, brand pref: 
erences, car and appliance ownership 
and so on. 


No. 1225. Air Conditioning Equip 
ment Analysis. 

Practical Builder has issued this 
study of contractor and architect in- 
fluence in the selection of the typ€ 
and make of equipment used in con 
tract building. The analysis is based 
on a survey of 5,000 Ohio building 
contractors. 


No. 1219. Distribution of Retail 
Sales in Towns Under 10,000 
Population. 


The series of charts contained iD 
this booklet issued by The Household 
Magazine show that more than half 
of the states have an average of 50 
per cent of their sales in towns of 
10,000 and less. The study covers 
total retail sales, and also food store. 


drug store, lumber, building, hard 
| ware and automotive sales. 
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Massachusetts LURES INDUSTRY EXPORTERS SEE REALISM aie © ure ae 


in New Move to 
Lure Business 


Boston, Nov. 9.—In a new move to 
bring more industries into the state, 
the Massachusetts Development and 


Industrial Commission today out- 
lined an intensive campaign in na- 
tional magazines, newspapers and 


radio. A total of $40,000 is to be 
used in promotion of the state’s in- 
dustrial and commercial advantages. 

Magazines on the schedule are 
Business Week, Fortune, Life. The 
Saturday Evening Post and Time. 
Newspapers include the Chicago 
Tribune, Cleveland Plain Dealer, De- 
troit Free Press, Philadelphia In- 
quirer, Philadelphia Bulletin, New 
York Times, New York Herald 
Tribune and the St. Louis Post-Dis- 
patch. 

Radio Time Donated 


In addition to this program a 
series of radio broadcasts will be 
given over New England stations. 
with the radio time being donated 
to the commission. Chambers and 


CAPTAIN STLES PTAROUSE AND THE PELCOIES Lanoe 


m6 AT PLYMOUTH, MasReCHUSETTS. 1% tone 
—_— 


CAPTAINS OF INDUSTRY, roun maven 
is BERE in MASSACHUSETTS! 


o 


eetts manulerturcr Bade bis opportunity for tw werk — «here there ts sbundant opersting 
profitable business. power and cficient transportation ferilities 
peace You'll meke your product better in Masse 

ws mame fertmring plants ceeeette, Youll distribute & beter from 


Rhy DP acetbeme ore 
of ft are eveilable ot reasonable cont Learn more 
about this greet industriel (ommonwrahh 
WRITE TODAY for « presentation of facts. 
“tndestrial of ~Messechuertts.” 


meses 
IT 18 PROFITABLE teivacnvc: In MASSACHUSETTS 


Historical background and present ad- 

vantages are combined in Massachusetts’ 

new campaign seeking to bring in new 
industries. 


program similar to this has been 
undertaken by the Southeastern Gov- 


JURISDICTIONAL 
FIGHT SETTLED 


Working Agreement Reached 
by U. $. Departments 


Cleveland, Nov. 9.—Belief that the 
jurisdictional dispute between the 
Department of State and Bureau of 
Foreign and Domestic Commerce is 
being settled without damage to ex- 
porting interests of the United 
States was expressed between the 
lines, at least, of the “final declara- 
tion” of the 24th National Foreign 
Trade Convention here last week. 
The resolutions were silent on this 
point, which was a leading issue at 
the 1936 convention in Chicago. 

John Abbink, president of Business 
Publishers International Corpora- 
tion, New York, who precipitated the 
1936 fight, was on the resolutions 


Wiswell, Inc., Boston agency, is|ernors Conference. Ryburn Clay,|committee here this year. The com- 

handling the account. James A./|president of the Fulton National|mittee, according to word which 

Silin is the account executive. Bank, Atlanta, has been named |leaked out of the conference room, 

Another territorial development | treasurer of the Conference. discussed the situation thoroughly, 
Fn Ss ccnneneneninatitin 
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HIDDEN DOLLARS 
brought to 


LIGHT * 


quality products. 


Send now for your copy of this interesting book 
40 pages of authentic data 


The Arthur C. Weick Company, Market Analysts, made a study 


covering the tremendous buying power of the private CITY and 
COUNTRY clubs in the United States. . 


This unbiased study graphically illustrates the vast market which 
these "glorified homes" offer the manufacturer and distributor of 


A FREE copy of this study will be mailed executives and advertising 
agencies upon request. 


CLUB 


Management 


The National Magazine for Executives of Town and Country Clubs 
PATTERSON PUBLISHING CO. 
5 S. Wabash Ave., Chicago 


551 Fifth Ave., New York 


Bauer & Black gives realistic punch to 

its "Don't Pare Corns" message for Blue 

Jay in this new display which features 
a common kitchen knife. 


and decided that the two government 
departments have reached a working 
agreement which gives the exporter 
satisfactory service. 


Appropriation Is Cut 


Likewise, the final resolutions 
failed to mention the decreased ap- 
propriation for the Bureau, though 
members of the committee expressed 
concern at the slash in the budget 
of an organization which they re- 
gard as essential to successful ex- 
porting. 

The National Foreign Trade Con- 
vention accorded places on its 1937 
program to two representatives of 
the Department of State, Hon. Fran- 
cis B. Sayre and George S. Mescer- 
smith, Assistant Secretaries of State. 
With prominent officials of the 
Bureau of Foreign and Domestic 
Commerce among his auditors, the 
latter, at least, took advantage of the 
opportunity to describe the work of 
the Department of State in compli- 
mentary terms. 

He said that an adjustment has 
been made in the basic organization 
of the Department of State, the num- 
ber of political divisions being re- 
duced from six to four. One aim has 
been to provide an easy and prac- 
ticable procedure for business men to 
consult responsible officers of the 
Department. 

This readjustment, 
Secretary continued, is simply an- 
other step forward in the process 
which began with issuance of the ex- 
ecutive order of June 27, 1906, by 
which President Theodore Roosevelt 
placed the consular service on a merit 
basis and required that promotions 
be made on the basis of efficiency. 

Because of this and subsequent im- 
provements, he said, the foreign 


the Assistant 


country to whom accumulation of 
wealth is not a primary object. 


Help for Exporters 


“I have recited some of these facts 
to you,” said the Assistant Secretary 
of State, “to emphasize how baseless 
is the criticism still too often direct. 
ed against the Department of State 
that it does not concern itself with 
business and is not interested in the 
problems of the American business 
man. 

“I venture to say that the great 
majority of the services rendered io 
our business abroad and of the infor. 
mation which reaches our govern. 
ment and our manifold interests in 
this country from abroad comes from 
the foreign service of the Depart- 
ment of State. This is as it should 
be, for these officers are the natural 
instruments of our government for 
collecting, collating and transmitting 
this information. 

“The information is directed to the 
departments and branches of the 
zovernment most immediately inter- 
2sted and commercial, agricultural 
and other agencies interpret and dis- 
seminate it for appropriate use of 
the data in the promotion of Ameri- 
can interests. 

“It is a curious fact that even well- 
informed business men who have for 
many years been using information 
originally provided by our foreign 
service and who prize it highly, have 
occasionally been among the most 
vocal critics of this department and 
its agents.” 


ANA Releases Annual 
Circulation Analysis 


Association of National Advertis- 
ers, New York, has released the 
seventh edition of the annual “An- 
alysis of Net Paid Circulation and 
Subscription Production.” Fifteen na- 
tional magazines are analyzed in 
three sections, using data based on 
publishers’ A.B.C. statements and 
covering the eight year period from 
July 1, 1929, to June 30, 1937. 

Each of the three sections shows 
the average net paid circulation by 
source, single copy sales by channels, 
subscription sales divided both as to 
channels and inducements offered, 
the monthly fluctuation in circula- 
tion and comparison of circulation 
by corresponding months of the same 
period. 


“Super Market’ Will 


Sponsor Brands Week 


A Nationally Advertised Brands 
Week will be sponsored by Super 
Market Merchandising, New York, 
Feb. 24-March 5, 1938. 

The purpose will be to extend con- 
sumer interest and approval of na- 
tionally advertised brands by 10 days 
of continued emphasis on _ these 
brands. 


Gets Bar Exposition 

Callo-McNamara-Schoeneich, _ Inc., 
New York, has been named to han- 
dle the newspaper advertising for 
National Bar, Grill ana Tavern 
Equipment Exposition, to be held at 
the Park Central Hotel, New York, 
Dec. 7-10. Harry Latz Service, New 
York, handles the direct mail and 
Equity Advertising Agency, Inc. 
New York, is in charge of display. 
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@ BLACK AND WHITE OUTLINE MAPS — NEW SERIES 1000 


SPECIALLY DESIGNED FOR 
ALL WHO MANUFACTURE, 
ADVERTISE AND SELL 


@ MARKETING CENTERS MAPS 


@ SALES CENTERS MAPS 


TRADING 


HAGSTROM’S 4-COLOR RETAIL 


AREA MAP OF JU. S. 


First and only map of its kind! 


HAGSTROM COMPAN 


INCORPORATED 


Established 1916 
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These date lines tell of The Christian 
Science Monitor’s far-reaching facil- 
ities for gathering and interpreting 
news that mirrors the world. In addi- 
tion to an Associated Press member- 
ship and other standard reporting 


sordid, and threatens society, it be- 
comes news, and is handled accord- 
ingly. 

This outstanding news makes the 
Monitor an outstanding advertising 
medium—it attracts readers who 
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nds 
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ork, 


con- 

na- 
lays 
1ese 


ne. facilities, the Monitor maintains in are prospects for worth-while prod- 
ern all principal news centers corre- ucts—it builds a reader interest that 
“ spondents trained in the Monitor increases the value of Monitor ad- 
nes style of constructive journalism... — yertisements. 
— to report spot news and also to sup- The makers of Norge refrigera- 
ply an interpretive background. tors say, “Advertising in The Chris- 
eg To the Monitor the constructive _ tian Science Monitor has been highly 
= news of the world is the important _ profitable to us.” Other advertisers 
= news. The gruesome daily grist of are getting equally substantial re- 


crime is barred from its columns, 
but where crime ceases to be merely 


sults about which we would gladly 
tell you. 


HE CHRISTIAN SCIENCE MONITOR 


PUBLISHED BY THE CHRISTIAN SCIENCE PUBLISHING SOCIETY, ONE, NORWAY STREET, BOSTON, MASSACHUSETTS 


CHICAGO OFFICE: 333 NO. MICHIGAN AVENUE 


OTHER BRANCH OFFICES: New York, Detroit, St, Louis, Kansas City, San Francisco, Los Angeles, Seattle, 
Miami . . . London, Paris, Geneva 
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= _ \their lower borders the solid identi- Leeds New Head. of Hot 
BAKING COMPANY Heads Media Section | Pennant Syrups’ == —— r the eB tis yp “Palladium” & “Item” i 
Violet Cory has been named to) ‘bac grounds have RO ig 99-90 DE cad 
take charge of media of Aircasters, | 'white to heighten the contrast. A) 
jtake ¢Sa Detroit. Stanley N CW Labels Add 


|Inc., Advertising, 


“ l r of Palladi ° 
f i pennant bearing the word Pennant Ponte yg adh geo mes Ind., faeesed. Si 
= G S K 45 Oo | beset pny ne oh Curiae Sales impetus flies at top mast on the labels. ing the late E. H. Harris. Luther M. 
"Shaw, ] ormerly with -arst, ‘e- 
teen a . 


me 


|Surrounding it against the white | 


i io; Dr | r, formerly managing editor 
| and account exec — on radio; Dr. Feege y 


| Ralph Caiup-eil, Wi. 6s COR Z background are illustrations of Lees and assistant to Mr. Harris, -_ been ew | 

S. of research, and Edwin G. Lenfestey, Columbus, Ind., Nov. 11.—Newly bog ae = Bangg jpamed hesiness manager and assist. Rent 

VOLUME . . secretary and account executive. designed labels for Pennant syrups of | the syruf y . ie ‘EH. Siewwte hes boom Steed ae 

————— | the Union Starch & Refining Com- | Have AMA Approval secretary of the corporation and manage 

a Haggerty with Cashay vany are expected to be a potent ed Labels on the Golden Table Syrup | mem.er of the board of directors. Exposit 

Washington, D. C., Nov. 11.—-Na- as or in increased sales opportunities | ang the Crystal White Syrup bear the in Gre 
tional Biscuit Company accounted Doug Haggerty, formerly with 


Hi Ambrosia Corporation and of the product, aided by plentiful| sea} of approval of the American 
ze ros ¢ | , . - : | a career a F 
Northam Warren Corporation, has | supply of a bumper corn crop, com-| Medical Association Council on 


been appointed general sales man-)| pany executives disclosed today. Foods. The ‘abels were produced by | 
Trade Commission said in a report|ager of Cashay Corporation, New) 


Burgundy House Named has ret 


The House of Burgundy, New York, and het 
‘has been appointed to handle the dis. tion 


for 8.45 per eent of the country’s 
baking business in 1935, the Federal 


the . nited States Printing qnd Litho-| + ipution in the United States of record 
filed with Congress today. The| York. Jonas Levinson, formerly in Upper Backgrounds Changed graph Company, Cincinnati. The | a. = Sehet Peeces a Thole wale 
anaysis is intended to show the de-|charge of sales of Stories ee More distinctive than their fore- | Caldwell- Baker Company is the ad- | France, manufacturer of Byrrh aper- over tl 
EUSe 6 Cemivel emerelees aver sar be a See eee runners. the new labels retain on | vertising counsel for Union Starch. uf wine. a 


ont . itan area. 
cultural products by chains and | *#®! of the metropolitan 
others. | ~ 
Production of bakery products in | 
| 


Pe as 1 TE 
<< OR 


1935 amounted to $919,777,000. Ten | EN cli 
baking companies discussed in a) 
similar report recently made by the | 
FTC accounted for 29.6 per cent of| “{2 
the total, 

International Shoe Company) 
bought 11.7 per cent of all hides pro- 
duced in the United States in 1935, 
the report said, the same company 
selling 12.8 per cent of the country’s 
total of 349 million pairs of shoes. 

Net sales of International Shoe 
from 1929 to 1935, inclusive, with sell- 
ing, administrative and general ex- 
penses, were given as follows in mil- 
lions of dollars: 1929, 132 and 13; 


ry 


\t HE COBWEBS OFF Youve 
: | PURSE -YOVRE HOLDING UP 


ia a 9 | DE FovetH FAMILY 1% 


can 77 and 8.4; 1935, 83 and 8.9. SY eg 4s eh ca iano Oe 62 pA © 
Study Chain Sales 

Six grocery chains whose opera- 
tions were studied in detail were 
found to handle the following per- 
centages of United States produc- 
tion: Canned applesauce, 33.35 per 
cent; baked beans, 25.83 per cent; 
canned grapefruit juice, 22.74 per 
cent; canned spinach, 22.16 per cent; 
canned milk, 22.13 per cent; canned 
snap beans, 21.03 per cent. | 
The same six chains handled less 
than 10 per cent of total national 
volume in cigarettes, wheat flour, | 
bread, canned apples, canned grapes, | 
canned apricots, dried prunes and | 
| 


grape wine. 

Great Atlantic & Pacific Tea Com- 
pany handled the largest volume of 
all products on which it reported ex- 
cept canned apples and canned 
grapes. 

Thirteen large wholesale grocers 
whose volume was studied failed to 
handle as much as 6 per cent of any 
one product. 

The report gave exhaustive an- 
alyses of the volume of various agri- 
cultural marketing agencies and the 
return secured by members, chiefly 
in an effort to determine the most | 
profitable methods which can be em- | 
ployed in getting farm products to 
the consumer. 


Ryerson Opens Agency 

Clarence A. Ryerson, formerly with 
Batten, Barton, Durstine & Osborn, | ee 
Inc., New York, has opened a gen- | 
eral agency at 10 W. 47th street, 
New York, and plans to specialize in | 
the industrial development of cities | 
outside metropolitan areas. 
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IF YOU SELL 
GOOD LIVING 


@@ © your problem in New York is | 
to reach the people who know how | 
to live well The Sun solves that| 
problem. Its audience is made up of 
the young, active families with a 
constant desire for all the good 
things that life has to offer. 
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a everything from direct mail to minia-| matically sterilizes itself. A special Tex-Sun to Use Discs INSIDE STORY 
Hotel Exhibit ture exhibits to lure signed orders | section will be reserved this year for Tex-Sun Grapefruit Company, in 
° from the visiting hotel men. Direct |distributors and importers of bever- the Rio Grande valley of Texes, has 
to Be Biggest invitations are being mailed to every | ages. recently contracted with the Butler| | s.s—same 
member of the American Hotel Asso-| The most ambitious demonstration | Recording Studios, Dallas, for 117) , = Onty food that will 


Since ‘29 Event 


New York, Nov. 11.—Anticipating 
a record attendance of 50,000 hotel 
men, restaurant keepers and club 
managers, the 22nd National Hotel 
Exposition, which will open Nov. 15 
in Grand Central Palace here, 
has rented space to 347 exhibitors 
and will conduct a week’s exposi- 
tion to be 50 per cent larger than the 
record display in 1929. 

This year’s exhibitors, sprawled 
over three entire floors, have used 


ciation and to the executives of cor- 
porations which operate chains of 
restaurants, hospitals, steamships, 
and luncheonettes, it was revealed. 
“Everything” on Display 
Once the visitors are inside the 
doors, they will be regaled with 
equipment and demonstrations of 
everything necessary to hotel man- 
agement. Air conditioning equipment 
is on display, as is crockery, glass- 
ware, carpets, decorative services, 
mattresses, a dance floor that can be 
moved from one room to another, 
and even a toilet seat which auto- 


will be conducted by leading names 
in the purveying field. The catering 
demonstration will be climaxed by a 
luncheon served to the visiting hotel 
men. 


P& R Has Chipso 


In the story in ADVERTISING AGE 
last week, describing Procter & Gam- 
ble’s new Chipso contest with 750 
Benrus wrist watches as prizes, men- 
tion of Pedlar & Ryan, Inc., New 
York, was inadvertently omitted as 
the Chipso agency. Brown & Tarcher, 
New York, mentioned in the same 


|York, to handle advertising of its 


story, is agency for Benrus. 


transcribed spot dramatizations, ad- 
vertising “America’s Sweetest Grape- 
fruit.” Key stations in the North 
and Midwest will be used beginning 
Nov. 20. Leche & Leche, Advertis- 
ing, Inc., Dallas, is the agency. 


To Husband & Thomas 


Institutional Securities Corpora- 
tion, New York, has appointed Hus- 
band & Thomas Company, Inc., New 


real estate holdings through brokers. 
Newspapers in New York State will 
be used. John H. Lubs is account 
executive. 


Sell 4 bottles instead of 3! 


HERE'S HOW! REACH THE PROSPEROUS 
PORTLAND MARKET THRU THE JOURNAL! 


@ Uncork liquor sales 


where liquor buying concentrates! 
In Oregon that means Portland— 
for in Portland are made nearly 
half the liquor sales of the entire 
state. (44.90%, if you're a data-doter). 


It's the FOURTH FAMILY that 
gives you easier, faster, more prof- 
itable sales in this potent market. 
Cash registers ring 4 times instead 
of 3 because the FOURTH FAMILY 
has millions to spend—and it 
spends. It's business worth going 


THE JOURNAL 


after. Ask Portland merchants. They 
know! Foran eye-opener see Media 
Records. During the first 9 months 
of 19377, retail stores used more lin- 
age in the daily Journal than in 
both other Portland papers com- 
bined. Some 2,510,869 more lines 
than in the second paper. 


The daily Journal, with a circu- 
lation lead of 31% in Portland, 
reaches 4 families to every 3 fam- 
ilies reached by the second paper. 
Do as the Portland merchants do. 
Sell 4 instead of 3! 


REYNOLDS-FITZGERALD, Inc., National Representatives 


NEW YORK e CHICAGO ¢ PHILADELPHIA e DETROIT e SAN FRANCISCO e LOS ANGELES e SEATTLE 


PORTLAND 
OREGON 


Re rouse your appetite 
~ and then satisfy it 
wholly is deemed 
worthy of a place 
on Schrafft’s menus! 


Deliciously 
SCHRAFET'S 


PREARFASTS 35° TO 7S LUNCHEONS S9* OS! AND BF" + Clue DINNER H.29 


Schrafft's, New York, included in a vigor- 

ous Apple Week tie-up some inside pro- 

motion on the “makin's" of apple bakery 
specialties. 


Apples Dance 
for Promotion 


of Schrafft’'s 


New York, Nov. 9.—Cashing in on 
nation-wide “Apple Week” promotion, 
Schrafft’s restaurants in New York 
City offered its patrons both swing 
and strudel as the Florentine Room 
of the Fifty-seventh street restaurant 
was thrown open to Arthur Murray 
and his 
a demon8tration of the new dance 
craze, “The Big Apple.” 

Newspaper promotion was tied to 
“Apple Week” as Schrafft’s ran a 
picture of a white clad cook peeling 
apples for pies, strudels, squares, 
turnovers, and cakes. Copy also 
mentioned Schrafft’s retail bake 
shops which offered the apple deli- 
ecacies to the housewife for home 
consumption. 

A. Paul Lefton Company is the 
agency. 


Now “Automobile & 


Trailer Travel” 

Trailer Travel Magazine has 
changed its name to Automobile € 
Trailer Travel, effective with the No- 
vember issue. 

An editorial survey, revealing that 
a large percentage of its readers are 
touring enthusiasts who do not nec- 
essarily travel by trailer. led to the 
change. 


Byers in New Post 


William C. Byers, formerly with 
Chevrolet Motor division of General 
Motors Corporation, has joined the 
contact staff of Jam Handy Picture 
Service, Inc., Detroit, in the Dayton 
office. 


A, ideal “test city” 
must be large enough 
to be conclusive-- 
and the campaign 


_ costs low enough 
_ to be inexpensive!” 
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Pritchard to 


Open National 
Drive in 1938 


New York, Nov. 10.—Resuming ad- 
vertising after a lapse of almost a 
decade, E. Pritchard, Inc., Bridgeton, 
N. J., maker of Pride of the Farm 
ketchup, has launched promotion in 
English and foreign language news- 
papers in the metropolitan area. 

Using a variation 
strip technique, the story is built 
around every-day incidents and sells 
the product not as a condiment, but 
as an aid to cooking. At the bottom 
of each strip appears a recipe for a 


| nation-wide 


of the comic- | 


dish that requires ketchup in its 
preparation. The recipe varies from 
day to day and is intended to supply 
the housewife with new and tempt- 
ing dishes. 

Wadsworth & Walker, Inc., New 
York, agency in charge, said that a 
campaign in selected 
newspapers would start after the 
first of the year. 


Odell to Be Fawcett 
Advertising Director 


Eliott Odell has resigned as publi- 
cation manager of Food Field Re- 
porter and Drug Trade News to be- 
come advertising director of Fawcett 
Publications, New York. 

He will begin his new duties this 


Inventory Folder Used 


For Silver Promotion 


Rogers, Lunt & Bowlen, Greenfield, 
Mass., has issued a silverware inven- 
tory folder which gives a complete 
listing of all silverware with blanks 
for quantity and pattern. It was 
sent to 3,000 dealers for consumer 
distribution and an additional 25,000 
have been distributed by retail jew- 
elers. 

The folder was prepared by J. M. 
Mathes, Inc., New York. 


Sweet to Boston 


| John H. Sweet, circulation man- 
lager of Traffic World, Chicago, and 
|president of the Chicago Business 


|Papers Association, will join Poor 
| Publishing Company, Boston invest- 


ATF Promotes Kirby 


Roy J. Kirby, formerly Pacific 
Coast supervisor of the machinery di- 
vision, has been named manager of 
the machinery sales department in 
the general office of American Type 
Founders, Elizabeth, N. J. 


Whitney to “You” 


King Whitney, formerly with 
Northam Warren Corporation, New 
York, has joined You, new beauty 
magazine, as assistant to the pub- 
lisher. 


Kane Forms Agency 


John F. Kane, formerly head of 
J. F. Kane Sales Service, has opened 
jan executive personnel agency un- 


week. Mr. Odell succeeds C. W. Ful-| ment service, Dec. 1, as vice-presi-|der his own name at 41 E. 42nd 


ler, who has resigned. 


dent. 


| street, New York. 


RADIO SALES: New York .. . 


ee 
— 


“LEAD THE FOLLOWER” 
is a good game 


Following the leader is fun . . . but leading the 


follower is a good game, too. The place for 


both in the great Chicago market is WBBM, 


50,000 watt key station of the Columbia 


Broadcasting System. For the leaders in 


Chicago use WBBM, year after year. They 


use WBBM because they have learned that 


the best way to get results in this great market 


is the WBBM-way. Let us send you the facts. 


Chicago ... 


Owned and operated by the Columbia Broadcasting System. 


Detroit . . . Los Angeles . 


Represented for all spot business by 


San Francisco. 


MODIFICATION 
OF PROFIT TAX 
BUILDING BOON 


Chicago, Nov. 11.—Repeal or modi. 
fication of the undistributed profits 
tax would provide an immediate and 
powerful stimulus of building con. 
struction, Russell G. Creviston, saleg 
promotion manager of Crane Com. 
pany and president of the Producers’ 
Council, said here today, in comment- 
ing on reports from Washington of 
the President’s plans to create more 
building activity. 

The President’s plan, seeking to 
enlist private capital in development 
of a national building program, wag 
evolved at a conference with Mar. 
riner S. Eccles, chairman of the fed. 
eral reserve board; Gen. Robert &, 
Wood, president of Sears, Roebuck & 
Co.; Gerard Swope, president of Gen- 
eral Electric Company; Henry C, 
Turner, president, Turner Construc- 
tion Company, and S. Sloane Colt, 
New York banker. 

More construction would be an al- 
most automatic result of the elimina- 
tion of the present penalty on cre 
ation of reserves by corporations, Mr, 
Creviston believes. The existing law 
forces corporations to pay out vir- 
tually all earnings to stockholders 
in the form of dividends. 

F. W. Dodge Corporation estimates 
1937 construction at $2,045,000,000, a 
gain of 17 per cent over actual 1936 
construction of $1,754,883,000. Public 
works and utilities have lagged be 
hind 1936 marks, and Dodge reports 
a temporary lull in all building ae 
tivity. 

While these figures seem large, 
they are far below the levels accepted 
as normal in the late 20’s. In 1928, 
building contracts actually awarded 
aggregated $5,217,942,000. They de- 
clined to $4,336,025,000 in 1929. The 
low of $687,177,000 was reached in 
1933. These figures cover only 37 
Eastern states. 

These statistics indicate that in 
normal times, building construction 
is the country’s largest single in- 
dustry, affecting directly or indirect- 
ly, the well being of many other 
trades through purchase of materials 
and payment of huge sums to labor. 
Of every $1,000 spent for building, 
$428 goes for material and the re- 
mainder for payrolls. While sand, 
gravel, stone and slag get $46.98 of 
every $428.72 thus spent for mate 
rials, many other industries are bene 
ficiaries. Cement is heavily depend- 
ent on building, which also exercises 
something akin to life and death 
power over steel, lumber, plumbing 
and gas fitting equipment, heating 
and ventilating equipment and elec 
trical equipment. 


Evans to McIntosh 


Ernest Evans has joined Stewart 
McIntosh, Ltd., Vancouver, B. C., ad 
vertising agency. 
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NEW WAY TO REACH MILLIONS...AT LOW COST 


Today, in hundreds of advertising confer- 
ences, LOOK, America’s most-talked-about 
magazine, is being recommended for 1938 
Schedules. 

It has everything to recommend it. 

Circulation—2,000,000! 

Circulation bonus—33443%—500,000! 

And probably the most important factor 
to kcen students of media—LOOK’s “read- 
er power’’! 

LOOK is being recognized as “a new 
Way to reach millions” because it provides 
an intensity of “reader power,” from its 


first page to its last, never paralleled in any 
magazine of standard make-up. 

A recent survey by Booz Fry Allen & 
Hamilton, one of the country’s leading re- 
search organizations, discovered that 
LOOK develops 50% to 100% more reader 
interest per page than one of the country’s 
leading weeklies. And it further established 
that that high interest is stabilized through- 
out the book . . . that LOOK’s back pages 
get the same high ratio of “reader power” 
as its first pages! 

The simple, logical reason for LOOK’s 


sensational “reader power” is LOOK’s in- 
genious editorial technique . . . stories-in- 
pictures! LOOK wastes no words! LOOK 
eye-witnesses the world, its interests, its 
foibles . . . brings to light the hundred and 
one facts that intrigue people . . . makes 
clear and understandable social and eco- 
nomic problems everyone wants to know 
more about... analyzes news-worthy, note- 
worthy personalities . . . brings scientific 
achievement into broader focus . . . all in 
eye-witness picture-stories . . . that make it 
fun to learn in LOOK! 


OOK, Incorporated, Des Moines, Iowa 


NEW YORK 
551 Fifth Avenue 
Murray-Hill 2-8730 


CHICAGO 
333 N. Michigan Ave. 
Central 8127 


DETROIT 
General Motors Bldg. 
Madison 6871 


ATLANTA 
Grant Building 
Walnut 8615 
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‘MEAL’ APPEAL 
IS NEW CANCO 
KITCHEN GOAL 


New York, Nov. 11.—Based on its 
belief that the average housewife 
buys “meals,” rather than just foods, 
the American Can Company today 
announced opening of a new testing 
kitchen here in which complete fa- 
cilities will be provided for experi- 
mentation with canned food prod- 
ucts and recipes, designed to de- 
velop new appeals and new uses for 
products now packed in Canco con- 
tainers. 

“Women,” the company says, ex- 
plaining this novel service by a con- 
tainer maker, “would like to know 
how to do things with canned foods, 
how to use them as ingredients in- 
stead of just as they come from the 
cans. They like to express their 
own personalities in meals; they 
like to put individual finishing 
touches on canned foods before serv- 
ing.” 


Emulate Average Kitchen 


The kitchen has been designed in 
a style similar to that of the typical 
American home and is equipped with 
modern, time-saving devices in order 
that foods may be tested under con- 
ditions which approximate’ those 
found in the kitchen of the average 
housewife. 

Development of new recipes as 
sales builders for canned food prod- 
ucts is also emphasized by the com- 
pany. Recipes developed in the 
kitchen will be available for use on 
product labels or in advertising 
copy, it was disclosed, and may be 
identified by use of a newly designed 
seal. The seal specifies that the re- 
cipe has been tested in the Canco 
kitchen. 


Have “Tasting” Rooms 


Dining room and living room have 
been added to the kitchen in order 
that varying foods or meals may be 
eaten and thus “tested” in suitable 
environment. The living room, for 
example, will be the scene of taste- 
tests of food prepared for after- 
bridge and tea refreshments. 

Reports of the Canco home econo- 
mists on food products and recipes 
will be available to any manufac- 
turer whose product is now packed 
in a Canco container. The testing 
kitchen, operated by the Canco home 
economics department, is located at 
230 Park avenue. 


Yates, Lion Named 


Cedric V. Yates, formerly in the 
appliance and merchandising depart- 
ments of General Electric Company, 
Cleveland, has been named Eastern 
representative of Mason Wadsworth 
Merchandising Motion Pictures, New 


York and Hollywood. David H. 
Lion, formerly with Advertising 
Projectors, Inc., New York, has 


joined the sales staff. 


Thousands of ready-to-use illus- 

~ trations, on all subjects, are 
available for your inspection. 
Write, wire or phone 


KAUFMANN & FABRY CO. 


425 S. Wabash Avenue . Chicago 


Telephone Harrison 3135 
106 West 43rd St., NEW YORK, Phone Bryant 9-6682 


Bayless-Kerr Gets 
Two New Accounts 


Billings-Chapin Company, Cleve- 
land, manufacturer of paints and 
varnishes, has named The Bayless- 
Kerr Company, Cleveland, to handle 
its advertising. Business papers, 
magazines and direct mail will be 
used. 

The Centroid Company, Cleveland, 
has also appointed Bayless - Kerr. 
This company manufactures air-tight 
ice cone containers for refrigerators 
from which the ice is extracted 
without touching human hands. 


Snyder Advanced 


Carl M. Snyder, formerly manager 
of the home bureau, has been ap- 
pointed manager of appliance sales 
for General Electric Company, New 
York. 


Socony Plans 
Record Winter 


Service Drive 


New York, Nov. 11.—Two-color bleed 
spreads with dynamic photographs 
and headlines more than four inches 
high will startle the eyes of readers 
of national magazines this winter, as 
Socony-Vacuum Oil Company today 
outlined what was termed “the lar- 
gest winter advertising campaign in 
the history of the petroleum indus- 
try.” 

Copy will be devoted to Socony- 
Vacuum Winter-Proof service, which 
includes changeover to Mobiloil Arc- 
tic motor oil as well as change to 


winter grades of gear grease and lu- 
brication. A special winter Mobilgas 
also will be featured. 

The campaign, which will appear 
in American Magazine, Better Homes 
and Gardens, Collier’s, Liberty, Life, 
National Geographic, Popular Me- 
chanics, The Saturday Evening Post, 
and Time, will also embrace a na- 
tion-wide list of 1,000 newspapers 
and a select list of poster displays. 
J. Stirling Getchell, Inc., New York, 
is the agency in charge. 


Pedlar Gets Sales Post 


Louis C. Pedlar, formerly president 
of Pedlar & Ryan, Inc., New York, 
has been named sales manager of 
Street Railways Advertising Com- 
pany, New York. C. H. Murphey, 
formerly advertising manager, has 
been named sales director. 


— 


Issues Catalog 
of Stock Photos 


Shigeta-Wright, Inc., Chicago pho. 
tographer, has issued a catalog of 
stock photographs, containing some 
640 reproductions of photographs 
covering a variety of subjects. 

Catalogs are being registered, ang 
additional subjects will be supplied 
to owners periodically, as they be. 
come available. 


Philbin in New Post 


Hugh F. Philbin, formerly Easterp 
local advertising manager of Barron 
G. Collier, Inc., New York, has beep 
named advertising director of Collier 
Service Corporation, New York. Miles 
Collier succeeds Mr. Philbin at Bar. 
ron G. Collier, and Alfred L. Freden 
is newly appointed assistant to the 
advertising director. 


t’s no secret that many national 
advertising campaigns “miss the boat” 
in reaching the great New York mar- 
Family coverage, by national 
media, runs from 25% to 45% less in 
New York than in all U. S. 


ket. 


100,000 population. 


This inequality can be corrected — 
easily, efficiently, and economically. 
Whether your job is bolstering a weak 


in New York. 
The Sunday 


cities over 


national situation in this area or reach- 


ing an active, responsive audience with 
only one medium, you can do it effec- 
tively by using the Sunday Mirror. 
Weigh these facts: The Sunday Mirror 
Magazine Section is the largest deliv- 
ered by any one newspaper in the coun- 
try. Its reader life is long Its excellent 


color gravure may be bought in 1000 
and 500 line units at the lowest 4-color 
milline rate of any publication in Amer- 
ica.... The Sunday Mirror’s black and 
white milline rate is next to the lowest 


has the largest circulation — except one 
— in the country. It reaches tomorrow’s 
prospects as well as today’s customers. 


Mirror Comic Section 


Its advertising revenue is up over lif 

in the period last ended... . And 
section of the Sunday Mirror cana] 
your advertising — not only throug! 

New York City — but to the rich4 

ern region where sales could be sos! 

yet where sales support is so weak.| 
histories prove the Mirror’s [ow 
high-return pulling power — prob 

on products similar to your ow? - 
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Phillips-Jones 
Back in Ranks 
of Advertising 


New York, Nov. 8.—Color page ad- 
yertisements in national magazines 
will mark the return of Phillips-Jones 
Corporation to the national advertis- 
ing scene after an absence of two 
years, it was learned today. 

Exploiting the prestige built by na- 
tional promotion of its Van Heusen 
collar, the new campaign will center 
on a Phillips-Jones shirt with a Van 
Heusen collar attached. 

The inaugural promotion will run 
to the first of the year and will ap- 


pear in Esquire and Life. According 
to Peck Advertising Agency, agency 
handling the account, the spring 
campaign will start in the middle of 
March and will appear in Collier’s, 
Esquire and The Saturday Evening 
Post. 


Margolin Goes National 


A. Margolin & Bro., Inc., New York, 
maker of Petalwate suits and coats, 
will launch a national advertising 
campaign at the beginning of the 
spring season. 


To Husband & Thomas 


New York, Ontario & Western Rail- 
way Company has appointed Husband 
& Thomas Company, Inc., New York, 
to direct its advertising. Newspapers 


will be used. 


CITE RISE IN 
‘REAL’ INCOME 
AS SALES SPUR 


Minneapolis, Nov. 10.—A rise of 15 
cents per dollar in the average con- 
sumer’s “real” income is a major 
factor in continued buoyancy of re- 
tail sales as contrasted with the de- 
clines shown in most production in- 
dices, according to a study released 
today by Investors Syndicate. 

“Real” income, the study explains, 


is the difference between the con- 
sumer’s cash income and his expendi- 
tures. For each dollar received a 
year ago, the average consumer is 
now receiving $1.21, sufficient to 
give him the 15-cent margin over ex- 
penditures of $1.06 for every dollar 
of October in 1936. 


NEW WEEK 


Farm Payments He!p 


As important influences in the 
maintenance of a high rate of con- 
sumption, the study names the in- 
creased flow of cash into farm areas, 
a further tendency toward price 
stabilization, and the fact that food, 
the biggest single item in the aver- 
age citizen’s budget, shows the small- 
est gain in daily expenditures when 


compared with a year ago. 
The laboring man has gained a 


fan obi sit aan 
Seat 


Reminder on the Daily Mirror 


Well balanced coverage in al/ income groups—but a larger 


percentage of the “over $5000” class than of the group 
earning less. 


? Next to lowest milline rate of all eight New York papers. 


3 More circulation than any large-size New York news- 
. paper. (Six months daily average 703,986 — September 


verage 756,385.) 


4 Brief, complete, picture-packed, newsy—and the size pre- 
ferred by 3 out of 4 morning readers. 


Ask Your Sales Manager 
About he Mirror 


= 


DREPARE NOW FOR WINTER 


Taylor Instrument Company created a 

special week for the weather with this 

effective winter display presented by 
dealers throughout the country. 


higher percentage of increase in in- 
come than the salaried or “white col- 
lar” worker, the study reveals. In- 
come for the former in wages has 
gone up 25 cents on the dollar as 
compared with October last year, 
while salaries have gone up but 11 
cents on the dollar. 

Investors are receiving in divi- 
dends and interest combined 12 cents 
on the dollar more than during this 
period last year, while “other in- 
come,” composed largely of payments 
to farmers, stands at $1.19 in rela- 
tion to last year’s dollar. 


Food Prices Steady 


Spectacular moves in such items as 
beef and pork have not had a major 
reaction upon other food items, the 
study points out in reporting that 
food expenditures are up but 1 
cent on the dollar over October, 1936. 

Prices are generally higher than 
they were a year ago, the study re- 
veals, although emphasizing that the 
rise is slight and the trend is down 
rather than up. Clothing prices are 
up 9 cents on the dollar over those of 
October, 1936. 

Higher manufacturing costs, as 
shown partially in the increases in 
wages, are reflected in the rise of 
miscellaneous living costs. The lat- 
ter is 8 cents on the income dollar 
higher than during the same period 
last year. Rents, likewise, have 
shown an 8 cent rise on the dollar. 


Stokes to Frostilla 


A. Y. Stokes has been appointed 
Southern district manager of the 
Frostilla Company, Inc., Elmira, 
N. Y., maker of Frostilla lotion and 
brushless shave. Mr. Stokes will make 
his headquarters in Baltimore. 


“Consumer News’ Appoints 


Jessamine G. Hoagland has been 
appointed Chicago advertising repre- 
sentative of National Consumer News, 
New York. She will be located at 
310 S. Michigan avenue. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernwood 
Avenue 
HOllyweed 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 
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ADVERTISING AGE 


November 15, 1937 


Colgate Plans 
National Drive 
on New Shampoo 


New York, Nov. 9.—Testing of 
consumer copy for “Halo,” new 
shampoo product of Colgate-Palm- 
olive-Peet Company, Jersey City, now 
being staged in Cleveland news- 
papers, will determine the nature of | 
national campaign to be launched | 
by the company the first of the year, 
it was announced here today. 

The test copy is using the theme, 
“Uncover the true radiance of your 
hair,’ and presents the claim that 
“the amazing new shampoo actually 
removes a film of dullness.” As for 
Halo itself, copy says that it “cannot 
leave unrinsable film to dull your 
hair, because it isn’t soap.” But 
while Halo is not soap, “yet a half- 
tablespoonful billows up in quanti- 
ties of super-cleansing suds,” copy 
points out, and, although it is fur- 
ther claimed that neither is it oil, 
“vet it leaves your hair soft, silken 
and lustrous.” 

Halo has been heralded in busi- 
ness papers as a new patented prod- 
uct which will create a tremendous 
impression in the shampoo market. 


It is advertised as retailing in 10- 


Restaurants on 
Wheels Make Bow 


Cleveland, Nov. 10.—Destined 
to tap a lucrative market in 
this trailerized era, the Ben- 
der Body Company has intro- 
duced a complete line of con- 
cession trailers for quick lunch 
and dinner service. All mod- 
ern conveniences of a restau- 
rant are packed in these move- 
able food dispensers and pro- 
motion stresses low mainte- 
nance costs and portability. 


GASOLINE ASKS 
DETRACTORS T0 
LOOK AT RECORD 


Unmatched in Achievements, 
Convention Told 


L — 


Chicago, Nov. 10.—The _ govern- 


cent and 50-cent bottles, and as be- 
ing a “Colgate” product. N. W. Ayer 
& Son, Inc., is the agency in charge. 


Lee Named to Manage 
Oklahoma Network 


Joseph W. Lee, formerly secretary 
of the Oklahoma Network, has been 
named managing director to succeed 
Buryl Lottridge, resigned. 

Mr. Lee will continue as manager 
of Station KTOK, Oklahoma City, 


key station of the network. Other 
stations are KCRC, Enid; KGFF, 
Shawnee; KBIX, Muskogee; KADA, 


Ada; KVSO, Ardmore; WBBZ, Ponca 
City, and KASA, Elk City. 


ment’s anti-trust suit against a large 
section of the petroleum industry 


unsuccessful members of the trade, 
Axtell J. Byles, president of Ameri- 
can Petroleum Institute, New York, 
told that organization today at the 
formal opening of its 18th annual 
convention at the Stevens Hotel. 

Though the API is primarily a 
technical organization, consideration 
of the case now being tried at Madi- 
son, Wis., and the perennial lament 
against the heavy tax burden it is 
bearing provided diversions from the 
discussion of technical topics. 

In his annual address as president, 
Mr. Byles referred somewhat sati- 
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NEW YORK 
60 East 42nd Street 


SELL YOUR PRODUCT 


All advertisers in this Directory Number will be listed 


tisers stand out prominently from the others. 
by turning to your advertisement, buyers can get 
complete information about your products at just the 


of equipment. 
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The Best Foods, Inc., under the title, “New Nucoa Health Parade,” has evolved 
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herald addition of vitamin A to its 


vegetable margarine. 


rically to public misunderstanding of | 
the industry’s work. 

“Some people,” said he, “believe | 
territorial uniformity in gasoline) 
prices results from a conspiracy, | 
while others charge that variations 
in retail prices are due to the same 
cause.” 

Discussing changes in marketing, | 
which have caused more than 80 per | 
cent of the industry’s output to be 
sold by independent dealers, Mr. 
Byles said that those who are unsuc- | 
cessful under the new order not only 
turned upon their suppliers, but ap- 
pealed to the government for laws 
which they believe will improve their 
status. 

“It is noteworthy,” he continued, 
“that suggestions for government 
regulation do not come from con- 
sumers of petroleum. In view of the 
prices they are paying and the serv- 
ice rendered, this is easily under- 
stood.” 

Figures showing the industry’s 
contributions to progress of motor- 
dom were submitted by George A. 
Hill, Jr., of Houston Oil Company, 
who said that the national average 
of gasoline prices in 1920 was 29.74 
cents. Constant improvement in re- 
fining’ and marketing processes cut 
this price to 14.10 cents in 1936. 

Referring to this constant reduc- 
tion in price for a better product as 
“an incontestable tribute to the 
achievements of private initiative 
and enterprise,” Mr. Hill asserted 
that the record of the petroleum in- 
dustry is unmatched by any other. 

The continuous improvement in 
product, accompanied by lower prices 
to the public, has been obscured by 
a reverse tax trend, he said. Petro- 
leum taxes are now so heavy that 
they seem unreal, the bill presented 
by the tax collectors having in- 
creased 800 per cent in eight years. 
No fewer than 182,652 taxing juris- 
dictions have declared themselves 
partners in the industry’s enterprise 
and they collect from it one-eighth 
of taxes paid by all sources. 


Efficiency Is Cancelled 


“The gains resulting from more) 
efficient and economical operation | 
have been equaled or exceeded by in- 
crease in the number and variety od 
taxes,” he concluded. “The indus-| 
try’s chief and primary function has 
apparently become tax production.” 

The American Petroleum Indus- 
tries Committee sees a ray of hope 
for tax reduction, reporting that at 
least six states have halted diversion 
of gasoline taxes to the general 
fund, returning the money to high- 
way maintenance. The committee 
painted the average motorist as a 
man earning between $25 and $30 
weekly, who has never owned a new 
car, who pays $50 annually in auto- 
motive taxes on a car worth $200, 
and who works from 10 days to two 
weeks yearly to take care of this 
item alone. The figures were at- 
tributed to the United States Depart- 
ment of Commerce. 

The committee told how these’ 
facts affect the service station. | 

“The average station does $9,960) 
worth of business a year,” it ex-| 
plained. “It collects $4,080 in gaso- 
line and other taxes, which means 
that tax collections amount to 41 per) 
cent of a station’s productive busi-| 
ness.” 


Cherington, Market 
Research Group Merge 


The partnership of Cherington & 
Roper, New York, has been dissolved, 
and market research operations of 
Paul T. Cherington and Market Re- 
search Corporation of America, New 
York and Chicago, have been merged. 


| Mr. Cherington is the new president. 


Other officers are Pauline Arnold, 
Percival White, J. E. Graham and 
Richmond Watson. 

New York offices of the amalga- 


|mated corporation will be in Rocke- 


feller Center, and the Chicago office 
will be located at 120 S. La Salle 
street. Elmo Roper will continue his 
present offices in Rockefeller Plaza. 


To “Modern Mechanix” 


Melvin G. Grover, formerly with 
Gilman, Nicoll & Ruthman, and Na- 
tional Sportsman, has joined the 
Eastern advertising staff of Modern 
Mechaniz. 


Agency for Kellogg 


Kellogg Company, Battle Creek, 
Mich., has appointed Kenyon & Eck- 
hardt, Inc., New York, to handle the 
advertising of Kellogg’s All-Bran. 


Mats, halftones, cuts—get ‘em out 


fast and sure by nation-wide Railway 
Express. Day and night top-speed 
service. Prompt, receipted pick-up 
and delivery. No waste motion. For 
super-speed use high velocity Air 
Express — 2500 miles overnight. Low, 


economical rates. Whatever your 


shipment, for <<... rush action 


telephone <* : the nearest 


RAILWAY 
EXPRESS 


AGENCY INC. 


NATION-WIDE RAIL-AIR SERVICE 
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NEWSWEEK editorial policy... News, Interpretation, Forecast... 


attracts readership ideal for advertising message... 


rapid circulation rise proves broad appeal 


Who are the most active-minded readers in America? 
The men and women who dig into the news in order to un- 


derstand what’s going on in the world today. 


They like to be thrilled, they want to be amused — who 
doesn’t? — but above all they want to know what’s going 


to happen. 


Change is the order of the day. Swift change is every- 
where. They want to know what is going to happen to their 


lives, their security, their pocket books. 


What’s Coming? 


The upsurge of labor via C.I.0. — what will this do to 
profits? How will it affect the political seene? Will the Brus- 
sels conference pull us toward war? Will the President fight 
a business recession with more government spending? Will 


taxes be higher? 


Men and women who have a stake in the present want to 
protect it in the future. They want to know what the future 


holds. They are the inquiring minds. 


They are the readers who look below the surface for the 


significance of the news. 


Most profitable readership 
for advertisers 


NEWSWEEK points to the future. NEWSWEEK gives 
not only the news, but the meaning of the news — interpre- 
tation. NEWSWEEK gives not only the vital events of the 


day, but what these events portend. 


This is the New Editorial Dimension of NEWSWEEK. 


Inquiring minds turn to NEWSWEEK like a magnet. 


Those who have a stake in the present—property, income 
— the favored section of the economic pyramid — these turn 
to NEWSWEEK. 


This audience of inquiring minds is the ideal readership 
of an advertising message, because when convinced they 


have the money to buy. 
Rapid circulation rise shows ~ 
broad appeal 


More and more, inquiring minds turn to NEWSWEEK, 
attracted by the new Editorial Dimension — News plus 


Interpretation, Forecast. 


March—June, 1936 . . . . 162,507 


March—June, 1937 . . . . 277,899. 


Current Issue . .... . . 291,000 
| “Se 


RULE FOR SMART BUYERS 


Buy on a rising market when the 


market is worthwhile | 


Tewsweek 


THE MAGAZINE OF NEWS SIGNIFICANCE 


NEW EDITORIAL DIMENSION IS 
MAGNET FOR INQUIRING MINDS 
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Voice of the Advertiser 


Credits Lit Lighthouse’s 
Exit to Self Control 


To the Editor: Your Ad-libber in 
the Nov. 1 issue of ADVERTISING AGE 
doesn’t do quite right by our Nell 
when he reports “the painfully inept 
activities of so many retailers, like 
the one in New Jersey who was ad- 
vising all and sundry to ‘Get Lit at 
the Lighthouse.’ ” 

’'Tis true, alack, that a retailer 
does exist somewhere in the Jersey 
hinterland who posted just such a 
sign, and any non-partisan judge of 
sloganeering must give it at least 
a B— in the _ catch-as-catch-can 
phraseology of advertisers. But it 
must also be remembered that this 
particular individual pulled in his 
horns after one of Commissioner 
Burnett’s sage and whimsical rul- 
ings that are fast making liquor ad- 
ministrative history. In other words 
it was not the WCTU nor associated 
types who viewed with alarm. It 
was an agent of the people and of 
the liquor retailers themselves who 
took the “lit” out of “lighthouse.” 
And since self-discipline is always a 
most commendable characteristic, it 
seems to me that Ad-libber should 
have given credit where credit was 
due in this instance. 

JaMes E. HICKEY, 

Bartenders Institute of America, 

Brooklyn, N. Y. 
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Here Is Genealogy 


of Boston Agencies 


To the Editor: In a recent issue 
in which you mentioned the death 
of Mr. Greenleaf, of Boston, you 
stated that he was formerly with 
Wood, Putnam & Wood, which was 
correct, but went on to say that this 
was one of Boston’s pioneer agen- 
cies. As a matter of fact, I was an 
order clerk with the Dodd Advertis- 
ing Agency long before Wood, Put- 
nam & Wood started. I believe if 


you will look into the matter you 
will find the pioneer advertising 
agency in this city was Dodd & 
Rowell. 


They afterwards parted company) 


and George P. Rowell went to New 
York, started the advertising busi- 
ness and also the Rowell Newspaper 
Directory, which is now published 
by N. W. Ayer & Son, Inc. Horace 
Dodd stayed in Boston and continued 
in the agency business in the location 
now occupied by the Boston Post. 

At the same time there was an 
agency under the name of S. R. Niles, 
which was later sold to Pettingill & 
Co. This agency had come up and 
gone out of existence long before 
Wood, Putnam & Wood started. Then 
there was the original Pettingill 
Agency, with which Wood, Putnam 
& Wood were associated, I believe, 
under the second generation of Pet- 
tingills. 

If my records are correct, Mr. 
Wood, Mr. Putnam and Mr. Wood 
were all employes of the Pettingill 
Agency at 22 School street, where 
P. F. O’Keefe was until the failure 
of this agency, about 1904, from 
which Wood, Putnam & Wood sprang. 

H. B. Humphrey had been in the 
agency business long before they 
started. 

WaLrTerR C. SAMPSON, 

Treasurer, P. F. O’Keefe Adver- 

tising Agency, Boston, Mass. 
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Tidewater Clocks Dot 
Pacific Coast Stadia 


To the Editor: I was quite inter- 
ested in an article in your issue of 
Oct. 25, page 20, which relates to 
Atlantic Refining Company’s plan to 
erect electric sports timing clocks at 
football stadia in the East. 

I am writing you this letter so 
that you may know that our com- 
pany on the Pacific Coast has pro- 
vided electric timers for the 
three years to various universities 
and stadia on the Pacific Coast. 


At the present time our electric 
timers are installed in the Los An- 
geles Memorial Coliseum; Kezar 


This department is a reader’s forum. 


past | 


Stadium in San Francisco; Multno- 
mah Municipal Stadium in Portland; 
University of Washington Stadium, 
Seattle; Rogers Field at Washing- 
ton State College, Pullman. We also 
provide public address systems at 
the above mentioned fields and at 
the Memorial Stadium, University of 
California in Berkeley, the famous 
Rose Bowl in Pasadena, Oregon 
State field, Eugene, and a great 
many smaller gridirons. 
D. D. Dure, 
Southern California Advertising 
Manager, Associated Division of 
Tide Water Associated Oil Com- 
pany, Los Angeles. 
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SAME THOUGHT 


| Cartoonists Take Same 
Cue From the Market 


To the Editor: Here are samples 
of another coincidence you can add 
to your records. Though far apart, 
it seems that there’s a sympathetic 
feeling among cartoonists. 

The top illustration from the 
Phoenix Republic and Gazette bore 
the caption, “That’s Wall Street.” Al- 
most coincidentally the second car- 
toon appeared in The Montrealer, 
with the caption, “That’s the stock 
exchange down there.” 


| 


JAMES W. L. ARTER, 
Manager, Media Department, 
Cockfield, Brown & Co., Ltd., 
Toronto. 
v v 7 


Consumer Gets Known 
Quality in Coal Plan 


To the Editor: Because of the cur- 
rent effort being exerted both by the 
government and by the coal industry 
to stabilize coal prices, we think this 
development in coal promotion quite 
timely. The plan is fostered by the 
Island Creek Coal Sales Company, 
with newspaper advertising, begin- 
ning in Akron, O., and Jackson, 
Mich., supporting the move. 

This plan gives the dealer, or 
group of dealers, a definite brand 
name for the coal and gives them a 
basis on which to advertise it. For 
the consumer the plan is very bene- 
ficial because it enables the consu- 
mer to order coal by name and be 
assured of getting the same, 
tical coal from the same seam as his 
first load of Black Onyx. The plan 
enables the producer to anticipate 


amount of tonnage from a certain 
territory, and better to schedule 
work and spread employment at the 
| mines. 

We are also working on something 
that will further protect the constu- 


Letters are welcome. 


mer. We are now printing tags the 
size of milk bottle caps which will 
be scattered throughout the coal so 
that the consumer will have another 
means of knowing that he is getting 
the coal he ordered. Stickers of the 
same size and design are supplied 
to the dealer to paste on his delivery 
weight slips. 
E. A. BUESCHER, 

Advertising Manager, Island 

Creek Coal Sales Company, Cin- 

cinnati. 
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Natural Background 
Of Beauty Preferred 


To the Editor: Why do you em- 
phasize the “shadow” background in 
description of the illustration of the 
attractive lady, reproduced in your 
issue of Nov. 1, displaying the latest 
in Lastex? 

Nothing wrong, in my opinion 
with the natural background. 

Bo SHAFER, 

American Sales Book Company, 

Inc., Niagara Falls, N. Y. 


DEPICTS SERVICES 


WABASH 


TIME TABLES 


LF = 


Rh 


& WABASH 
». TIME TABLES — 


Turn Time Tables 


To the Editor: 
table folder cover for the Wabash 
Railway presents a design in the 
nature of a radical departure from 
the usual folder cover and is attract- 
ing rather wide comment. 

Sixteen different railroad scenes 
are blended together in a montage 
to indicate the services of the road 
and naturally to attract public atten- 
tion. We feel this cover, developed 


to Promotion Work 


The new. time 


in the Wabash advertising depart. 

ment, indicates a broad avenue in 

what has largely been a neglected 

promotion possibility in the field. 

Ropert A. WILLIER, 

General Advertising Agent, Wa- 
bash Railway Company, St. 
Louis, Mo. 
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Same Claim Draws 


Refrain From Reader 

To the Editor: I’ve waited pa- 
tiently for someone to call attention 
to the Goodyear-Firestone debacle 
being performed monthly in the 
farm press and apparently others 
have likewise waited patiently. 

Here ’tis. Two advertisements in 
the November issue of the same 
publication carry these words from 
Firestone: “More farm tractors are 
equipped with Firestone ground grip 
tires than all other makes of tires 
combined.” And from Goodyear: 
“More farm tractors are equipped 
with Goodyear tires than any other 
kind.” 

Certainly at least one of these 
claims should rate as Exhibit A in 
any discussion of that perennial 
question—‘What’s Wrong with Ad- 
vertising?” 

JoHn G. SCHNEIDER, 

Account Executive, Howard 

Swink Advertising Agency, 


Marion, O. 


45) 


iden: | 


200 East Ontario Street, Chicago, Illinois 


;} demand, to be assured of a certain | 


peowna/ fee 
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For the 


th 


Consecutive Month 


HE December issue of Popular Mechanics 


Magazine, with 119 pages of advertising, 


is the 45th consecutive issue toshow an increase 


in advertising lineage over the corresponding 


month of the previous year. « This increase has 


come in all classes of 


advertising — General, 


Direct Sales, and Classified. » For any mer- 


chandise that men buy or have a hand in buying 


—either direct or through dealers—use Popular 


Mechanics Magazine. 


¢« The cost per page 


per thousand is below a dollar and a half, and 


the same low rate will remain effective until the 


October 1938 issue. Write for ‘‘The Man Mar- 


ket,’’ a brief, compact data sheet that will help 


you make up your schedule for the coming year. 


New York 
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IS BUSINESS TO BE CRUCIFIED ON A 
POLITICIANS’ CROSS? 


A favorite sport of the day for pugnacious agita- 
tors and political tricksters is the baiting of 
American business. 


And all over the landscape they are boisterously 
ballyhooing the unsportsmanlike game. 


But it’s a thundering spectacle; for that which has 
fed and clothed them and made them rich, they 
would now destroy. 


Business is the job of the world—and on it 
depends the livelihood of everyone. 


Whatever hurts business hurts you—and you—and 
you—and me. 


Only the man whose mind travels in a fog fails 
to see the portent of the threat. 


Business has its shortcomings; make no mistake 
of that. But even the man in the moon knows 
that ethically business is so far advanced over 
politics that the two things do not exist in the 
same centuries. 


Why—why is it that forthright business has been 
so amazingly inarticulate? 


It has led the world in material achievement, 
in human decency—and it has made America 
the best acreage on earth in which to live. 


But some people don’t want to know about that. 


If American industry has lost anything of the 
respect and confidence it deserves, a high con- 
tributing factor to that predicament has been 
careless, ugly, knavish advertising. 


And the foxy politicians have been quick to 
make use of that cudgel. 


One doesn’t have to be a cockeyed wiseacre to 
comprehend that our public prints and our 
ether waves carry heavy loads of ill-advised 
propaganda that tend to beget ill-will, rather 
than good-will. 


Advertising is the front show-window of busi- 
ness. It is out where all the world can scrutinize 
it. And it’s the one place wherein business 
should behave. But some ‘ghastly exhibits have 
been piled therein—to the hurt of all business. 


So what? 


When the delicate matter of public relations is 
left in the hands of inexperienced and blunder- 
ing tyros, or to persuasive and crude advertis- 
ing adventurers; when American buyers are 
assumed to have the minds of morons, and the 
best traditions of advertising are lost in a mad 
scramble for the illusive miracles of the medi- 
cine-faker and the circus-barker, then does 
confidence in, and respect for, advertising 
vanish. 


Business has handed to its critics their most 
destructive guns and bullets. 


So far as this advertising agency is concerned, 
it never has, and it never will, compromise with 
crudity. It has stood insistently for the best 
practices of the profession. Out of hard-gotten 
experience, and perhaps a little talent, it has 
successfully fabricated many an outstanding 
advertising structure, without extravagance, at 
relatively small cost. It has a long and honorable 
record for handling important accounts decently, 
with dexterity and resultfulness. And it makes 
no quibble of the fact that it probably would 
like to help create and handle your advertising. 


But be that as it may, this threat of crucifixion 
must be scotched. 


The hope for America’s future rests upon the 


integrity, vision and good-taste of its business 
men. 


And that’s a big responsibility. 


THE GLEN BUCK COMPANY—Aadvertising 
230 North Michigan Avenue * Chicago + Telephone Randolph 3540 
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LIFE DELIVERS 
WHOLE FAMILY READERSHIP 
AS NO OTHER MEDIUM CAN 


Some advertisers do not sell to the whole family but most adver- 
tisers do. The table below includes results of two surveys by Kenyon 
& Eckhardt already reported and three new surveys by Brooke, 
Smith and French; J. Walter Thompson and Aitkin-Kynett. Chart on 
the opposite page shows the total results of the five surveys, 1255 
families (subscribers or regular newsstand buyers), striking proof 


that LIFE delivers whole family readership as no other medium can. 


IN WHITE PLAINS AND STAMFORD IN AKRON IN DETROIT IN CHICAGO IN PHILADELPHIA 


MEN 966 962 97% 942 98% 
WOMEN 95% 94, 95% 88% 98% 
CHILDREN 12 1018 QZ, 97% 93% 867 967 
cHLORENG T1012 73% 981% 67% 14, 95% 


SURVEY CONDUCTED BY KENYON & ECKHARDT KENYON & ECKHARDT BROOKE, SMITH, FRENCH J. WALTER THOMPSON CO. 
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November 15, 1937 


Spare Trolley 
Use as!Poster 
Draws Protest 


Atlantic City, N. J., Nov. 8.—Trol- 
ley companies exceed their rights 
when they convert their cars into 
moving posters, Harry Bacharach, 
president of the New Jersey Board of 
Public Utility Commissioners, de- 
clared today in a letter to the At- 
lantic City & Shore Railroad Com- 
pany. In recent months and particu- 
larly just before the election, spare 
trolley cars navigated the rails here 
with huge banners, sometimes pro- 
moting a motion picture, sometimes 
a candidate. 

“T have difficulty,’ Bacharach de- 
clared, “in convincing myself that 
the use of the equipment for slow- 
motion advertising comes within the 
scope of public utility operation, or 
serves the public convenience and 
necessity in transportation. Tech- 
nically or legally this board may not 
have jurisdiction with respect to the 
moving posters, a matter on which I 
withhold judgment. But I venture 
to suggest that the charter of your 
company, while it may include the 
right to engage in many kinds of 
business, probably does not contem- 


RECIPE STRESS 


FRIEN 


\ 


DLY HOME*COMIng 


Ane o <* sae 


CMEESE ReReeer €OO8LO with i 
4 SCHMIDT'S BEER 


C. Schmidt & Sons, Inc., Philadelphia, 

takes up recipe stress in newspaper copy, 

giving cooking potentialities of beer 
new emphasis. 


plate your entrance into the advertis- 
ing field as a competitor with news- 
papers, airplanes, radio, outdoor com- 
panies and other advertising media.” 

Turning to humorous vein, Bacha- 
rach wrote that he feared the prac- 
tice might come to serve as enter- 
tainment “for the long suffering trol- 
ley and bus rider during the gaps be- 
tween service. Then the public might 
be pleased no end, and of course be 
satisfied to await delayed service be- 
cause the advertising car with its 
music and ballyhoo would make the 
gaps pass so quickly the riders 
wouldn’t mind.” 


Eye Open 


for American Manufacturers 


selling in England 


FOREIGN TRADE 
MEETING RAPS 
SPECIAL TAXES 


Would Preserve Spirit of 
Reciprocal Agreements 


Cleveland, Nov. 9.—Efforts to defeat 
the spirit of reciprocal trade agree- 
ments by imposition of special taxes 
on imported products was sharply 
rapped in resolutions adopted at the 
close of the 24th National Foreign 
Trade Convention here Friday. 

The convention also reiterated its 
belief that American exports should 
be tied up with the American foreign 
loans; that war debts should be set- 
tled definitely to remove a source of 
irritation; and that the Tydings- 
McDuffie Act, which would curtail 
sales to the Philippines Islands, be 
amended. It concluded by urging 
teaching of foreign trade in educa- 
tional institutions so that trained 
personnel will always be available. 


re- 


Citing figures indicating that 


CT 


THE 


THE UNITED STATES has a population of 128,000,000.* 
The ‘Saturday Evening Post’’ has 2,700,000 circula- 
tion.t It reaches approximately one family in every ten. 


...an English magazine 


ENGLAND has a population of 46,000,000. The ‘' Radio 
Times’’ has 2,800,000 circulation. It reaches approxi- 
mately one family in every four. 


with three times the coverage of 
the Saturday Evening Post 


Make sure the ‘‘Radio Times’”’ 
is on your list 


“Rapio Times” is the only 
publication in Great Britain allowed 
to print full details of British radio 
programmes one week im advance. 
It is published weekly by the 
British Broadcasting Corporation, 
which controls every radio broadcast- 
ing station throughout Great Britain. 
That is why the ‘Radio Times,” 
which appeared for the first time only 
thirteen years ago, has today a guar 
anteed average net weekly sale of 
2,800,000 copies. 

The “Radio Times” selling at two 
pence a copy is read and re-read mor: 
t Rate bas 


* 1936 estimate Bureau of the Census 


thoroughly than any other publica- 
tion. Each issue is studied day by day 
for a whole week whenever any mem- 
ber of the family wants to know 
“what’s on the air?”’ 


* »* ° 
And what sort of people read the “Radio 
Times”? People who have money to 
spend. The circulation of the “Radio 
Times” covers a larger number of 
well-to-do families than any other 
publication in England. 

Although the “Radio Times” ad- 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES 
2,800,000 


Members of the Audit Bureau of Circulations 


vertising income has increased enor- 
mously during the last five years, as 
a matter of policy, the total volume 
of advertising published has not been 
allowed to increase. This means that 
the “Radio Times” policy is to pro- 
tect you, the advertiser, from crowded 
positions; from too much direct com- 
petition, and the evils of unethical 
advertising. 


If you are selling in the British 
market, then you should be advertis- 
ing in the “Radio Times.” Write for 
full information to: The Advertise- 
ment Director, British Broadcasting 
Corporation Publications, Broadcast- 
ing House, Portland Place, W. 1, 
London, England. 


—.. 


EDISON'S OSCAR DISPLAYS NEW GADGETS 


George Stringfellow (right), vice-president and division manager of Thomas A. 

Edison, Inc., introduces "Oscar," the company's robot, to Gov. Harold Hoffman, 

of New Jersey, at the recent American Mining Congress in Salt Lake City. 

Oscar is exhibiting new light-weight composition helmet and latest type respirator 
safety devices. 


ciprocal foreign trade agreements 
have resulted in free international 
exchange of goods where such ar- 
rangements are respected, the con- 
vention expressed disapproval of any 
effort to emasculate these agreements 
in these words: 


Free Trade Spurred 


“We condemn the use in this and 
foreign countries of excise and turn- 
over taxes imposed solely on im- 
ported commodities which tend to 
destroy the effectiveness of conces- 
sions granted in reciprocal trade 
agreements.” 

Discussing settlement of war debts, 
the resolutions emphasized that pay- 
ment can be made only in goods, 
services or gold. 

The Tydings-McDuffie Act, the con- 
vention asserted, provides for im- 
position of Philippine export duties 
commencing in 1941, and termina- 
tion of reciprocal trade relations in 
1946, thus making exports of both 
countries subject to full duty. 

“The inevitable effect,” said the 
resolution, ‘‘will be to impair the eco- 
nomic stability of the islands, lower 
the scale of living and purchasing 
power of the Philippine people, and 
seriously to curtail American sales 
to the Philippines, which average 
$60,000,000 annually. 


Favors Status Quo 


“The convention urges amendment 
of the economic provisions of this 
act, with the concurrence of the 
Philippine legislature, to eliminate 
export taxes and to extend the period 
of reciprocal free trade, or establish 
adequate reciprocal trade advantages 
for such period after independence 


as may be desirable to facilitate re- 
adjustment and continuance of Amer- 
ican and Philippine trade.” 

The convention opposed restric- 
tions on production of agricultural 
products, particularly cotton. It 
asked special assistance to the lum- 
ber industry, that it might regain 
its position in export trade, and en- 
dorsed the government’s policy in 
China. 

“American citizens and interests 
abroad rely on the protection of their 
government in emergencies beyond 
the scope of private control,” said 
this resolution, “and the convention 
commends the policy of protection 
extended by U. S. authorities to 
American citizens and interests in 
the present situation in China.” 


New KNX Transmitter 


Preliminary construction work on 
the new transmitter of Station KNX 
will begin Nov. 15 on a 37-acre tract 
in the El Nido district of Los An- 
geles at the intersection of Haw- 
thorne avenue and 190th street. KNX 
is the Hollywood key station of the 
Columbia Broadcasting System. 


To Roeding & Arnold 

Crew Sargent Engineering Com- 
pany has appointed Roeding & Ar- 
nold, Ine., New York, to direct its 
advertising. Technical papers and 
direct mail will be used for the ini- 
tial campaign. 


Colton to “McCall’s” 


H. J. Colton, formerly with George 
A. Hormel Company, has joined the 
advertising staff of McCall’s Maga- 
zine and will be located in the Palm- 
olive bldg., Chicago. 


makers in WBNX’s area, sold over $2,500,000,000 worth 
of standard advertised 
products to the 4,000,000! . 


1000 watts cAY AND NIGHT 


WBNX vee: 
L 


THE BUTCHER, THE BAKER AND — 
THE CANDLESTICK MAKER DO! — 


In 1936, some 125,000 butchers, bakers and candlestick ~ | WY 


“It's the Four Million who Listen 


to W’BNX" 


ie. 
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a } Tu E FIRST 3 MARKETS families in metropolitan New York, — tising. Full-family coverage and above- 
v1 GROUP provides the intensified pres- Chicago and Philadelphia, and 44% average attention from every reader are 
i- ' sure advertisers need in order to capi- coverage of all the families in the 294 assured by picture section position and 
talize to the full the sales opportunities counties in northeastern United States roto reproduction of highest quality. 
in America’s three largest metropolitan which account for more than one- First 3 Markets Group advertising 
markets. third of all retail sales. gets immediate attention and sales 
e Total circulation is now more First 3 Markets Group advertisers support from retailers. Each of the 
‘4 than 5,000,000 and steadily growing. address a tremendous consumer audi- Group newspapers is supreme in its 


Advertisers get 64% coverage of all the 


ence of known responsiveness to adver- 


2) 


field in display advertising linage. 


& 


NEW YORK SUNDAY NEWS ¢ CHICAGO SUNDAY TRIBUNE ¢ PHILADELPHIA SUNDAY INQUIRER 
WILLIAM E. FARRELL, 220 EAST 42nd ST., NEW YORK CITY, VANDERBILT 5-9292 

JAMES CRAWFORD, TRIBUNE TOWER, CHICAGO, ILLINOIS, SUPERIOR 0100 

KEENE FITZPATRICK, KOHL BUILDING, SAN FRANCISCO, CALIFORNIA, GARFIELD 7946 


MARKETS GROUP 


-ALBOLENE + BAYER’S ASPIRIN * BEECH-NUT GUM 
CAMPBELL SOUPS + CONCENTRATED SUPER SUDS — 
CORONA TYPEWRITERS + CRANBERRY CANNERS INC. 
oie. DR. EDWARDS’ OLIVE TABLETS + DRENE SHAMPOO — 
_ EDWIN CIGARS + ELGIN WATCH CO. - FAY-MISS BRASSIERES + FELS-NAPTHA SOAP CHIPS 
FLORIDA CITRUS COMMISSION + FREDERIC’S PERMANENT WAVE + G. £. MAZDA LAMPS — 
IVORY SOAP AND FLAKES » HELLMANN’S MAYONNAISE » JELL-0 » KAFFEE-HAG » LIBBY'S 
TOMATO JUICE + LUCKY STRIKE CIGARETTES » MANICARE * MAZOLA OIL » MUSTEROLE 
PALMOLIVE SOAP * PARKER PENS * PEPSODENT TOOTH PASTE + PHILLIPS’ MILK OF 
MAGNESIA * SHEAFFER PENS + SHREDDED WHEAT * SMITH BROS. COUGH SYRUP + SPRATT'S 
DOG FOOD + SQUIBB'S TOOTH POWDER + SUPER SUDS + TIMKEN OIL BURNERS + VIRGINIA 
ROUNDS + WESTMINSTER PIPES + WILDROOT HAIR TONIC + WOODBURY'S SOAP. 
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Form National 
Association of 


Display Chiefs 


New York, Nov. 10.—After eight | 
months of research and preliminary 
work, display men active in chain | 
store, national advertising and de- 
partment store fields, has _ for- 
mally organized the International | 
Display Executives Association, with | 
headquarters in the Hotel Pennsyl- 
vania here, and outlined a program 
calling for about 30 local charters | 
throughout this country and abroad 
to be issued within the next two| 
months. 

First president of the association 
is W. Bacheller, display counsel. 
Other officers include M. J. Nedzbala, 
G. R. Kinney Company, vice-presi- 
dent; E. L. Kemper, McLellan Stores 
Company, secretary and treasurer, 
and P. B. Keith, executive secretary. 
Executive board consists of C. F. 
Grimsey, Browne Vintners Company, 
Inc.; P. Schultz, W. T. Grant Com- 
pany, and J. <A. Montenecourt, 
Schenley Products Company. 

Objectives are inter-change of dis- 
play knowledge among active users 
of this medium, establishment of a 
comprehensive library covering mar- 


kets, display circulation, coverage 
and other vital statistics, and spon- 
sorship of a series of forums to keep 
pace with developments in the dis- 


play field. The first of a series of 
monthly luncheon meetings was 
held at the Pennsylvania Hotel | 
Nov. 3. 


To Issue Diction 


| Book for Announcers 


| 

National Broadcasting Company 

will shortly issue a book, titled 

“Broadcast Speech,” designed as a 
| handbook for announcers and other 
| speakers. 

Dr. William Allan Neilson, presi- 
|dent of Smith College, heads a com- 
mittee in charge of compiling mate- 
rial for the verume, 


Kirk in tie Post 


Dr. W. E. J. Kirk, formerly med- 
ical director of Thomas Leeming & 
Co., Ine., and previously with the 
Borden Company and Nestle Food 
Company, has been appointed medi- 
cal writer of Street & Finney, Inc., 
New York. 


Graham to Sure-Fit 
George S. Graham has been ap- 
pointed advertising manager of Sure- 
Fit Products Company, Philadelphia, 
maker of mattress and furniture 


covers. 


EDUCATOR SAYS 
SCHOOL MARKET: 
IS OVERLOOKED 


Fertile Field in 30 Million 
Future Buyers 


New York, Nov. 9.—A vast, unex- 
plored market consisting of 30,000,000 
potential consumers, is being almost 
completely overlooked by American 
advertisers, in the opinion of 
Edward J. Storey, director, Depart- 
ment of Health and Physical Educa- 
tion of the Mamaroneck, N. Y., school 
system, who for the past year has 
been engaged in research concerning 
the use of advertising for health 
teaching in schools. 

Despite the fact that there are 30,- 
000,000 children attending elemen- 
tary and high schools and a million 
graduating students who immediately 
become active purchasers in their 
own right, advertisers’ dollars are be- 


eS ee ee eee 
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FULLER & SMITH & ROSS 


In our lexicon, consumer 
advertising and trade 
promotion should be syn- 
chronized to spark in 


harmony and with power. 


444 Madison Avénue 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Ore Company 
Aluminum Seal Co. 
American Can Company 


American Lumber 
& Treating Co. 


Art Metal 
Construction Co. 


The Austin Company 
The Bassick Company 
The Bryant Electric Co. Kensington 
The Bryant Heater Co. 


Central National Bank 
of Cleveland 


Chase Brass & Copper Co. 
Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


The Nation 
Mfg. Co. 


NEW YORK 


P. & F. Corbin 


m ee ist eo 5 eae key 


Country Life—American 
Home Corp. 
—The American Home 


Detroit Steel Products Co. 


Fostoria Glass Co. 
The Fox Furnace Co. 


The B. F. Goodrich Co. 
—Brunswick, Diamond, 
Hood and Miller Tires 
—Goodrich and Miller 
Drug Sundries 


Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Lewis & Conger 
Lincoln Bag Company 


Mark Cross Company 


New York University 


The Pennzoil Company 


Safe Manufacturers’ 
National Association 


The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


Emery Industries, Inc. 


University School 


Virginia Hot Springs Co. 
-The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
International Company 


Westinghouse Electric 


Incorporated Supply Co. 


of New Kensington 


The Leisy Brewing Co. 


Westinghouse Lamp Div. 
West Penn Power Co. 


The WGAR Breedeasting 
Company 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 
The Wooster Rubber Co. 


al Screw & 


CLEVELAND | 


1501 Euclid Avenue 
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FAIR TRADE ACTS' COVERAGE SHOWN 
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GB act vetoed vy Governor 
CBee act wili)d in senate 
FEEene legislatures convened in 1937 


ZZZ7eei siatures adjourned before enacting 
‘Peir Trade Laws 


ee | ————]. 4.557) 


ay 
Mh 


i 
at all oat 


This map, prepared by the Bureau of Foreign and Domestic Commerce, shows 
coverage of state fair trade acts and their effective dates. 


ing spent in terrific competition to 
capture the present market, he said, 
and little thought is being given to 
the easily captured “future market.” 
“Many of our future consumers,” 
said Mr. Storey, “come from schools 
which must depend upon free health 
teaching materials to keep their chil- 
dren up to date with the latest scien- 
tific findings. Booklets, pamphlets, 
and charts of various kinds on which 
the self-promotion is kept to a non- 
irritating minimum will give any un- 
selfish advertiser an opportunity to 
tell his product’s story.” 


Copy Faces Debunking 


Mr. Storey added that if advertis- 
ers will just “play the game” by first 
determining the needs of the schools 
for health material, and then provid- 


ing it, their product acceptance 
would receive wide stimulation. 
Warning the advertiser that his 


message would be “debunked” in 
front of the class room if the copy 
deserved it, he appealed for posters 
containing brief, simple and unexag- 
gerated messages. 

Citing the backwardness of adver- 
tisers in taking advantage of this 
rich field, Mr. Storey expressed the 
opinion that only the National Dairy 
Council, The Borden Company, 
Dairymen’s League Co-operative As- 
sociation, Metropolitan Life Insur- 
ance Company, and a few other in- 
surance companies have really tried 
to develop school material scientifi- 
cally for pamphlet and individual in- 
struction. United Fruit Company 
was a pioneer in the school chart 
field and recently charts have been 
prepared by the Hershey Corporation 
and by the American Can Company, 
he added. 

Mr. Storey asserted that most 
charts submitted to school authori- 
ties have to be rejected because of 
complete lack of restraint in the ad- 
vertising message. He predicted that 
no real advertising progress would 
be possible in the educational field 
until there are drastic changes in 
copy. 

Lists Chart Requisites 


“There is a definite need for some 
co-operative work between the adver- 
tisers, their agents and educational 
advisers to help develop material 
which will be efficient for the adver- 
tiser and help children to better 
health habits,” he said. 

In explaining school chart require- 
ments Mr. Storey advanced the fol- 
lowing suggestions: that they be 
scientifically accurate, present an im- 
portant point in instruction; carry 
legends properly explaining the ma- 
terial; subject and presentation be 
suited to the age level for which it 
is to be used and some thought be 
given to planning for specific ages; 
art work be in good taste and copy 
_ brief. 
| Mr. Storey said the health divi- 
|sion of the National Education Asso- 
ciation may shortly form a commit- 
|tee to pass on books, literature, and 
school equipment submitted by agen- 
cies handling national accounts, and 
to act as a clearing house and infor- 
mation bureau for school systems 
that may desire such material. 


Account to Basford 


American Felt Company, New 
York, has appointed G. M. Basford 
Company, New York, as marketing 
and merchandising counsel. 


Packaged Beer 
25% Steinies, 
Survey Shows 


New York, Nov. 9.—Steinie bottles 
have forged rapidly ahead to occupy 
a prominent position in the packaged 
beer parade, according to a survey 
released here by the Glass Container 
Association. Based on a country- 
wide beer packaging study, the 
association said that new packaged 
business, rather than replacement. 
largely contributed to the wider use 
of Steinie bottles, now employed for 
25 per cent of all packaged beer and 
ale. 

Partially completed last month, 
the survey thus far covers 480 
breweries with a total annual pro- 
duction of approximately 50,000,000 
barrels. The count includes 70 per 
cent of the nation’s brewers and at | 
least 80 per cent of this year’s malt 
beverage volume. 

In analyzing the report, the asso- 
ciation gave a competitive slap in 
saying, “It is obvious that canned 
beer’s share of the market has de: 
clined.” In July, the peak month 
of canned beer production, the report 
placed the total for the tin contain- 
ers at less than one-tenth of the 
national packaged total. 


Wheeling Corrugating 
Makes Personnel Changes 


W. H. Nesbitt, formerly sales man- 
ager of Wheeling Corrugating Com- 
pany, Wheeling, W. Va., and W. C. 
Swickert, formerly manager of the 
warehouse in Atlanta, have been ap 
pointed assistant vice-presidents. 

E. C. Schaaf, formerly manager of 
the Columbus warehouse, succeeds 
Mr. Swickert in Atlanta, and E. B. 
Carter succeeds Mr. Schaaf in Co- 
lumbus. 


Southard Advanced 


C. D. Southard has been appointed 


to the newly created position of 
executive vice-president of Butler 
Brothers, Chicago. Roy M. Henry 


will succeed Mr. Southard as general 
manager of the Chicago house. 
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THE ADVERTISING GAIN OF 


| AMERICA 
DRUGGIST 


ind FOR THE FIRST 10 MONTHS OF 1937, INCLUSIVE 


IS GREATER THAN THAT OF THE 
|] NEXT2 PUBLICATIONS COMBINED 


*REASON: Reaching 38,290 retail drug stores concentrated where 
drug store sales are highest, AMERICAN DRUGGIST does the best 


job for advertisers! Are YOU making the most of its selling power? 


TOTAL DISTRIBUTION 44,667 


Publisher's Statement for Period Ending 6-30-37. Member, Audit Bureau of Circulations 
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ADVERTISING AGE 


November 15, 1937 


MAGAZINES IN 
GAIN OF 1.697% 
FOR NOVEMBER 


New York, Nov. 11.—November is- 
sues of magazines carried 1,725,078 
lines of advertising, for a gain of 
28,816 lines, or 1.69 per cent over the 
1,696,262 published in November, 
1936, Publishers’ Information Bureau 
reports. 

October weeklies enjoyed a gain of 
7.75 per cent over October, 1936, 
carrying 921,334 lines this year, com- 
pared with 854,996 last. This is ex- 
clusive of the heavy lineage pub- 
lished by Life for which no com- 
parable 1936 figures are available. 

General magazines made the lar- 
gest gain among the monthlies, pub- 
lishing 797,637 lines in November, 
compared with 726,269 in the cor- 
responding month of 1936. The in- 
crease was 71,368 lines, or 9.82 per 
cent. 

Standard magazines increased 
their lineage from 47,352 in Novem- 


LIGHTS MESSAGE 


This three-dimensional Christmas season 

display for W. E. Sheaffer Pen Company 

gets unusual effect from the illuminated 

star atop the display. Stemar Display 

Company, Chicago, lithographed the 
unit. 


ber, 1936, to 50,791, for a gain of 
3,439 lines, or 7.26 per cent. 
Outdoor magazines scored a gain 
of 3.51 per cent in November issues, 
carrying 88,454 lines this year, com- 
pared with 85,452 in November, 1936. 
Women’s magazines and women’s 
groups sustained losses in November, 


compared with the same month of 
1936, the decline being 2.63 per cent 
for the former, 12.65 per cent for the 
latter. Figures for individual maga- 
zines in all groups are given in the 
accompanying tabulation. 


Survey Covers Data on 
42 Farm Publications 


Association of National Advertis- 
ers, has issued a revised edition of 
“A Study of 42 Farm Publications,” 
covering data on the period 1929-1936 
and depicting trends in circulation, 
lineage and rates. 

A special section of the report 
shows an analysis of editorial and 
paid advertising lineage for 1936. 
Editorial headings include fiction, 
crops, dairy, poultry, home supplies, 
food products and clothing; while ad- 
vertising tabulations cover, among 
others, such headings as farm imple- 
ments, passenger cars, trucks, dairy 
supplies, food products and clothing. 
A limited number of copies of the 
report are available to non-members 
of the ANA at $5 a copy. 


Introduces New Ale 


Jacob Ruppert Brewery, New York, 
has introduced Jacob Ruppert ale 
throughout the New York metropol- 
itan area and New England. News- 
papers will be used. Kelly, Nason & 
Winsten, Inc., New York, is in 
charge. 


OVER TWO MILLION 
POPULATION IN WMCS 
| MARKET COVERAGE 
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NOVEMBER ADVERTISING LINEAGE IN NATIONAL 


MAGAZINES 
r 1937 
Pages Lines 

STANDARD 
American Mercury ....--.ccsescccsee 21.4 4,202 
Pe, EE op cencas dence rene’ 49.1 11,707 
SS rer Tee er Tre Tree 13.1 2,954 
OE a ee 10.7 4,604 
ee | er ee 64.0 16,362 
ON "EE ee ee eee 25.5 10,962 

CO CD. ns 6b be cer sca Goet 0% 183.8 50,791 

GENERAL 
OEE ES SEE ey te 64.0 27,507 
Me cece ebehe tees etonwe 10.0 6,842 
American Home (National).......... 71.0 44,968 
American Home (Sp. Ed.)........... 5.6 3,593 
CO Ce as asc nee eee en ees 12.0 5,339 
Bate Be TO OTRIOG cnc sci ec sceeioases 13.0 8,978 
0 ER ie re eer ee eee ee 5.2 2,367 
Better Homes & Gardens............ 55.8 25,117 
ee Gs okie as biede eeeea'e 10.7 2,426 
PP Set oon og phe Oe ae he a 10.1 6,934 
la oes i a erika atvGle ae ewe a 14.0 6,014 
i ee ccthak eg ee ood a He 24.3 10,448 
Pn OL: ob cvouasaeie as oes +5.8 42,531 
Ce  -i 06 kes bw euh ep bso 0 0's os 62.2 26,715 
Country Life & Sportsman........... 67.4 45,319 
ERE Ss ae ee 13.3 5,710 
MUTE COPMEIOREE) 2c cc ccc ewer sccccs 109.5 73,594 
ee WO CD boc pi 5k i cee be OO a EO 712.5 78,400 
*Extension Magazine ............... 8.7 5,981 
eee. aa Sek oe gees ORR OS 140.6 88,875 
Pe Se |. peeve este keen new as 12.0 5,341 
Se, CE cc kiswecawacewnnee ne 11.2 4,806 
TS Peer ererererrer ie? 62.7 39,684 
House Beautiful Comb. with Home & 

Nos ee i nln ine Ba Meee Se Kis 48.9 30,936 
Dv ccnetdeaSa eerie bee ee crese's 14.9 10,204 
*Mechanics and Handicraft.......... 32.7 7,398 
DEON DEMOMORE neces creer eee dasien 60.2 13,491 
National Geographic ................ 38.4 9,159 
ee Wee 69.5 29,822 
PEPE BOOGIE oo kc ceinsiecs vos sevce 10.6 4,577 
Open MOOG Tor BOGS... oc cccccicceccs 8.0 3,439 
SB re 19.4 8,343 
Te PN fi ted eee avs caces ox nee 10.4 4,545 
TE BUOOMENOOD ic ccc cess cevess 111.1 24,896 
*Popular Publications .............. 16.0 3,547 
Popular Science Monthly............ 42.5 18,242 
Se ae eae a eee ee 45.2 19,429 
Sere FOTIORR 6c ova 58654600605 14.7 6,321 
Sports Illustrated & American Golfer 6.3 2,744 
NS Reg an ae 42.7 28,742 
I a aT Sh ere a ae iene ore a kg 54.1 36,372 
*Street & Smith Combination........ 14.2 3,192 
*Thritting Fiction Unit..........cse. 18.3 4,098 
BOW CB COMMIS coos ccicevicsacccccces 72.5 48,724 
re eee ee eee 8.9 5,652 
True Detective Mysteries............ 13.2 5,664 
PRUE bing cb5-0:56409050 65080008000 52.0 32,864 

Serer TT Creer re re 2,023.0 797,637 

WOMEN’S 
DOPE © WEUED 60 6b cece ewrisccessvees 13.6 9,253 
Good Mousekeeping ......ccessseees 127.3 54,634 
po lg ee ee 111.3 74,835 
ee re 16.8 12,742 
Home Arts Needlecraft.............. 9.4 6,410 
Household Magazine ................ 19.4 13,219 
Junior League Magazine............ 16.6 10,517 
EMBO FEGURO TOUPMOL. oc ccc cr ccceces 66.1 45,001 
DUNNE Gb Ge65 46 0:60 0h 0066 00 eee 124.2 410,404 
EN, cD ai wee bee oy ios so. Keb ¥s.00060% 63.3 43,107 
DUOC BERMARIRS .n 6 cccccsseccvecs 53.3 22,902 
Sr eee re ee eee 23.0 15,642 
PIGCOPIA] ROVIGW 2. ccc ccc cc cccceccse 39.4 26,843 
a eas 6.4.4 00K 4 bg Kw S KORA 24.8 10,655 
Peet Teer eee Te 68.4 29,374 
EE skis CREA O44 Ue Ga aeA Aes Ran Gan eis 166.8 105,441 
Woman's Home Companion.......... 81.7 55,608 
PE HPN hk 8 oe 5 eS o0 O45 9.5 6,486 

ey rr ae ee 910.7 552,969 

WOMEN’S GROUPS 
Fawcett Women’s Group— 

rrr rr ree 32.0 13,447 

Motion Picture (Comb. with Movie 

ED, 5-5. a5. 0 Vibe OA wv 32.0 13,479 

re ny eee 35.3 14,762 

Romantic Magazine ............. 27.6 11,603 

Screen Book (Comb. with Screen 

7 re er tere 32.0 13,457 


(Continued on Page 34) 
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——_1936—_, 
Pages Lines 
19.1 3,827 
48.1 11,529 
9.7 2,19) 
7.3 3,133 
46.6 11,102 
19.9 8,547 
ap 
150.7 47,359 
61.0 26,40) 
11.4 7,755 
51.0 32,580 
8.4 5,370 
9.0 3,909 
16.0 10,923 
6.8 2,965 
46.3 20,888 
10.0 2,240 
16.9 11,52) 
13.5 5,802 
23.0 9,903 
64.2 27,576 
35.8 24,123 
10.8 4,670 
104.9 70,518 
9.1 6,514 
125.2 79,158 
18.0 7,910 
6.9 2,961 
45.9 29,01) 
40.3 25,505 
16.0 10,96) 
18.7 4,338 
63.5 14,241 
34.2 8,151 
55.1 23,639 
9.3 4,015 
10.2 4,376 
27.4 11,768 
11.4 4,957 
104.2 23,356 
17.0 3,726 
41.2 17,714 
50.5 21,696 
11.6 5,000 
41.4 27,832 
47.7 32,060 
16.2 3,640 
19.0 4,363 
64.1 43,115 
12.4 7,837 
12.7 5,476 
45.7 28,914 
1,454.9 726,269 
14.4 9,815 
132.4 56,820 
112.8 75,824 
18.4 13,961 
10.3 7,006 
23.4 15,954 
17.2 10,920 
77.4 52,650 
85.1 57,914 
55.7 23,907 
18.5 12,624 
36.2 24,629 
28.9 12,418 | 
61.0 26,172 
162.3 102,603 
82.8 56,350 
12.2 8,339 
999.0 567,901 
46.0 17,055 
41.8 17,588 
38.0 15,966 
34.5 14,503 
40.7 17,102 
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“PLAN” ITSELF. ... ADDRESS... 


EQUIPMENT NEWS 


“IEN-0-GRAM”’ 


MORE THAN 400 ADVERTISERS TO INDUSTRY NOW USING THE 
“IEN PLAN” ... BECAUSE THE UNIQUE SERVICE AND SETUP 
IT DESCRIBES PLACES THEIR PRODUCTS BEFORE MORE THAN 
52,000 ACTIVE PLANT MEN WHEN THESE MEN ARE CHECKING 
INDUSTRIAL EQUIPMENT NEWS FOR THEIR CURRENT NEEDS... 


AND BECAUSE THEY GET THIS UNIQUE AND WIDE COVERAGE 
WITH ITS RESULTING ADVERTISING ACTION FOR ONLY §$79 TO 
$85 A MONTH ... IF YOU HAVEN'T SEEN THE “IEN PLAN” WRITE 
FOR A COPY ... FOR CONSIDERATION WITH YOUR 1938 ADVER- 
TISING PLANS ... IT’S SIMPLE AND TO THE POINT AS IS THE 


INDUSTRIAL EQUIPMENT NEWS 
461 EIGHTH AVENUE, NEW YORK, N. Y. 
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5. O. S. Contest 
Puts Stress on 
Use, Advantages 


Chicago, Nov. 10.—Unique stress on 
product name plus its uses and ad- 
vantages, marks a new _ contest 
launched by S. O. S. Company, 
maker of S. O. S. Magic Scouring 
Pads, with $500 as top prize for fit- 
ting initials of the company to a 
sales slogan. 

Full page color copy in Milwaukee 
newspapers was utilized to inaugur- 
ate the contest, limited to Wisconsin 
and upper Michigan residents, with 
an entry blank in the copy contain- 
ing space for five sentences of three 
words each and specifying that the 
three words must begin with S, O, S 
respectively. A further requirement 
is that each phrase must relate to a 


FAIR TRADE PACT SIGNED IN MASSACHUSETTS FOR PALL MALL 


Federal Film 
Seeks to Sell 
Erosion Work 


Washington, D. C., Nov. 9.— 
Arrangements for distribution of a 
new government film, seeking to sell 
erosion control activities of the 
Farm Security Administration, were 
being completed this week. 

The film, titled “The River,” is a 
sequel to “The Plow that Broke the 
Plains” which was devoted to the 
“crime of surplus crops” and gained 
wide acceptance by theater opera- 
tors inasmuch as it was distributed 
free and the operators were permit- 
ted to charge admission. 

The new picture features music 
by the New York Philharmonic Or- 
chestra with narrative by Thomas 
Chalmers. It dramatizes cutting of 


use or advantage of the product. With dealer, association, and company representatives in the background, officials sign up American Tobacco Company's forests and exhaustion of soil 
Samples given on these two themes| Pall Mall brand under the Massachusetts Fair Trade Act. Affixing signatures about the table are John J. Condon (left), of through erosion with numerous flood 
were “Shines our Saucepans” and C. B. Perkins Company and D. F. O'Connell, and J. P. Manning of the Joseph P. Manning Company, distributors; Clar- scenes and examples of erosion con- 
“Saves on Soap.” ence D. Hunter, president of the New England Division of the National Association of Tobacco Dealers, and Wolf Cohen, trol work presented. 


Multiple entries are permitted and 


president of the Boston Retail Tobacco Association. 


a copy of the S. O. S. trade-mark or 


facsimile must be enclosed. Copy |third prizes of $250 and $100 offered 
emphasizes that trial of the product|and 25 lesser cash awards. 
is the best preparation for entering |award also is being offered dealers 
the contest. There are second and|whose names appear on winning 


entries. George W. Brooks is general 
manager of the company, with Mc- 
Cann-Erickson, San Francisco, 


the agency in charge. 


Gets Barr Typewriter 


Joins Agency Network Abbott Kimball Company, Inc., 
Bruck-Sacks Company, Dallas, has|New York, has been appointed to 
become affiliated with Continental | handle the advertising of Barr Type- 
Agency Network. 


writer Corporation, Weedsport, N. Y. 
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n Slip to ERNEST HEMINGWA 


GREAT ADVERTISING OPPORTUNITY 


from RAY LONG 


In 1924 the late Ray Long read a short story 
submitted by an unknown American author in 
Paris. The writer’s name was Ernest Heming- 
way. Long was not impressed. He rejected it. 

The story, “Fifty Grand,” appeared subse- 
quently in The Atlantic. In selecting it for his 
published collection of twenty .great short 
stories, Long wrote: 


“W. C. Lengel was representing the Hearst 
group of American magazines in Europe. One 
night in Paris he went to a prize fight with some 
friends. There he met a young chap named 
Hemingway, Ernest Hemingway. During the 
evening the new friend confided to Lengel that 
he’d written a short story. Bill, always on the 
alert for new material, asked him to send it 
around the next day. And in due course the 
manuscript came across the sea to me. . 

“TI read the story. It left me cold. Absolutely 
cold. For the life of me I couldn’t see why my 
associate had got so excited about it. I rejected 
the story. 

“Next it went to Scribner’s. Maxwell Perkins, 
one of the most astute editors in the land, liked 
the story fairly well but thought it should be 
cut down. Hemingway refused to do the cutting, 
and when some one else tackled the job it was 
found that the story, as edited, didn’t make 
sense. Next it went to The Saturday Evening 
Post. And bounded back like a rubber ball. 
Next Collier’s. Same result. 

“And then one night I picked up The Atlantic 
Monthly and started to read ‘Fifty Grand,’ just 
to see what they had done with it. They hadn’t 
done a thing. But The Allantic’s editor had seen 
in the story what Bill Lengel had seen in it, 
and what the others, myself heading the list, 
had overlooked. And what I saw the minute 
I read the story in type. 

‘‘Next day I wired Lengel to ask his friend, 
Hemingway, to forgive me for the stupidest 
blunder I’d ever made as an editor.” 


The Atlantic has helped young writers 
by the hundred along the way to literary 
competence. Its ability to attract the fore- 
most writers of fiction, the leading mould- 
ers of public opinion, and to present them 
each month in a balanced ration, is the best 
explanation of the sturdy, steady growth 
of this American institution. 


Atlantic 


MOST QUOTED PERIODICAL IN AMERICA 


Boston - New York - Chicago - Los Angeles - San Francisco 
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November 15, 1937 


HOLIDAY PACKAGE 


Browne Vintners Company adds a con- 

venient touch to its holiday package for 

Wilson whisky by attaching a "season's 
greetings" card. 


Van Horn Named 


J. P. Van Horn has been appointed 
production manager and space buyer 
of the Chicago office of James R. 
Lunke & Associates. He was for- 
merly with the St. Louis Globe-Dem- 
ocrat. 


5 


Browne Vintners 
Gives 5 Lines 
Holiday Stress 

er, ini of the| 


New York, 
| most ambitious bids for the holiday | 
|trade in its history was announced 
|today by Browne Vintners Company, | 
|Inc., for Wilson whisky, White Horse | 
Scotch, Burnett’s gin, Remy Martin | 
cognac and Piper Heidsieck cham-| 
pagne. 

According to Ed Hamburger, ad. | 
vertising manager, the campaign | 
will be from three to four times) 
larger than any previous Christmas | 
promotion, and will include full | 
pages in the New York Times, Her- | 
ald Tribune, and 150 other newspa- | 
pers as well as color pages in Esquire, | 
Fortune and The New Yorker. 

The various liquors will be pro- 
moted separately but will use the 
same media. The exception is Wil- 
son whisky which will appear on 
100 posters in the metropolitan area. 
Special Wilson Christmas cartons 
will be printed which will feature 
a Christmas card the consumer can 
use as both address and delivery | 
card. The slogan, “Have a head for 
quality—not a head from quantity,” 
will feature all Wilson promotion. 


| 


COGNAC COPY 


Part of Browne Vintners Company's rec- 
ord holiday drive for five lines is this 
effective copy for Remy Martin cognac. 


White Horse Scotch will carry the 
rhyme, “It’s dry—it’s light—it tastes 
just right,” while Burnett’s gin will 
coin the slogan, “Your gin should be 
good enough to drink straight or it 
isn’t good enough to mix.” 

White-Lowell Company, Inc., is the 
agency in charge. 


From opening kickoff of the football 
“carried the ball’? for many advertisers interested in sports 
features... has run up some whopping big sales scores for 
those sponsors. We’d like to book still more advertisers, too, 
for some great sports programs now being developed .. . like 
to put you on our 1938 schedule. 


iach 


season, WGAR has 


CLEVELAND’S FRIENDLY STATION 


Member Columbia 


Basic Network 


John F. Patt, Vice-President and General Manager 
Edward Petry & Co., Inc., National Representatives 


NOVEMBER ADVERTISING LINEAGE IN NATIONAL 
MAGAZINES 


(Continued from Page 32) 


True Confessions 
Macfadden Women’s Group— 
eS el eee 
Movie Mirror 
Radio Mirror 
True Experiences 
True Romances 
Modern Magazines— 
Modern Romances . 
Modern Screen 
Radio Stars 
Screenland Unit— 
Screenland 
Silver Screen 


Total Group .. 

OUTDOOR 
American Rifleman ...... 
ec aes Kids oso 60 o * 2 
We EEN oc hh wee cere ce rcesrnes 
Hunter-Trader-Trapper ............. 
TT SE OD eer reer errr 
National Sportsman ............/ ae 
ECE ES OL ee ene 
Outdoor Life 
Sports Afield 


Total Group..... 

MAIL ORDER 
SE Laas wed ooo sees He 4K DOORS 
Good Stories 
| ee a 
Home Friend & Illustrated Mechanics 
Moose 


eet eee e eee eee eee ee errr een tenes 


ey 


1937 1936 
Pages Lines Pages Lines 
28.2 11,878 34.4 14,670 
36.6 15,719 44.6 19,168 
40.8 17,527 47.5 20,392 
34.1 14,633 42.5 18,249 
37.0 15,882 44.5 19,102 
37.9 16,268 45.1 19,359 
40.0 17,164 37.7 16,202 
44.2 18,997 40.8 17,512 
38.2 16,421 37.8 16,217 
27.9 12,002 30.5 13,110 
27.9 11,988 30.5 13,092 
551.7 235,227 636.9 269,288 
20.1 8,636 21.8 9,391 
34.8 14,956 32.2 13,851 
17.3 7,461 18.6 7,987 
21.7 9,326 21.6 9,259 
21.6 9,282 18.4 7,918 
28.2 12,113 37.7 11,993 
10.5 4,517 12.4 5,328 
26.7 11,459 26.4 11,352 
24.9 10,704 19.7 8,453 
205.8 88,454 198.8 85,452 
3.3 4,863 
5.7 3,912 
4.6 3,278 
4.9 3,449 
6.4 2,756 
5.8 4,121 
3.9 2,743 
38.4 24,091 Not available 


OCTOBER ADVERTISING LINEAGE 


WEEKLIES 
*The American Weekly.............. 43.8 84,519 53.1 101,262 
TIBI OGS WOON 6c icc ce scsrernerens 182.2 78,181 121.2 52,034 
Or oro aias pets nas kee ee han 185.0 125,845 155.4 105,735 
a ne tr as ahd ire, 5 aretha Guasie wees 57.0 24,464 57.2 24,555 
ER are Ce ae a ee ee 8 4293.0 +1186,455 beter ae 
SS ee ere re 41.4 $17,803 66.2 28,410 
I en eee eee 288.3 123,713 264.4 113,466 
re a wad baie wi Ae Ree a aoe ale 20.2 78,691 ere maak 
Saturday Evening Post.............. 305.3 207,645 269.2 183,120 
EE cae a tls Basa Loge Re ae OU 247.7 $106,306 271.0 §116,296 
NE “ratkcs siiacsaieias Gaba Gd ods «50 we) 8 8 $32.2 13,827 nice re 
New York Times Magazine.......... 31.3 32,596 30.5 31,748 
WUE boc os bo wa 004 ss toa hae e8 27.8 28,681 22.1 §22,799 
DY Ls gin aerate oath Gas anv glia th Gr obvi gia: Sh wraiaktere™e 61.3 25,768 64.5 $27,107 
EOMECOR BERtOe WOWSs io oc ices c ccc wee 31.5 65,813 $23.2 $48,464 

ee SOND 654s cae eeessreee 1,500.6 921,334 1,398.0 854,996 


*Figures provided by publisher. 
+Not included in total. 


tFour issues for 1937; all others five issues. 
§Four issues for 1936; all others five issues. 


Offers Television Tube 


RCA Mfg. Company, Camden, N. J., 
has placed on the market two 
cathode-ray tubes suitable for tele- 
vision reception, available to radio 
amateurs, educational institutions, 
laboratories and others interested in 
experimental television. The com- 
pany emphasizes that this is defi- 
nitely not an announcement of com- 
mercial television apparatus for use 
by the general public. 


Brand to Wertheimer 


Brand & Co., Ltd., London, Eng- 
land, has appointed L.. D. Werth- 
eimer Company, New York, as ad- 
vertising agency for the promotion 
of Brand’s English plum pudding in 
the United States. Maxfield & Mc- 
Leer, New York, is American sales 
agent. 


Fishbein Aids “Look” 


Dr. Morris Fishbein, editor of the 
Journal of the American Medical As- 
sociation, has been appointed a con- 
tributing editor of Look. He will 
assist in preparing picture stories on 
health and significant medical sub- 
jects. 


Set IADM Dates 


The 1938 convention of the Inter- 
national Association of Display Men 
will be held June 26-30, 1938, at the 
Mayflower Hotel, Washington, D. C. 
Arthur Gray, Lansburgh & Bro., 
Washington, D. C., has been ap- 
pointed convention chairman. 


MBS-WDGY Affliate 


Station WDGY has become the Mu- 
tual Broadcasting System outlet in 
Minneapolis-St. Paul. WDGY oper- 
ates on 5,000 watts day and 1,000 
watts night with a frequency of 1,180 
kilocycles from 7:30 a. m. EST until 
local sunset. 


Increases Rates 
Chain Store Age, New York, has 
announced an increase in advertis- 
ing rates for the druggist edition, 
the 12-time contract rate for a page 
being raised from $100 to $125. 


To Issue Catalog 


Food Industries, New York, will 
issue in May, 1938, its “Catalogs & 


Script Class Would 


Improve Commercials 


With the goal of improving radio 
commercials by giving them more 
sales punch, the Hewitt School of 
English and Public Speaking, Chi- 
cago, has opened classes in practical 
script writing. 

Marguerite Lyon, of the radio de- 
partment of Henri, Hurst & McDon- 
ald, Inc., is the instructor. 


O’Brien New Publisher 

Robert Lincoln O’Brien, formerly 
publisher of the Boston Herald and 
later chairman of the United States 
Tariff Commission, is new owner of 
Cape Cod Colonial, Hyannis, Mass. 


To Prins & Keifer 


Literary Digest, New York, has ap- 
pointed Prins & Keifer, New York, to 
direct its advertising. Newspapers, 
magazines and radio will be used. 
— E. Prins is account execu- 
tive. 


Directory” for 12,800 buyers of food | 


equipment, materials and supplies. 
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these habits, the Commission would 
be forced to repeat all of the proce- 
dure of the initial case, including 
taking of testimony, it says. 


Printing Volume Rises 

Volume of business in New York 
City commercial printing plants for 
the first three-quarters of 1937 is 
7.67 per cent ahead of the correspond- 
ing period last year, a survey by New 
York Employing Printers Associa- 


AMA CONCLAVE | Rohest 3. Melee Semety with! Under the Clayton Act, Goodyear was 
Goodyear Gets 
/He was on the advertising staff for Goodyear fought the original FTC 
392 ALES TRAINING a | Robinson-Patman amendment to the 
49 ° | Washington, D. C., Nov. 11—The| 
+. § | Designer for Murray | Federal Trade Commission is weigh- | 


ovember 15, 1937 ADVERTISING AGE ’ 35 
= N 
To “Literary Digest” FTC Worried as cago, under a long-term contract. 
|Stage, has joined the advertising | oe ho re for triple damages by 
- staff of Literary Digest, New York. | ose injured. 
— . 
370 10 HIG HLIGHT '10 years when the Literary Digest Bi ll re) f Hea lt h order in the courts, but canceled the 
68 |was published by Funk & Wagnalls. io a | Sears contract upon passage of the 
Clayton Act. 
| Count Alexis de Sakhnoffsky, in- 
dustrial designer, has been named 


Must Repeat Charges 


ing chances of a The new court decision, the FTC 


successful appeal | 
the decision of the United 


| from 


13 — = : consulting stylist by Murray Corpora- | — , : \feels, places it in the position Of |tjon shows. 
17 Bs 7 bag tion, Detroit, builder of automobile | States Circuit Court of Appeals at/ having no remedy in law should 4 —— 
sales P sa a “ Pp . bodies. |Covington, Ky., last Friday, setting | respondent cease the practices com- Bersch Advanced 
+. — Sa ae Gea te —_—_—— aside its cease and desist order | plained of in Commission orders. Its ‘ Sein 6 ' " 
76 subjects ’ | peat — ; . eh ge : : pga eorge Bersch, formerly merchan- 
jagainst Goodyear Tire & Rubber |entire work will be nullified, it con-|., 
EY the minds of sales executives in a) To Campbell Lampee s 7 . ; me ; ne, |dise counselor, has been named mer- 


|Company, Akron, O. 


New York and| The FTC order, based on the Clay- 


| tends, if courts vacate its orders upon 
the plea of a respondent that it has 
abandoned the 


|chandise administrator of L. Bam- 


survey of 150 companies conducted| Perls Galleries, 
| berger & Co., Newark, succeeding 


py the American Management Asso-| Paris, has appointed Campbell Lam- 


51 ciation, will be featured in the as-| pee, Inc., New York, to handle its | ton ant, Gireses Geesyear (i — ired the FTC oe which ‘| Harry W. Newburger, executive vice- 
87 sociation’s annual two-day conference | advertising. Arthur H. Torrey is ac- | oe cae he oo & - — a po = iin - = and director, who has re- 
te on sales management to be held at | Count executive. ae oe a On ee 

103 the Hotel Pennsylvania here Nov. | 

328 18-19. 

52 The survey was made by J. H. 

63 Macleod, vice-president of Hinde & 


52 Dauch Paper Company, and H. W. 
Dodge, vice-president of the Texas 
Company, as a preliminary to draw- 
ing up the conference program, 
which will include round-table dis- 
cussions on a variety of subjects re- 
lated to industrial and consumer 
marketing. 


THE NAGGING WIFE OR THE GRANDMOTHER 


le Reveal Runners-Up 


Among subjects which were run- 


62 ners-up in interest, according to the 
+. survey, was that of “Public Relations 
55 and the Sales Policy,” which will be 
i discussed by Edgar Kobak, vice-presi- 
10 dent of Lord & Thomas. “Effects of 
66 recent and pending legislation on 
20 marketing,’ which was revealed by 
96 the survey as being commonly dis- 
ts cussed in sales circles today, will be 
treated by Paul S. Willis, president, 
07 Associated Grocery Manufacturers of 
64 + America, Inc. 
a ; Other speakers will include Frank 
96 | W. Lovejoy, sales executive, Socony- 
> Vacuum Oil Company, Inc.; Harry 


Boyd Brown, national merchandising 
manager, Philco Radio & Television 
Corporation; J. M. McKibbin, Jr., 
promotion manager, Westing- 
f house Electric & Mfg. Company; and | 

Is Leonard J. Raymond, president, 
Dickie-Raymond, Inc., Boston. 


j sales 


io = Opening the sessions on the second 
re) day, which will deal primarily with 
os a industrial marketing, Frederick B. 
vn ' Heitkamp, vice-president, American 
| 4% Type Founders Sales Corporation, 
le- will discuss “Checking the Industrial a M 
~d Sales Outlet,” while other second-day Which of these six appeals to reader 
speakers will include A. W. Rams- j t brought the greatest response? 
dell, of Ramsdell & Haase, market interes 6 g P 
consultants, who will appraise sales | They were editorial matter but they might have been 
ly cost controls, and H. G. Weaver, di-| YOUR ADVERTISING! 
id rector, consumer research staff, Gen- io 
es eral Motors Corporation, Detroit, who Sarah, mid-Victorian in her ideas, has brought her three roe 
of will take his audience “Behind the 1 caieren 9 ALLY A, shesous Hele feist hag uke | = 
Scenes of Customer Research.” been forced to give up his friends due to her narrow minded- 
ness and nagging. Sarah is anxious to separate. Luke, though 
were unhappy, is willing to do a great deal to keep his childrea C1 
J ° B & A — if Sarah will give in a little. 
. ons Darnes aron Mer et finds it difficult to get work after her busbend’s 
“i aj y . i . ° eatn. e trie Ving with ea oO er m e children 
to ; ey yg ns ee ee tee bee True Story’s editors could tell you rate them? Which would you say ex- but cannot get along, and ® especiall uphepny is her son Feed- 
Jo re . ih a . ° P ick’ x 0 give her an income. 
S, iciihin, Say eae eee hee, that there’s something about a situa- erted the greatest appeal tothe popular She wants to have a newspaper stand $0 that she can suppo 
“ Philadelphia as space buyer and pro- tion involving a nagging wife that imagination? Fill in the coupon, send — phe py Th beg Gomes dea live 
duction manager. makes it more or less interesting to it to us and we'll send you the correct with his family again. But she was so unhappy there she 


Sloman Appointed | 
Mark J. Sloman has resigned as_ 
vice-president of Apparel Arts, New 
York, to join Men’s Apparel Reporter | 
as director of advertising. 


Art Kudner Approves | 
New Ad Manual 


In the opinion of Arthur Kudner, | 
prominent New York and _ Detroit! 
agency executive, “How to Get Peo-| 
ple Excited,” new human interest | 
textbook which attempts to translate | 
editorial experience into advertising | 
technique, is a valuable manual for | 
wdvertising men. | 

“I have read it with great inter- | 
est.” Mr. Kudner says, “and I feel it) 
will prove informative and service- | 
able to all advertising men who seek | 

' verify their own favorite avenues | 
' approach.” | 


Lynn Sumner Calls | 


. Book “Ingenious” | 
G. Lynn Sumner, President of the | 


| ieee 


\lvertising agency of that name, be- | 


‘eves that True Story’s new study | 


the mass mind’s reaction to edi-| |= 
‘orlal material and advertising copy | [% 


will become a valuable addition to 
‘\lvertising literature. 


Mr. Sumner said recently, “I think | * 


‘his book is one of the most ingen- 
‘ous contributions to copywriting I 
lave ever seen.” 


| 
(Advertisement) | 


the mass mind than the story of an 
independent grandmom who scandal- 
ized her children by wanting to keep 
a newsstand. Because True Story’s 
editors are in the business of exciting 
people’s interest just as surely as you 
are in the business of exciting people 
to buy. 


The same set of formulae that will 
arouse more than 2,000,000 people 
enough to send them marching to 
the newsstands month after month 
to buy True Story (whose newsstand 
sale is the ~— in the world) can 
send people by the millions to the 
nation’s stores to buy any other com- 
modity within their reach. 


Elsewhere on the page are six sim- 
ple appeals to people’s interest which 
appeared in True Story Magazine. One 
pulled 10 times as many responses as 
the least exciting. How would you 
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answers, together with the new True 
Story Human Interest Textbook, “How 
To Get People Excited’—a book 
which, used thoughtfully, may prove 
to be just the answer to your prayer 
for a dependable guide to advertising 
reactions of the mass mind. 


These problems all appeared in 
True Story’s Home Postioune Forum 
and are an integral unit of the edi- 
torial policy which has given True 
Story the greatest voluntary circula- 
tion of any magazine ever published. 


In them are characteristics which 
may confirm old ideas or crystallize 
new ones. We'll be glad to send the 
book anyway, even if you don’t care 
to rank these five appeals. Just for 
the fun of it, you might write your 
answers on your calendar pad, date 
of one week from today, and check 
your guesses when your copy arrives. 
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‘THE ONLY MAJOR MAGAZINE EDITED DELIE- — 
ERATELY FOR THE WAGE EARNER FAMILY 


does not want to repeat the experience. 


3 Harry and Tess have been married almost a year. Tess who 

has always been emotionally close to her sister tells her all 
the personal détails of her married life. Harry objects. Tess 
claims he is trying to come between her and her sister. 


Marie likes to help her husband Dean in his office. She has 
recently hired a new maid to take care of her young son. 
While waiting for a street car the boy is instantly k and the 
maid fajeeee or life. Dean blames Marie. Says she should not 
have left the boy in care of an incompetent maid. Feels he can 
no longer live with her and wants a divorce. Marie says the 
same chins might have happened if she were with the boy. 


After 11 years of a seemingly happy marriage, Fred sud- 

denly wants a divorce. He loves another woman and wants 
to marry her. Henrietta, his wife, is willing to live with him as a 
comparative stranger, so that the children might not be depriv 
of his love. To Fred this is intolerable for though he does not 
dislike his wife, he thinks being held in this way would 
cause him soon to hate her. 


by Six years ago Stella left her husband Frank and their 6 year 
old child in order to further her singing career. F 
though bitter because of her desertion follows her career an 
when he finds she has been a failure, offers to take her back, 
not because he loves her but because the child needs a mother. 
Stella, though still in love with Frank and the child, feels she 
has forfeited her right to go back. Fears her husband will think 
she came back for a home and comfort and not because 

she still loves them. 


Put YOUR Selection On This Score Card 


Mail it . . . Win, lose or draw, yow'll get the correct rank- 
ing, by return mail, in True Story’s new Human Interest 
Textbook entitled: “How To Get People Excited.” 


a 


TRUE STORY, 122 EAST 42nd ST., NEW YORK, N. Y. 
Ic is understood that my personal guess will be kept confiden- 


tial, but that the summarized guesses of all your respondents 
will be sent to me when these summaries complowe 
Please send your book “ How To Get People Excited” with 


the right ranking for these and 54 other appeals to: 


Name. 


Company. 
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With this “quality” copy, McKesson & 

Robbins next month will open a long 

range drive in magazines for Drambuie, 
one of the highest priced liqueurs. 


McKesson Plans 
Long Drive for 


Costly Liqueur 


New York, Nov. 10.—Appealing ex- 
clusively to class consumers with a 
liqueur tagged with one of the high- 
est prices on the market, McKesson 
& Robbins will launch a nine-month 
campaign in December for “Dram- 
buie,” Scotch cordial. 

Promotion will center around the 
“graceful living motif” and will re- 
veal part of Drambuie’s recipe which 
includes Scottish heather-honey, 
herbs and spices on a base of old 
Scotch whisky. 

Initial advertisements in the De- 
cember issues of Stage and Esquire 
will play up Drambuie as a Christ- 
mas gift and introduce a special holi- 
day package with a clan tartan wrap- 
per. Starting Jan. 1, slightly face- 
tious advertisements will appear in 
15 class magazines and continue for 
eight months. Gardner Advertising 
Company is in charge. 


New Waco Plane 


Waco Aircraft Company, Troy, O., 
will launch a campaign in class and 
business magazines to promote its 
new type of airplane for private own- 
ers, to be known as the Model N. 
Keeling & Co., Indianapolis, is the 
agency, with Robert Bruce account 
executive. 


NATIONAL BRAND 
PREFERENCES OF 
READERS’ SHOWN 


Survey Reveals Choices of 
“Magazine’’ Families 


New York, Nov. 10.—That marked 
preference for nationally advertised 
merchandise typifies the everyday 
living habits of the millions of 
American families who qualify as 
“regular magazine readers,’ today 
stood out as one of the first signi- 
ficant findings in a broad research 
undertaking which seeks to deter- 
mine the value of magazine reader- 
ship as a measure of “market selec- 
tivity.” 

Although launched by Macfadden 
Publications, the survey covers a 
cross-section of readers of 17 maga- 
zines, including in its scope three 
general weeklies—Collier’s, Liberty, 
The Saturday Evening Post; six 
women’s “service” magazines—Good 
Housekeeping, Ladies’ Home Journal, 
McCall's, “Pictorial Review, True 
Story, Woman’s Home Companion; 
three women’s “groups’—Faweett, 
Macfadden, Modern Magazines; three 
general monthlies—American Maga- 
zine, Cosmopolitan, Redbook; one 
news weekly, Time, and one picture 
magazine, Life. Fort Wayne, Ind., 
selected as the scene of the study to 
date, was chosen as closest to the 
“median” American city. Five per 
cent of the families in that city, in 
every locality and every income class, 
were interviewed. Resulting data 
covered 1,546 of the city’s 29,145 
families. 

Describing the purpose of the sur- 
vey as an attempt to determine the 
“basic differences between the maga- 
zine family and the non-magazine 
family” as reflected in the use or 
non-use of modern types of products, 
in the use of national brands as 


lt may be cloudy elsewhere 
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I HE Southern farmer this year has more money to 
spend than at any time since 1929. And the 20% up- 
swing of retail trade down here proves that he is spend- 


ing it. 


For the period January to August 1937, the South’s farm 
income increased 30% over the same period of 1936. 
Farm income for the entire country increased 15% in 


the same period. 


With 60% of the population living on farms or in towns 


of less than 25,000 people. the importance of this pros- 
I I 


perous farm market should not be overlooked during the 


coming months. 
tories will do much to offset 
trial tempo. 


| 
SOUTHERN HARDWARE "ne crcnen 
ilies, 23 per cent non-magazine. 


A little extra sales effort in these terri- 


the effects of a slower indus- 


with 8300 circulation, reaches every jobber and _ retail 


hardware and implement dealer of importance through- 


out the South and Southwest. 


Your copy in Southern 


Hardware will do a job right now. 


RiGISMilylsFi 


ATLANTA, GA. | 


Thorough Coverage of Specialized N 
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STOPPER DEVICE WINS RCA VICTOR 


DISPLAY PRIZE WINDOW 


———..., 


This window display of Spear & Co., Pittsburgh, with a blowup of the electric tuning panel arranged to permit passersby to 
operate it, won the $250 RCA Victor window display prize in a contest staged among dealers throughout the country. 


against local or chain brands, in 
degree of discrimination and in nu- 
merous Other respects, Everett R. 
Smith, Macfadden director of mar- 
keting and research, pointed out that 
the material, which will shortly be 
made available to advertisers and 
agencies, is indicative of the charac- 
teristics of magazine readers as a 
class, rather than as a comparative 
index to individual magazines. 


Have Higher Incomes 


Four out of every five homes 
visited in Fort Wayne were found to 
have either regular or frequent maga- 
zine readers, with proof of posses- 
sion of either a current or previous 
issue of a magazine necessary to 
qualify in this group. Data outlined 
in the report indicates the sort of 
people interviewers found, how they 
live, what they own, what they buy 
as well as the differences and simi!- 
arities among readers of the 17 
magazines listed. 

The purchasing power of magazine 
homes was found to surpass that of 
non-magazine homes by a wide mar- 
gin. In the former, 92 per cent of the 
families have incomes over $1,000, 
while in the latter only 64 per cent 
enjoy this advantage. The impor- 
tance of this fact was naturally re- 
flected in the possessions and buying 
preferences of the magazine family. 

Striking records of acceptance 
were reported for a number of well- 


knows branded products. For ex- 
ample, 55 per cent of magazine 
families said they used Campbell's 


soups and 33 per cent of non-maga- 
zine homes; 59 per cent of magazine 
homes had Jell-O, 41 per cent of non- 
magazine homes; Ovaltine, 21 per 
cent of magazine homes, 7 per cent 
non-magazine; Kraft packaged 
cheese, 54 per cent of magazine 
homes, 24 per cent non-magazine; 
Kellogg’s cereals, 39 per cent of 
magazine homes, 35 per cent non- 
magazine; Calumet baking powder, 
39 per cent of magazine homes, 28 
|per cent non-magazine; Crisco, 32 
| per cent of magazine homes, 15 per 
}cent non-magazine; Morton’s salt, 59 
per cent of magazine homes, 41 per 
| cent non-magazine; Swansdown cake 
| dour, 40 per cent of magazine homes. 
25 per cent non-magazine; Miracle 


Soaps, Cleansers Listed 


Overwhelming preferences were 
|likewise recorded for soap and 
cleanser brands. Lux and Camay 


(classified as “for hands and face’’) 
were found to be almost even, with 
25 per cent of the magazine homes 
using the former and 24 per cent the 
latter. Bath soaps found five close 
contestants—Lifebuoy, 25 per cent of 
magazine families; Lux, 21 per cent; 
Camay, 21 per cent; Palmolive, 20 
per cent; and Ivory, 17 per cent. 
Lux flakes dominated the household 


“silks and woolens” preference with 
41 per cent of all magazine homes. 
Oxydol and Fels Naptha received 29 
and 23 per cent, respectively, in 
magazine homes. For washing 
dishes, Ivory flakes and Oxydol were 
at the top, while Old Dutch Cleanser 
was the favorite for cleaning pots, 
pans and porcelain. 

In the durable goods classification, 
Ford and Chevrolet were about even 
as preferences of magazine families; 
General Electric refrigerators were 
found in almost 50 per cent more 
magazine homes, with Frigidaire the 
nearest competitor. Philco was the 
overwhelming radio choice in maga- 
zine homes, by a two to one margin 


$10,408,785 against $8,651,268 in the 
1936 period. 


Bristol-Myers Company 

For 12 months ended Sept. 30, con- 
solidated net earnings amounted to 
$2,160,364. For the first nine months, 
net earnings were $1,658,226, and for 
the third quarter, net income was 
$658,644. 


Boatwright Promoted 
John W. Boatwright has 
named manager of the sales research 
department of Standard Oil Company 
of Indiana succeeding Jervis J. Babb, 
resigned. Mr. Boatwright has been 
with Standard Oil since 1932. 


over Majestic, Crosley and G-E. 

The breakdown of all data, ex- 
planation of the objectives of the 
study and the technique developed to 
handle its many ramifications effi- 
ciently make up an 8, by 11, 60- 
page, hard-cover book. 


Earnings of 
Advertisers 


Westinghouse Electric & Mfg. Company 

Net income for 12 months was 
$20,702,105, compared with $14,284,- 
446 for _the same period in 1936, an 
increase of 45 per cent. Net income 
for the first nine months was $16,- 
726,520, compared with $11,123,706 
for the like 1936 period, an increase 
of 50 per cent. Sales for 12 months 
were $193,316.391, against $146,561,- 
629 for the 1936 period, and sales for 
nine months amounted to $154,839.,- 
997, compared with $115,992,637 for 
the like 1936 period. 


Bulova Watch Company 

For six months ended Sept. 30, net 
profit was $1,478,417, compared to 
$1,011,545 for the corresponding pe- 
riod a year ago. Net profit for the 
quarter ended Sept. 30 was $912,066 
compared with $566,351 in the pre- 
ceding quarter and with $778,015 in 
the September, 1936, quarter. 
Radio Corporation of America 

Report for nine months ending 


Sept. 30 shows net profit of $6,599,- 
111, against $2,847,383 in the first 


| ter ended Sept. 
| $1,951,726 against 
|} like 1936 period. 


30, net profit was 


|Ward Baking Corporation 

For 42 weeks ending Oct. 16, net 
profit was $913,320, compared to 
$1,535,862 for the like 1936 period. 


Scott Paper Company 

Net earnings for nine months 
ended Oct. 3 amounted to $965,233 
compared to net earnings of $756,442 
for nine months ended Sept. 27, 1936. 


Net sales for the 1937 period were 


nine months of 1936. For the quar-| 


$1,083,604 for the! 


What's this | 


BELMONT PLAZA 
I Hear 
So Much About? 


It’s the newest name among 
New York’s great hotels, but 
already it has become the fa- 
vorite with smart travelers who 
demand the utmost in comfort, 
service, and luxury. Delicious 
food, drink and sophisticated 
entertainment in the smart new 
| Glass Hat at modest prices. 
800 rooms, each with tub, 
shower, and radio—from $3.00. 


| 


Facilities available for social 
functions and business meetings 


Belmont Plaza 


| RICHARD E. DALEY, Manager 
LEXINGTON AVE. AT 49TH STREET 
NEW YORK 

| Convenient to Grand Central Terminal 


Hotel Door Garage Service 


| 


National Hotel Management Co., Inc. 


RALPH HITZ, President 
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' this week by distribution of a legal 
fewgee holding that manufacturers 


fae we Dae 


/ of the existence of the contract and 


‘fairTrade Contracts Bar Lower 


ADVERTISING AGE 
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HOLDS PRODUCER 
MUST ADHERE TO 
WHOLESALE PRICE 


Figure to Big Retailers 


New York, Nov. 11.—An ironical 
twist in the operation of fair trade 
contracts was brought to the atten- 
tion of members of the National 
Wholesale Druggists’ Association 


who issue price maintenance agree- 
ments to their distributors cannot 
themselves sell to large retail buy- 
ers below their own stipulated whole- 
sale prices without risking violation 
‘of both fair trade contracts and pro- 
' visions of the Robinson-Patman act. 
Pointing out that the producer is 
' not “free to violate the price restric- 
tion which he has imposed on his 
merchandise when sold by a whole- 
saler,” W. F. Allen, NWDA counsel, 
said: 

“The producer knows of the exist- 
ence of the contract and he knows 
the price which is stipulated in the 
contract and when he sells at whole- 

sale at a price less than the stipu- 
‘lated price, he does so wilfully and 
he certainly does so knowingly; and 
there appears to be no reason why 
the provision of the fair trade acts 
to the effect that wilfully and know- 
ingly advertising, offering for sale 
or selling an identified commodity at 
less than the price stipulated in a 
fair trade contract fs unfair compe- 
\ tition and actionable at the suit of 
any person damaged thereby, should 

not apply as well to advertising, of- 
fering for sale and selling by the 
producer, who is party to the con- 
tract and who has first-hand knowl- 
edge of its terms, as to any other 
- person who has acquired knowledge 


roe New at 


65 eadiineha Ab. 


att ct 2 rth a a ee 


= 


:" the price stipulated by it.” 
5 Automobile Phases Told 


Action could be brought under this 
provision of the fair trade acts 
against the producer by any person 
damaged by the producer’s violation 
of the price restriction which he him- 
self had imposed on his own identi- 
fied products, Mr. Allen said. The 

/Supreme Court has held that fair 
trade acts were passed to afford pro- 
tection to the property of owners of 
trade-marks in the good-will 
which the trade-marks symbolize, 
Mr. Allen added, and a producer who 

_has called on any distributor to aid 
him in protecting the value of his 
good-will by maintaining the prices 
at which the identified commodities 
are sold “should be the last to dam- 
age that good-will by failing to main- 
tain those prices.” 

With respect to the Robinson-Pat- 
man act, Mr. Allen said that by sell- 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


ing some retailers direct at prices be-| 
low those stipulated in contracts be- | 
tween the manufacturers and his 
wholesalers, the manufacturer makes 
it possible for some retailers to x 
more cheaply than others. This, 
held, is an instance of price precerter 
nation within the meaning of the 
act. 

“The wholesaler, who may not re- 


not compete with the retailer who 
can buy below the stipulated price,” 
the attorney pointed out. “Those two 


bution. 
two groups of retailers; one group, 
the customers of the wholesaler who 
have to buy at the stipulated price, | 


producer sells direct, who can buy 
for less than the stipulated price.” 


sell below the stipulated price, does | 


and the other group, those whom the | 


Coming 
Conventions 


Nov. 18-19—Consumer and Indus- 


| trial Marketing Conference of Ameri- 


can Management Association, Hotel 
Pennsylvania, New York. 


Dec. 9-10—Annual convention, 
sociation of Canadian pv mn a 


perform different functions in distri- | Toronto. 
The competition is between | 


Jan, 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa- 
|tion, New York. 


March 22-25— Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 


Mareh 21-22 — Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 


April 28-30— Annual convention, 
American Association of Advertising 
Agencies, The Homestead, Hot 
Springs, Va. 


April 26-29— Annual convention, 
American Newspaper Publishers As- 
| sociation, New York. 


| May 3-7—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 


May 13-14—Annual convention, Ad- 
vertising Affiliation, Hamilton, Ont. 


June 12-15— Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 


Drug Account to Hoyt 


Phillips & Benjamin Company, Wa- 
terbury, Conn., has appointed Charles 
W. Hoyt Company, Inc., New York, 
to handle advertising of Stera-Kleen, 
denture cleaner, and Staze, for hold- 
ing false teeth. 


Higgins Leaves CBS 


Donald A. Higgins, formerly acting 
director of publicity of Columbia 
Broadcasting System, has resigned 
to organize his own public relations 
service. Luther J. Reid, news editor, 
has been named acting head of CBS 
publicity. 


McDermid Moves 
W. A. McDermid & Associates, New 
York sales consultant, has moved its 
Washington office to the Shoreham 
bldg. 


in 18 states 


to 


Louisiana 


thereof’’ 


or these people wouldn't 


depend upon 
it for 30,000 


retail outlets 


from Maine 


@ If “the proof of the 
pudding is in the eating 
—then we 

don’t have to go beyond 
the experience of Standard 
Oil Company of New Jersey. 


ORCELAIN EN 


must be the best 


2 


They know which signs give the greatest dol- 
lar value. They know which sign material is 
most durable and efficient under all circum- 


stances and in all climates. 


PORCELAIN 
612 North Michigan Avenue 


outlets, as well as for the signs on their 
thousands of motor tank wagons. Write to- 
day for a free copy of the book “Porcelain 


Enameled Signs.” 


ENAMEL INSTITUTE, Inc. 


. Chicago, Illinois 


hah path: RE. 
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That’s why they rely on 
porcelain enamel for station 
identification signs for 30,000 retail 


J. 


VOURABILITY 


PORCELAIN 
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Bread Company Finds 
One-Family Market 


Terre Haute, Ind., Nov. 11.— 
Fitzgerald Baking Company, 
Inc., new wholesale baking or- 
ganization here, unearthed a 
substantial “market” in one 
| family with announcement to- 
| day of results of its biggest 
family contest staged in this 
area. The winning family 
boasts 49 members, with the 
second numbering 42, and two 
families tied for third with 40 | 
members. The contest was pro- | 
moted by blanks wrapped in 
loaves of the company’s 
Amaze-O-Bread. 


EGG PRODUCERS 
MAP PROMOTION | 


from ‘‘Mass’”’ Output 


New York, Nov. 
ful, cheap eggs a noteworthy 
ket feature of today, the third 


mar: 
abl 


nual 


“Star-Bulletin” Plans 


Hawaiian Magazine 


Honolulu Star-Bulletin will publish 
in January Hawaii Farm and Home, 
a monthly magazine devoted to agri- 
cultural, rural life and homes of 
Hawaii. 

Fred J. Green, formerly business 
manager of Honolulu Advertiser, is 
manager. The magazine will be dis- 
tributed with the Star-Bulletin, and 
circulation guarantee for succeeding 
issues is 10,000. West-Holliday Com- 
pany, Inc., San Francisco, has been 
appointed national advertising repre- 
sentative. 


Rails’ Copy Up 23% 
Newspaper advertising of the As- 
sociation of American Railroads dur: 
ing the past year and a half in- 
creased 23 per cent over the total for 
the preceding period of similar 
length, according to H. E. Parke, as- 

sistant public relations director. 


THE TRUTH 


Our market analysis has an undeni- 
able reputation for portraying ‘‘the 
truth and nothing but the truth.’ 


ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. Chicago 
Wabash 5379 


merce Hall to afford the 
and public a view of the latest and 
most efficient methods of chicken 
and egg production, including in 
cubators with 78,000 - hatching - egg 
capacity. At the same time, 
bers of the sponsoring organization, 
the Northeastern Poultry Producers 
Council, staged its 7th annual con- 
vention at the Hotel Lincoln and 
discussed ways and means of stag- 
ing a concerted industry drive to 
bring the breakfast egg back into 
popularity and otherwise to meet the 
stiff competition of nationally ad- 
vertised food products. 

Leaders pointed out that the coun- 
cil, in instituting annual expositions, 
has already exerted a strong influ- 
ence over the public which for the 
first time has been invited to have 

1 “inside” look at the industry. The 
next forward step, it was made 
clear, following the recent formation 
by related interests of the National 
Egg Council, a promotion organiza- 
tion, as reported in ADVERTISING AGE 
of Oct. 11, is that now contemplated 
by the Northeastern Council, em- 
bracing advertising and publicity. 

Furnished with better laying stock, 
poultrymen have been able to con- 
centrate their efforts upon the 
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The Flint Journal Covers 
this Busy Market 
Completely 


August, this year, con 
shows [lint retail sales up 
third largest Michigan mar 
cost—with the Flint Journ 
New Y« 


50 I. 42nd Street, 


Michigan Avenue, Chicago. 


a 


COVERED COMPLETELY BY 


al. 


ipared to August, last vear, 


21.5%0. You can cover this 
ket completely—at one paper 


Write or call I. 
* John E. 


A. Wlein, 


irk; Lutz, 435 N. 


GREAT MARKETS 
GREAT NEWSPAPERS 


BATTLE LINES 


New Market Problems brise 


9.—With plenti- 


Poultry Industries Exposition 
opened its doors last week at Com- 
industry | 


mem- 


—— 


BANK OF AMERICA COPY DISPLAY ATTRACTS ATTENTION 


i 


Sophie Jakobsen, of the Chas. Stuart Agency, San Francisco, reviews the recent exhibit at the Financial Advertisers Associa. 
tion convention of Bank of America advertising which won the annual Vincent Edwards 1937 award for bank copy. 


“speed-up” of their hens’ “R. O. P.” 
(Record of Performance), with the 
result that while production in the 
commercial egg sections of North- 
eastern states increased 150 per cent 
between 1920 and 1935, the hen popu- 
lation increased only 70 per cent in 
the same period. Thus the supply 
of fresh eggs, winter and summer, 
has been greatly increased and has 
reached a point at which greate: 
merchandising efforts must be ex- 
pended. 

At the same time, it was pointed 
out at a meeting of Northeastern 
Egg and Poultry Institute, recently 
organized under the aegis of the 
council to function as the latter’s 
promotion arm, that efforts of agri- 
cultural colleges and extension serv- 
ices to increase hen productivity in 
the Middle West were meeting with 
good response and were being backed 
by meat packers who wished to 
have satisfactory supplies of eggs 
and poultry. These efforts, it was 
asserted, have aggravated the threat 
to the Northeastern suppliers of 
fresh eggs who must meet this com- 
petition with an aggressive adver- 
tising campaign for fresh eggs. Such 
promotion, it was explained, is not 
now contemplated by the National 
Egg Council, which is interested in 
moving all eggs, especially the sur- 
plusage of storage eggs. 


| Outline Campaign Plans 


| Starting modestly, the institute 

decided to launch a publicity cam- 
| paign immediately, to be financed by 
| voluntary contributions from poultry- 
;}men and supplymen, and to begin 
to lay the groundwork for later in- 

stituting a comprehensive campaign, 
| with money to be raised by levies 


on sales of chicks, eggs and sup- 
plies. 
Among the companies exhibiting 


at the exposition were Allied Mills, 
Inc., Ft. Wayne, Ind.; American Dry 
Milk Institute, Inc., Chicago; Ar- 
mour & Co., Chicago; The Great 
Atlantic & Pacific Tea Company; 
Beacon Milling Company, Inc., Cay- 
uga, N. Y.; Borden Company, Dairy- 
men’s League Co-operative Associa- 


tion; Health Products Corporation, 
Newark; Kraft-Phenix Cheese Cor- 
poration, Chicago; Limestone Prod- 


ucts Corporation of America, New- 
ton, N. J.; Merck & Company, Inc.; 
Northwestern Yeast Company, Chi- 
jcago; Ralston Purina Company, 
St. Louis; Quaker Oats Company, 
icago, and Swift & Company, 
| Chicago. 


Compiles Sales Ideas 


Grev Advertising Agency, Inc., 
New York, has completed a new and 
revised edition of “100 Successful 
Sales Ideas.” containing 100 of the 
best advertising, promotional, mer- 
chandising and selling ideas which 
appeared in “Grey Matter,” the agen- 
cy’s house organ. 


Trifit in New Post 


E. L. Triffit, formerly with Brooke, 
Smith & French, Inc., has joined the 
Detroit office of Geyer, Cornell & New- 


ell, Inc., to handle the account of 
Kelvinator division of Nash-Kelvina- 
tor Corporation, Detroit. 


AIM NEW DRIVE 
TO BUILD U. S. 
COTTON SALES 


New York, Nov. 10.—Because of the 
steady decline in world consumption 
of American grown cotton, Welling- 
ton Sears Company will release copy 
this month in national magazines 
and in trade and technical journals 
intended to stimulate the domestic 
market for the product at a time 
when stocks are large and the price 
per pound is correspondingly low, it 
was revealed today by Norman Horn, 
advertising manager. 

With the foreign market already 
considerably contracted, and with 
the trend continuing against the per- 
centage of American cotton in world 
consumption, which fell from 61.2 in 
1927-28 to 42.3 in 1936-37, according 
to figures cited by Mr. Horn, intensi- 
fication of the domestic market is 
held necessary if the healthiness of 
the cotton industry as a whole is to 
be assured. 

Although the new series will be 
based upon existence of these figures, 
it was pointed out that Wellington 
Sears has done institutional adver- 
tising of this nature for several 
years, in the belief that by stimulat- 
ing old markets for cotton and by 
finding new uses for it, it would be 
possible to create a greater demand 
for the 25,000 products of the 17 mitls 
represented by the company. 


Tells Broad Uses 


The series, breaking in Life, calls 
attention to the fact that “80 per 
cent of all textiles made in this coun- 


try are of cotton” and that cotton 
fabrics find their way ‘into thou- 
sands of industrial processes and 


products.” This first general adver- 
tisement also features a cut-out pho- 
tograph of a girl astride a bicycle. 
Attired in sport clothes and with 
arm uplifted, traffic fashion, she is 
intended to symbolize the ‘Call for 
Cotton.” As a bid to manufacturers 
to investigate the possibilities of new 
uses for cotton, the advertisement 
features scenes of a new laboratory 
at Shawmut, Ala., which, according 
to the copy, ‘“‘was designed, built and 
equipped with the one thought of 
providing for a group of important 
mills the finest practical commercial 
textile laboratory that could be built.” 

Subsequent advertisements wil! 
sound variations on the “Call for 
Cotton” theme. Although the series 
will not make any _ special promo- 
tional appeal to the South, it was 
pointed out by Mr. Horn that that 
section has a special interest in rais- 
ing the American consumption of 
‘otton, not only because it is pro- 
duced there but also because about 
75 per cent of the spindles and looms 
levoted to cotton manufacture are 
located in the South. “No South- 


erner,” he asserted, ‘who uses any 
substitute for cotton is doing his or 


— 


her full duty in developing the 
proper outlet for the cotton staples 
grown in the South and largely fab. 
ricated in Southern mills.” 

Alley & Richards, New York, is the 
agency. 


Stephens in Drive 


for Picture Gun 

Stephens Products Company, Inc, 
New York, is using national maga 
zines to promote the auto-magic pic. 
ture gun, a _ patented toy which 
flashes pictures on walls, ceilings or 
floors. 

The list includes American Boy, 
Child Life, Children’s Activities, Fun- 
nies, Life, Mickey Mouse Magazine, 
The New Yorker, New York Times 
Magazine, The Parents’ Magazine, St. 


Nicholas, Time and Tip Top Comics. | 


Six business papers will also be used. 
Charles J. Cutajar Advertising, New 
York, handles the account. 


The Spirit 
of Service 


...is sincere and 
spontaneous at the 
Lexington. You'll find 
it a refreshing in- 
novation in a large, 
modern hotel... 801 
comfortable rooms 
with tub and shower 
bath, radio from $3.50 


VISIT THE 
FAMOUS 


@ Be sure to see Manhattan's most 
unique restaurant. An authentic Ha- 
waiian setting, even to a tropical 
hurricane. It has “taken the town by 
storm.” Dining and dancing nightly. 


HOTEL LEXINGTON. 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles E. Rochester, Managing Director 


— 


oe 


nen hill et a aE RNa NN 


promo 
Weste 
few b 
fair 
that t 
prosp¢ 
shows 
Con 
the &£ 
sessec 
in the 
000,00 
on th 
cisco 
greate 
which 
of Ea 
Wh 
seriou 
Beaul 
the | 
soon 
mont! 
ganiz 
oiled 
funct 
city. 
many 


+ of thi 
' cisco 
y servi 


force 
cente 


AS 
baire 
spenc 
and 
pump 

“W 
ferril 
parts 
suicis 
draw 
whic 
Since 
to de 
us t 
othe 


entir 
alone 
Rock 
to p 
these 
augn 
local 
tour 
tion 
tion: 
1939 


Pe sea Spe b phe a ee eee B Mee ie ee her a Le : 4 f ‘ fn see =a =a 5)" if a eet a mee ‘ “3 ‘ 5 Y — a ; ; iy ogee Z . 
— -T ? t op agi we sie” 28 - “— ae fe Be) teil : ee ae rm me . it5 ree ee ae a sy pee ia Sits ta : ‘ cera 3 ath 5 ” NEA E wee Wiis 
ae es | YC 
| ee nae 
nn  ———— 
Ph cee ere n renner  ———————————————L, 
oat ee Fe ae d ay i ies oe sy i NOWAL CO im ey ; . hiaeg ee r OE onl a Teen 7 
Ss, Soy 3 Fd t 4 heel - a aoe as eo 5 nica’ 4 buat of “ corer § b . wre 2 a. a6 aL 7 ; « "Lane 2 e 3 = 
Be pats Fl By. = ec 4 baie ots AE 1c 3 = , is 4 % 4 
s woe oe ¥ ; eee fie Aa ee. ant gaol ™ 2B pas mations omby sintiws, ang A 
Pscagyree ae o 4 ' if eee ae ce Fee iS : > a oy le : 
ae ne i r . ‘aiid we te sath i : * ia 
les _ F ye ee ‘ a d 
re | = one Erect your 4 
3 ; Zi a rf ee ee “ BANK ~ AMERICA, i ; 
gf : = Bm © PCPOSIT Box ' Roon 
S rat Ss. 
| eke i; eee i: 
e Sd ‘ g ‘ “a i 
| “ 5st lea = 8 2 . Ha & 7 a ‘ : a ‘ws : hele ‘ - 
—__- } as je nw = hehe” Fd we vs i i ec j ° 
. : 0 he vs ee: é . » ws 4 rs ee Par ie ssh SE. bs P N ew 
sc Vie «* aH sty wee car. 1A ; ; 
Bes a Yee, ot we ae vad aa —p ei . ing 4 
“* ee, ~ wo a i Bey a OF nae | 3 €) an 
: “Hh Be (eeeds 3 ae ales “a 
eee y: ie < s oy a g San 
ie ie eeileecaadeiateeeaert aetna / gee ri is ra : 7 5 7 “yo = ne 4 § baile, 
BASE ZB pote * vat ce a4 a P 
: é i . " * We sll Pe ie a a RIN a 
fgg ; — A : Sj. -|-- ie 8 
m M a he " a aes a — , 
Se Caen ts f FS Prema tye eee | ‘ a 
ee Ee 1) ae ee ee 
Ge as f 7 ‘ nw tans ee tee Rest Awortee ad 
Sa as 2 : s 
a P Sy ce es EES 
ae gett , | 
BS Mie aes 
ee: | 
bi eae 
a ee 
- ae ge | 
=e mae | ——— 
on 
= bx ig by 
eo. Sea 
bier See _——————<——————————————————————————————— 
ee 
ae é a nm ee em ett 
apne: en Po 
cs See 
a no za 
re " 3 i LS A 
Ro ee 
Beas. 
oe 
i =P 
a e 
= " | ai =e 
Fs 
: <The Flint Journ’. Ss 
a wwe } . seca Wh Severn, Ames 2. 1097 2 
Te ee eee Ee ee gies is al 
ag. The  UsionBalhed | . ee : oe that 
a ‘oe ne, Stop Service er ay me ‘Pag 
|| a a deg Ai anweee Seiten ame e Yee 
ie} ‘ 7 cat wie ER | Oe Bern aro | ok shame a xf So ie ma» iia send A ie 
ee a . = vs > ar 7 a fe 
Wes ane tay : Pari ISS ~ Ane “3 ae Engel age pee ‘ 
” ‘ an ve oe eres < rc =e Ss . p ; ‘ if AP. aot : a - a leh es Seif i erat | 
: eee eae : Pater sa nears “ ad ¥% one | 
ro Nee Ne ak ‘ te no ome ro, @ ‘ . ; x a - mi he ; iS 
ns ; S2eci a Fe! Le amen Sarat im 
eles: Syeeess* eee Fer set eS Pee Redy Fee 
Fe a eats swore te ea Fa oe ie os : ay SF 
gidees cis Stet RESIS — Sane ee SG woctceia i . Fen a Semrch 35 
ro 
eee Ww 
ee | per : 
ed eh. 
eae: as | Inte 
He cet ie 
ees on as | that 
Re dnt 3 
Pe ee - Cater 

: . 

: ca Fast 
dust 
abo 

AS | 

= 3 cern 
sean | San 
Re coe | WS New 
Bee | . New 
er lee New 
en | oe ne 
SF oe Ay indy 
ae dake. | : 
ae eg F | feat 
he aE ne 
a, te | wer 
ee 
Sees ; 
cy fore New 
a | go ar jo 
‘ ’ | 
2 pa ea) 4 
wsran oer sone eee ig. eee = F ] | 
ae | a _ | Po 
ii ae 
a re aaa 
eae ‘ a ee a ee “ete a a Li rs ae an Pees BS dag Sah Ae cae SIL ah hee aaa a ed Baka (2 WI ss : 6 Spee Bi a Seat SB Se Bork en ees age Le ee ae ed ea, ee ay ay ee 3 Bea , aes -: r 3 = guciti , c ae i Bees is 
Peet s Sagano eee Aa aioe : Fee Re pea oo anly ahah te - } Tiey te eae i ee Te BO Cae at Gee Ce MES ae ere Ts 4 hha Ne ee Ne EM ROR ONT ARC. ia SNE 8 ay feng or te S 1 BE Ae ar i atiad Sayin Ss ite, eae Meee Pees sakes i 
ay ess pear " : 4 - f ‘ 7 > ca Ta ? AT es hte . py aa - “te f * TARA cen ore he 5 <a Reha eat hee r plata en Oras 
“ ey 3 y ae - as gy 3 ey i : wag f . 
i. * = 9 %, ~ - 7 é. ; 


Gun 


Inc, 
maga: 
C pic: 
vhich 
gS or 


Boy, 
Fun- 
zine, 


Dyes ae 


"imes 
e, St. 
mics, 


SY 


——— = 


we 


November. 15, 1937 


ADVERTISING AGE 


39 


CAN FRANCISCO 
SETTLES IN N.Y. 
10 BOOST FAIR 


“poom for Both '39 Events, 


Says Golden Gater 


New York, Nov. 11.—Pooh-pooh- 
ing any real rivalry between the 
fairs to be held in New York and 
San Francisco in 1939, Stanley Beau- 
baie, newly arrived here to open 
promotion headquarters for the 
Western event in an office only a 
few blocks distant from New York 
fair headquarters, declared today 


' that the country is big enough and 


prosperous enough to hold _ both 
shows. 

Contending that New York has 
the greatest advantage ever pos- 
sessed by any show, in being held 
in the midst of a population of 12,- 
000,000, Mr. Beaubaire maintained, 
on the other hand, that San Fran- 
cisco is arranging to deliver the 


greatest travel package in history, 


| which, he predicted, will draw plenty 


aU AN a 


Sains, tlh 


= : 
services to 


of Easterners westward in 1939. 
Whether or not there exists any 
serious rivalry, the advent of Mr. 
Beaubaire to the city indicates that 
the battle of the promotions will 
soon be waging hot. For some 
months now, the two competing or- 
ganizations have maintained well- 
oiled propaganda departments, each 
functioning in and from its own show 
city. With New York the seat of 
many national publications and some 
of the national syndicates, San Fran- 
cisco decided to extend its promotion 
include an on-the-spot 
the nation’s propaganda 


force in 


center. 
Explains Copy Problem 
As to paid advertising, Mr. Beau- 


. baire declared that San Francisco is 


spending approximately a _ million 
and a half dollars “to prime the 
pump.” 

“With all media using material re- 


’ ferring to San Francisco or to other 


parts of the Far West, it would be 
suicidal for us,” he explained, ‘to 
draw up an advertising schedule 
which did not include all media. 
Since we do not have enough money 
to do this, the next best thing is for 
us to do all we can to encourage 
others to advertise for us. 

“Our very conception of the fair 
is an aid to us in this direction in 
that we are building the fair into a 
‘Pageant of the Pacific’ to sell the 
entire West and not San Francisco 
alone. The 11 states west of the 
Rockies have made promotion grants 
to plug travel westward in 1939 and 
these state appropriations are being 
augmented constantly by action of 
local chambers of commerce, private 
tourist institutions, and transporta- 
tion companies. Our general promo- 
tional theme is to see the West in 
1939-—-with a world’s fair thrown in.” 

With respect to the industrial as- 
pects of the forthcoming Golden Gate 
International Exposition, he asserted 
that it was natural for New York, lo- 
cated in the heart of the industrial 
East, to present a more inclusive in- 
dustrial picture. To date, he said, 
about 40 national industrial con- 
cerns have agreed to participate at 


San Francisco as against some 75 at 
New York. However, he cautioned, 
New 


Yorkers should remember that 
travel is one of the nation’s largest 
‘industries and that the Far West will 
feature this as its greatest industry, 
‘including, incidentally, he added, two 
““rcs of Hollywood “scenery” moved 
San Francisco. 

spite the advantage gained by 
’ York in being designated the in- 


DISPLAYS 


igners & Builders 
CONVENTION -EXHIBITS 
WINDOW, INTERIOR & TRAVELING DISPLAYS 


eee 
ADVERTISER'S DISPLAY STUDIOS 


825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


ternational exposition of the year, 
San Francisco will reflect an inter- 
nationalism of its own, drawing prin- 
cipally upon South American and ori- 
ental countries. Thus, it is contend- 
ed, San Francisco will have a char- 
acter and a flavor of its own—even 
extending to the architecture, which 
will partake of an indigenous charac- 
ter—well worth the time of those 
Easterners, who having viewed New 
York’s world fair, can afford the time 
and the money to view the Pageant of 
the Pacific. 


| Hotel Names Agency 


Beverly Hotel, New York, has ap- 
pointed Needham & Grohmann, Inc., 
|New York, to handle its advertising. 
Newspapers, magazines and direct 
mail will be used. 


Celebrates 48 Years 
With Big Campaign 
Kondon Mfg. Company, 


history. 
Good Housekeeping, 
Magazine, Liberty, 


strip promotion in 


be used. 
neapolis, directs the account. 


Buys 6-Hour Show 


“Dancing Till Dawn,” 


tion WATL, Atlanta, by the Specia!ty 
Sales Company, maker of B-B head- 
ache powder, every Saturday night 
beginning Nov. 20, from midnight to 
6 a. m. 


Minneap- 
olis, manufacturer of Kondon’s Nasa! 
Jelly, has started its 48th year with 
one of the largest campaigns in its 


Household 
True Story, The 
Saturday Evening Post and comic | 
newspapers will | 
Erwin Wasey & Co., Min- 


CATERPILLAR PROMOTES 


a six-hour 
program, will be broadcast over Sta- | 


A. T. Brown (left), former vice-president, 
| has been named executive vice-president 
of Caterpillar Tractor Company, Peoria, 


is new vice-president in charge of sales 


| Ill., and D. G. Sherwin, former treasurer, 
| and advertising. 


Manss Heads Bayer 


Harvey M. Manss, vice-president in 
charge of sales of the Bayer Com- 
pany, Inc., New York, has been 
named president of the company, a 
subsidiary of Sterling Products, Inc., 
Wheeling, W. Va. Before joining the 
Bayer Company, he was manager of 
the Cincinnati office of J. Walter 
Thompson Company and later was 
advertising manager of Andrew Jer- 
gens Company, Cincinnati. 


Smith Joins Best 

E. C. Smith, formerly in the media 
and research department of Procter 
& Collier Advertising Agency, Cin- 
cinnati, has been appointed manager 
of promotional and publicity activi- 
ties of Alfred M. Best, Inc., New 
York, insurance publisher and re- 
porter. 


How to hit the 


61.9% OF ALL GROCERY STORE SALES are made 
in 96 central cities and their neighboring cities 
and towns as defined by the Department of Com- 
merce.* Here, too, are 55.8% of all the nation’s 
grocery stores. This is the Tonnage Market. This 
is the profit market for grocery-sold products. This 


is your primary market. 


*15th census, Dept. Commerce 


TONNAGE MARKET 
por Grocery -sold Products 


FAMILIES ARE THE BIGGEST grocery store spend- 
ers, as every grocer knows .. . families with whole 
households to buy for... families with children to 
run up the food bill... families who entertain at 
home. Sell these family buyers and you sell the 
biggest spenders in the biggest spending areas. 
Advertising to this “market within a market” 


brings the highest per-dollar return. 


THERE IS ONE MAGAZINE... The American Home . . . that hits this Tonnage 
Market. One magazine . . . The American Home . . . that hits the biggest 
grocery-spending families within that market. 62.9% of our circulation is in the areas 
where 61.9% of all grocery sales are made. 100% of our circulation is to family buyers... 
with the highest percentage among magazines of children between 5 and 18 years of 
age. The American Home is the straight-line short-cut to 1,250,000 of the most val- 
uable grocery customers in this country. It belongs among the first on every list. 
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Base-Pouring 
Jug Will Get 
Copy Support 


New York, Nov. 11.—With initial 
outlets obtained in a number of lead- 
ing department and hardware stores 
throughout the country for a new 
syrup jug for table use, Whitehall 
Dispenser, Inc., will launch a national 
advertising campaign for this prod- 
uct in the December issue of Good 
Housekeeping and in issues of the 
Metropolitan Weekly, H. E. Clasing, 
advertising manager, disclosed today. 
The American Home and Woman's 
Home Companion will be added to 
the schedule later he said. 


Uses New Principle 


The server is said to embody prin- 
ciples never before adapted to dis- 
pensers. Made of glass, the jug is 
globular in form and rests upon a 
truncated tumbler when not in use. 

It is filled from the top but pours 
from the bottom, its operation being 
effected by means of a handle to be 
used in lifting and a lever which re- 
leases the honey or other liquid. It 
is currently priced to retail at $1.35. 


ADD PROMOTION 
POWER THROUGH 
FLOOR DESIGNS 


New York, Nov. 11.—In the wave 
of modernization sweeping every 
channel of retail trade, a number of 
progressive merchandisers are r¢ 
modeling their establishments, put 
ting their floors to work as adver 
tising arms through installation of 
specially designed custom linoleum 
floors, a survey revealed today. 

Trade-marks and other identifying 
symbols in the form of linoleum in 
sets are the most popular expres 
sions. Cutouts of shirts, ties ana 
hats for example, are appearing in 
the floors of haberdasheries. The 
face of a huge clock forms the main 
floor of the Aristocrat Clock Com- 
pany’s Fifth avenue display room for 
timepieces and a druggist distin- 
guishes his store with a new lino- 
leum floor, the center of which is a 
cutout of a mortar and pestle. 

Freedom of design is one of the 


big advantages of linoleum, accord. 


Excitingly portentous is the trail of two mobile 
cities that took 26,000 auto-trailers into Florida 


this past winter. 


Real estate men and tax 


authorities may view 


with alarm “the rolling home that gathers no 
mortgage”—but anglers, hunters and outdoors- 
men at last have their long-dreamed-of cabin 
de luxe that takes comfort wherever they go. 


This hidden outdoor market, spending $10,000,- 
OOO a year* for hunting and fishing licenses 
alone, buys everything—from moccasins to elec- 
tric light plants, in paying quantities. We say 
“hidden” because sportsmen do not carry labels. 


Field & Stream takes your sales message to the 
best of them and Field & Stream brings their 
orders from the most of them. 


*United States Bureau of Biological 


Survey figures. 


AMERICA’S OLDEST OUTDOOR MAGAZINE 


x Field ? 
Stream 


| 


TRADE-MARK INSET AIDS SALES 


Fa 


Shaffer Belts, Inc., gets added promotion power from the trade-mark inset in the 
floor of its New York show room. 


ing to experts of Armstrong Cork | design, store traffic is often more 


Company, Lancaster, Pa., a leading | successfully guided. 
producer. If the manufacturer's pat- A number of chain stores are iden- 


terns do not contain the exact color 
and design desired, the customer 
can have a floor created exclusively 
for him in a combination of plain 
linoleum colors. The architect, 
decorator or the owner himself, may 
be the originator of the design to be 
set, into the floor. 

Since the floor is usually the 
largest unbroken area in a room or 
a store, making it attractive is pre- 
sented as a long step toward making 


tifying their units with trade marks 
set into the linoleum floor at the 
front of stores, among them the 
Little Mending Shops in Pennsyl- 
vania and Delaware, employing a 
funny little tailor who greets each 
customer from his position in the 
floor. 

A. G. Spalding’s San Francisco 
store has likewise presented the 
personality of the business drama- 
tized by insertion of a large edition 


mgr * 


i 


| 


* 


Pure Oil Company is giving its service stations additional identification with this 
floor covering inset. 


the rest of the room attractive.|of the familiar baseball trade-mark 
Modern interior decorators now are|of the company in the floor covering. 
frequently beginning their work by | 
planning the floor, using it to set the | F * 
color scheme and decorative treat: New Swigart Service 
ment for the whole room. Swigart Paper Company, Chicago, 
has opened a “Gallery of Printed 
|Ideas” in its offices at 717 S. Wells 
Floor designs also are being used | Street, as a service to planners or 
profitably to guide the customer to | Producers of printing. The “Gallery” 
back-of-the-store displays. People | will ome © reference file of 7,000 
tend to follow line directions and by |printed pieces gathered here and 


; abroad, classified b roduct, idea 
embodying this thought in the floor | a4 format. y P 


Customer Is Guided 


Plan National 13 
Chain of Small 


Tourist Hotels 


Detroit, Nov. 11.—A new company 
with a new idea, Sleep-Over Corpora. 
tion, is rapidly completing plans for 
a national chain of small but ultra. 
modern tourist hotels to span the 
continent and eventually to be 
backed by a full-fledged national aq. 
vertising program. 

The organization will construct 
small tourist hotels on the outskirts 
of medium sized and smaller cities, 
affording complete hotel accommo. 
dations and renting overnight to 
tourists for $1.50 single and $2.59 
double. The program was under. 
taken by a group of men headed by 
Clarence M. Day, former president of 
Jaxon Steel Products Company, a 
General Motors subsidiary. Campbell. 
Ewald Company, Inc., has _ been 
named advertising counsel. 


To Spend $4,000,000 


Eventually, the set-up calls for a 
chain of approximately 1,200 such 
hostelries. Arrangements are being 
made this week to start construction 
on the first of the units in the Mid- 
west. First advertising probably wil] 
be in the nature of road posters, but 
as soon as a national distribution is 
approached a national advertising 
program is contemplated. About 
$4,000,000 will be spent on the 
project. 

The tourist hotels, actually, will be 
a modernization of the tourist camp 
idea. Each unit will have 16 rooms, 
a caretaker’s apartment and 10 
single garages for overnight parking. 
They will be constructed of concrete 
and cut stone at a cost of approxi- 
mately $25,000 each. 

Preliminary plans called for the 
building of about 46 units in New 
York state, 30 in Michigan, and 8 
to 10 in other states. The sponsors 
of the idea, who are not offering 
stock or securities to the public, are 
predicating their cost sheets on an 
average occupancy of 50 per cent, 
and believe that surveys which they 
have made indicate that this goal 
will not be difficult of attainment. 


Benneyan Quits “Times” 


for “Newsweek’”’ Post 


George Benneyan has been appoint- 
ed promotion manager of Newsweek. 
He was formerly promotion and re- 
search manager of the New York 
Sun, then director of promotion of 
the New York American, and early 
in 1937, he joined the New York 
Times to handle circulation promo- 
tion. 

He is a former president of the 
National Newspaper Promotion As- 
sociation and has served _ several 
terms as chairman of the New York 
City Newspaper Promotion Group. 


To Calkins & Holden 
Cary F. Denny, formerly with Al- 
ley & Richards Company, New York, 
has joined Calkins & Holden, Inc. 


|New York. 


GIRLS, WITH CERTAIN COOPERATION OF 


FAST SELLING HOUSEHOLD PRODUCTS. 


SHOULD BE UNUSUALLY EFFECTIVE. 


For Particulars Address 


TO SALES & ADVERTISING MANAGERS — 


A MERCHANDISING SALES IDEA OF SENSATIONAL 
POTENTIALITIES ESPECIALLY APPEALING TO BOYS AND 


PARENTS AND 


TEACHERS, IS AVAILABLE FOR THE EXCLUSIVE USE OF 
ONE OR MORE MANUFACTURERS OR DISTRIBUTORS OF 


IDEA FITS IN 


PERFECTLY WITH RADIO, NEWSPAPER AND MAGAZINE 
ADVERTISING. CONTROLLABLE, ECONOMICAL, AND 


THE LAHEY DALY CO., 33 WEST 42nd STREET, NEW YORK 
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AUTO IN SECOND 
PLACE ON FARM 


Department Report Shows: 
Shift in ‘“‘Living’’ Outlays | 


Washington, D. C., Nov. 11.—Signi- 
ficant shifts in farm _ purchases 
which have seen the automobile rise | 
to second place among the sharers 
of the farm “family living’ dollar, | 
were disclosed today in the Depart- 
ment of Agriculture’s annual “out: | 


look” report forecasting rural ex-| ® 


penditures for 1938. 

Also, on the farm produce side of 
the price picture, the government 
experts pointed out that retail food 
prices have been declining slightly 
during the last few months and fur- 
ther decline in 1938 is predicted. 
Meat prices are expected to average 
lower than in 1937 with most of the 
decline in better grades of meat, and 
prices of flour and some manufac- 
tured cereal products are likewise 
expected to average somewhat lower 
next year due to the abundant 1937 
grain crops. 


Auto Displaces Clothing 


Describing the shift in farm family 
living expenditures from the early 
1920’s to this year, the department 
experts revealed that while food ex- 
penditures still rank first, automobile 
expenditures in the “average” in- 
come group have displaced clothing 
as the second largest item on the 
list. 

“Statistical evidence of this new 
importance of the automobile in farm 
family living,” the report says, ‘“‘also 
must change our thinking regarding 
family expenditures and the use we 
make of such data in determining 
what the dollar spent for family 
maintenance will buy. No longer 
will an index weighted primarily by 
expenditures for food and clothing 
serve to indicate the trends in the 
cost of living of farm families.” 

The report also gives a breakdown 
on how typical farm families spent 
$100 additional available for family 
living last year, as an indication of 
what may be expected on increased 
incomes of the current year. The 
families were found to have devoted 
$19 to clothing, $14, food; $13, medi- 
cal care; $11, automobile; $11, house 
operation; $8, house repair, and $8, 
furniture and equipment, with the re- 
maining $16 spent on “incidentals.” 


1 
g 


This breakdown, of course, does not 
coincide with total family living ex- 
penditures but simply applies to the 
increase, 


Co-op Membership Up 


Another phasc of the report in- 
cluded an estimate by the Farm 
Credit Administration of co-operative 
buying by rural residents. Approxi- 
mately 200 new associations were 
organized during the year, primarily 


THE CHICAGO 
DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 


Daily News Plaza, 400 West Madison 
Street, Chicago; New York Office: 9 
Rockefeller Plaza; Detroit Office: 4-119 
General Motors Building; San Francisco 
Office: Hobart Building. 
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CENTER STAGE 
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This center piece in the new Elgin Na- 
tional Watch Company window display, 
adopting stage technique, gets height- 
ened effect from a light back of the 
upper drapes shining through the cut- 
out lettering and illuminating the framed 


portrait. Forbes Lithograph Company, 
Boston, created and produced the 
display. 


to engage in co-operative purchasing 
of farm supplies, with a total mem- 
bership of 50,000. This increased the 
total membership in such associa- 
tions, it was reported, to more than 
1,000,000. 

Wholesale and retail business to 
be done by the 2,200 now existent co- 
operative purchasing associations 
during the current year was esti- 
mated at $400,000,000, an increase of 
20 per cent over 1936. 

Breaking down products handled 
by the associations, the report said 
petroleum products were handled by 
45 per cent; flour and groceries, 23 
per cent; coal, 12 per cent, and 
clothing, 2 per cent. 


Thermometers 
Give ‘Go’ Sign 
for Prestone 


New York, Nov. 10.—Timing inser- 
tions by local weather conditions, 
National Carbon Company, Inc., has 
launched its campaign for Eveready 
Prestone, automobile anti-freeze, in 
400 newspapers. 

The schedule calls for three inser- 
tions in each newspaper with specific 
dates ordered for the insertion of the 
first advertisement in the series. The 
second is to be inserted by the news- 
paper when local conditions indicate 
a temperature of 32 degrees, and the 
third in the series is to be run when 
a cold spell of 28 degrees or lower 
is indicated. Based on United States 
Weather Bureau records for the past 
20 years, the average date of first 
freezing weather for the specific city 
has been made the dead-line for the 
insertion of the second advertise- 
ment. 

In addition, magazines will be used 
with two full-page advertisements 
scheduled for the monthlies and 
three for the weeklies. J. M. Mathes, 
Inc., is the agency in charge. 


Smith Brothers Sign 
Fair Trade Contract 


Smith Brothers, Inc., Poughkeepsie, 
N. Y., maker of Smith Brothers cough 
drops and cough syrup, has distri- 
buted fair trade contracts to drug- 
gists in all states which have fair 
trade laws. These contracts estab- 
lish the price of Smith Brothers 
cough syrup at a list price of 60 cents 
and a minimum resale price of 49 
cents. 

The advertising campaign will be 
continued. Magazines, newspapers, 
comic pages, rotogravure, posters, 
subway and elevated car cards and 
radio spot announcements will be 
used. 


Model Promoted 


S. S. Model, advertising manager of 
the Bronx Home News, New York, 
has been appointed advertising direc- 
tor, a newly-created post. 


Pierce, Agency 


Head, Dead of 
Heart Attack 


New York, Nov. 9.—Funeral serv- 


ices were held yesterday in Lincoln, 
Mass., 
president 
tising agency of Bermingham, Castle- 
man & Pierce, 
Saturday of a heart attack. 
35 years old. 


for Jonathan Dorr 
of the New York 


Pierce, 
adver- 


who died here 
He was 


Inc., 


After graduating from Princeton 


}in 1924, Mr. Pierce joined the Bart- 
|lett Orr Press and later the Denny 
Agency here. 


1931, with Arch 
the late Samuel 


In 


Bermingham and 


| Castleman, he formed the company of 


which he was president at the time 


lof his death. 


He is survived by his widow and 
a daughter, Joanna. 


A. T. HUGG, INDUSTRIAL 
FIELD VETERAN, IS DEAD 


Detroit, Nov. 9.—Arthur T. Hugg, 
veteran advertising manager of De- 
troit Steel Products Company, died 
at his home in Pleasant Ridge Satur- 
day. Mr. Hugg, who was 54 years old, 


joined the company about 20 years 
ago. He was a prominent member of 
the Industrial Marketers of Detroit, 
which he helped to organize. 

Before entering the advertising 
field, Mr. Hugg secured some valuable 
experience in newspaper work, serv- 
ing both the Detroit News and the 
old Tribune. Later, he joined the 
publicity department of the Bur- 
roughs Adding Machine Company. 
From this company he went to De- 
troit Steel Products Company, soon 
being promoted to the post of adver- 
tising manager. 

His widow and two daughters sur- 
vive. 


FANSLER DIES AT 56 

Catonsville, Md., Nov. 9.—Percival 
Elliott Fansler, editor of Air Condi- 
tioning and Oil Heat and long active 
in industrial promotion, died of a 
heart attack Sunday at his home 
here. He was 56 years old. Mr. 
Fansler joined Heating & Ventilating 
Magazine in 1926 and two years 
later resigned to aid in formation of 
Heating Journals, Inc. 


Lake Joins Celotex 


Thomas P. Lake has been appoint- 
ed head of the public relations de- 
Corporation, 


partment of Celotex 


Chicago. 


Tatham Heads CFAC 
738 Officers’ Slate 


Arthur E. Tatham, advertising 
manager of Bauer & Black, has been 
nominated to succeed J. Kenneth 
Laird, vice-president in charge of ad- 
vertising, Weco Products Company. 
as president for 1938 of the Chicago 
Federated Advertising Club. 

Others nominated are: Elon G. 
Borton, advertising manager, La 
Salle Extension University, first vice- 
president; Georgia Rawson, State 
Teachers Magazines, second vice-pres- 
ident; Walter Painter, Power Plant 
Engineering, third vice-president; M. 
Glenn Miller, M. Glenn Miller Adver- 
tising Agency, secretary, and Chester 
L. Price, advertising manager, City 
National Bank and Trust Company, 
treasurer. A special election meeting 
is scheduled for Dec. 9. 


“Town” Appoints 


Town Weekly Magazine has ap- 
pointed Ewing Hutchison Company, 
Chicago, Western representative. 
Simpson-Reilly, Ltd., San Francisco 
and Los Angeles, has been named Pa- 
cific Coast representative. 


BakerytoY &R 


Gordon Baking Company, Detroit, 
has appointed Young & Rubicam, 
Inc., Detroit, to handle advertising 
a Silver Cup bread, effective Nov. 


e In Newspapers 


eIn Radio Broadcasts 
e In Trade Publications 


WE HAVE THE ANSWER! 


A National Study 


Restaurant owners and operators from 121 cities in 31 states, 
the District of Columbia and Canada were personally inter- 
viewed by the Arthur C. Weick Company, Market Analysts, 


Chicago. 


This unbiased and instructive analysis also applies to other 
lines of business and is available to executives of advertis- 
ing agencies, manufacturers and distributors without cost. 
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y 


LES REN Mag 
S Sis ee Se a a 
PATTERSON PUBLISHING COMPANY 


Incorporated 1906 


(Also Publishers of Club Management) 
551 Fifth Avenue, New York 
1440 E. 82nd St. 


Cleveland, Ohio. 


5 S. Wabash Ave., Chicago 


Pacific Coast Representatives: Simpson- 
Reilly, Ltd., Russ Bldg., San Francisco; Garfield Bldg., Los Angeles. 
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GLASS MAKERS 


TOLD TO CEASE 
BY COMMISSION 


Washington, D. C., Nov. 10.—An 
order directing two window glass 
associations and their members, offi- 


cers and directors to cease from vVio- | 


lations of the Federal Trade Commis- 
sion Act and the Robinson-Patman 
Act was issued here by the FTC, 
after the associations had pleaded 
guilty to all charges except fixing 
and maintaining uniform prices. 

The associations are the Window 
Glass Manufacturers Association, 
New York, and National Glass Dis- 
tributors Association, Chicago. The 
membership list includes Pittsburgh 
Plate Glass Company, Libbey-Owens- 
Ford Glass Company, Harding Glass 
Company, Adamston Flat Glass Com- 
pany, Rolland Glass Company, Scohy 
Sheet Glass Company and Blackford 
Window Glass Company. 

The alleged violation of the Robin- 
son-Patman Act which the manufac- 
turers are ordered to halt consisted 
of discriminating in price between 
carload purchasers. Some such buy- 
ers were charged 2.5 per cent more 
than others for window glass of the 
same grade, quality and comparable 
strength, according to the FTC. 


Standards for Dealers 


The distributors were directed to 
discontinue acceptance of any dis- 
criminatory price in contravention 
of Section 2a of the act. 

The charges under the Federal 
Trade Commission Act were more 
numerous. The Commission charged 


In Atlanta 
THEY LISTEN TO 


_WATL 


| 


CELEBRATION 
5 amen gid oo) 


wef. 


Above, Ruth Barasch, of Davis, Delaney & 
Harris, Inc., N.Y. printing company cele- 
brating its 5th anniversary, has a chat 
with Thomas A. Reid, advertising man- 
ager, Dairymen's League Co-operative 


Association, while at this same event, 
James J. Maloney (below, left), N. W. 
Ayer & Son, Inc., and Harold M. Davis, 
president, Davis, Delaney & Harris, Inc., 
"surround" Mrs. Maloney. 


that the manufacturers § adopted 
standards for classification of deal- 
ers to determine their eligibility to 
purchase, and that they also pub- 
lished lists of dealers for unlawful 
purposes. 

The manufacturers, the order con- 
tinues, collected and disseminated 
information about the pricing poli- 
cies, trade practices, facilities and 
functions of dealers, the result being 
to prevent some dealers from freely 
buying and competing for business. 


Multiple Dealer Sources 


The order also prohibits the asso- 
ciations from hindering dealers from 
dealing with one or more members 
upon the terms generally accorded; 
from preventing dealers from _ pool- 
ing, reconsigning or diverting pur- 
chases, and from entering into any 
agreement to add any amount to 
prices for glass in carload lots to 
arrive at the invoice price. 


QUERCUS 


$320 per page to reach 40,000 


GUARANTEED * 
NEW YORK 


EXTROVERTS 


Cues expanding circulation means increased adver- 


tising rates. 


Effective March 1, 1938, CUE goes from 


$240 to $320 per page and guarantees 40,000 A.B.C. 
net paid average circulation for the period March 1- 


December 31, 1938. 


Advertisers who take 1938 schedules and who use 
CUE before New Year’s, will be protected against this 
increased rate up to July 1, 1938. 


At $320 per page ($8 per page per thousand, maximum) 


e CUE'’s loyal following. 


« public. 


CU 


CUE’s advertising space seems inexpensive enough— 
and especially so when you consider 


The extraordinarily active, modern-minded, free-spending character of 
The demonstrable wealth, influence and discrimination of this growing 


The confidence and genuine enthusiasm that CUE inspires among people 
for whom many more pretentious magazines have become a bore. 
CUE’s unusual seven day readership. 

The 99% concentration of CUE’s circulation in the finest residential 


e areas of New York and its environs—the largest, 
responsive single market in the world. 


WHY NOT PERSONALLY INVESTIGATE CUE? 


*Gregarious people who love life, seek ‘‘fun,”’ 
go places, do things, spend money. 


GEast Thirty-Ninth Street, New York City 


FILLMORE HYDE, Editor 


most vital, most 


0. D. KEEP, Publisher 


A BARGAIN BUY IN A RISING MARKET 


Getting Personal 


Society reporters got in each other’s way this week in the mad 
scramble to report the marriage of Albert Plaut, son of Lehn & Fink’s 
president, to Kate Hunter, last-year debutante and current blues singer 
at the Merry-Go-Round. He’s twenty and she’s a year younger. . 

And, speaking of wedding bells, they’ll ring out later this month 


for Leon Brin, assistant to Schenley’s vice-president in charge of sales. 
Her name is Shirley Edelman, department store executive. . . 


With his characteristic humor, New York’s Mayor LaGuardia al- 
most brought down the house at the opening of the Book Fair when, 
following a speech by Secretary of Agriculture Wallace, he called for 
less “misbranding” on book jackets. Most jackets, said Hizzoner, de- 
ceive “more people than Follies girls do elderly gentlemen,” and he 
moved that Mr. Wallace’s department begin to supervise book labels 
just as it does drug labels... 


Some of McKesson & Robbins’ boys started a little gag this week 
which may wind up as a full-time vocation. With the help of Gardner 


EARLY CONVENTION PROMOTION FOR PACA 


These pirate girls seem not at all unfriendly as they surround Hal W. Brown, 
Los Angeles Outdoor Advertising Club president, in a promotion scene for the 
1938 Pacific Advertising Clubs Association convention to be held in Los Angeles. 


Advertising Company’s E. M. Lagron and W. A. Boyle, they distributed 
to a few friends certificates of membership to ‘“Martin’s V.V.O. og 
House” and now they're snowed under with requests for more. A mem- 
ber is admitted as a “gay dog,” then progresses to a “hot dog” because 
of superior qualifications in such subjects as spilling ashes on rgs, 
laughing at his own jokes, going to bed before guests go home, chronic 
failure to keep appointments with wife, and, of course, not serving 
Martin’s V.V.O. to guests. . . 


William A. Ukers, editor and publisher, Tea and Coffee Trade 
Journal, was honored recently by the Chinese ambassador at Washing- 


ton for his two-volume work, ‘‘All About Tea.” He is now the proud 
possessor of the Blue Cravat with Red Borders of the Order of the 
Jade... 


Prominent among award winners at the annual horse show in New 
York was Mrs. A. B. Dick, Jr. (the Mimeograph Dicks) who drove her 
King’s Vanity to victory in the novice single-harness pony class. The 
family’s Dicksfield Farms entries captured a number of other events, 
TOO. «4 

G. D. Crain, Jr., publisher of ApveRTISING AGE, just completed two 
weeks of strenuous conventioneering and is now recuperating at his 
home in Evanston. Doug Taylor, of Printers’ Ink, made the same circuit 
and Crain is wondering what effect it had on Doug. . . 


WOR'’s chief engineer, J. R. Poppele, took off in a clipper plane to 
attend the opening session of the International Radio Conference in 
Havana... 


Joining with other well known business leaders to further the an- 
nual United Hospital drive in New York, Roy S. Durstine, BBD&O 
prexy, delivered a touching address over WNEW, pointing out the im- 
portance of hospital aid to the average citizen in times of emergency... 

Add more admen who are lending their services in humanity's call: 
group chairman for the 1987 New York Red Cross roll call—Raymond 
Rubicam, Y. & R.; E. C. Trowbridge, newspaper representative; Leon- 
ard Dreyfus, heading the outdoor and display group. . . 

Mr. and Mrs. G. Ray Schaeffer (director of publicity and customer 
relations of Marshall Field & Co.) have moved from suburban Win- 
netka into Chicago and will be located for the winter at 3730 Lake 
Shore Drive. The international officers and directors of the Lions 
Club honored their president, Frank V. Birch, a. e., Klau-Van Pietersom- 
Dunlap Associates, with a testimonial dinner Nov. 1 at the Milwaukee 
Athletic Club... 


Col. Frederick H. Thompson, a. m., The Daily Bulletin, Martins- 
ville, Va., will use his spare time from now on fulfilling his duties as 
Post Commander of the American Legion. . . Joe Tribble, Connecticut 
sales rep for Eastern Advertising Company, is ‘using spare dashboard 
space on New Haven street cars to let New Haveners know about him. 
Copy, in line with the political season, reads: “Elect me Town Crier! 
Overybody knows me. ‘Traffic Poster’ Tribble.” ... 

Things are happening to Edgar T. Bell, b. m., Daily Oklahoman and 
Times and g. m. WKY, Oklahoma City. He was called to report in two 
divisions of the common pleas court in Oklahoma City to serve two- 
week jury duty, and his daughter, Lucy Emily Bell, walked to the altar 
with Lieut. William J. Kennedy, Nov. 5. . 

Somehow the resonant E. I. du Pont de Nemours name seems to 
cling. It does so to such an extent that Douglas W. Meservey was 
tagged in an ANA picture caption as affiliated with this company in- 
stead of with National Broadcasting Company... 

Amon G. Carter, publisher of the Fort Worth Star-Telegram, turns 
up as a member of perhaps the most select group in the country. He 
is one of four living persons whose names appear on Pullman ears... 


GOODYEAR FIRST. 
AS GOVERNMENT 
EYES TIRE BIDS 


Akron, Nov. 9.—Closed hearings 
with officials of the Goodyear Tire @ 
Rubber Company here last week 
marked the beginning of an investj 
gation by the Department of Justice 
on charges of alleged collusion by 14 
tire manufacturers regarding identi. 
cal bids submitted to the government 
on tire requirements of the latter 
totaling approximately $1,000,000. 

The Department of Justice action 
followed a preliminary investigation 
by the Federal Trade Commission 
and will include hearings with of. 
ficials of all other tire companies 
allegedly involved. 

Treasury Department Officials 
claim the Procurement Division 
opened initial bids of the 14 many. 
facturers July 21 and found them 
identical. Further bids, asked for 
following the rejection of these, were 
opened on Sept. 11 and likewise found 
to be identical. Attorney General 
Homer S. Cummings then voiced an 


opinion “that the conclusion was 
justified that these identical bids 
were the result of collusive action 


and of a combination in restraint of 
trade.” 
Sears Gets Contract 


The government, through Secre- 
tary of the Treasury Morgenthau, 
then awarded the contract to Sears, 
Roebuck & Co., Chicago, under a law 
permitting such negotiations if the 
Secretary decides that a “public ex- 
igency” makes the action necessary, 
as reported Oct. 11 in ADVERTISINC 
AGE. A formal protest has been 
lodged with the President concern- 
ing this contract by the National As. 
sociation of Independent Tire Deal- 
ers. 

In addition to Goodyear, the com- 
panies involved in the investigation 
regarding the alleged collusive bid- 
ding are B. F. Goodrich Company, 
Seiberling Rubber Company, Mo- 
hawk Rubber Company, General Tire 
& Rubber Company, all of Akron; 
Dayton Rubber Mfg. Company, Day: 
ton, O.; United States Rubber Prod- 
ucts, Inc., New York; Norwalk Tire 
& Rubber Company, Norwalk, Conn.; 
Pennsylvania Rubber Company, Jean- 
nette, Pa.; Lee Tire & Rubber Com: 
pany, New York; F. G. Schenuit 
Rubber Company, Baltimore; Kelly- 
Springfield Tire Company, Cumber- 
land, Md., and Fisk Rubber Corpora- 
tion, Chicopee Falls, Mass. 


Open Art Studio 
Merlin Enabnit, West Coast artist, 
and George Straub, Chicago artist, 
have opened an art studio in the Lon- 
don Guarantee bldg., Chicago. 


Fris to KOMA 


David Fris, formerly on the sales 
staff of the Detroit Times, has joined 
the sales staff of Station KOMA, Ok- 
lahoma City. 


EYES PEER UPWARD aas the skywritet 
traces his words in vapor! The _ attention 
value is obvious but not adapted to 
extended messages. 

Newsprint advertising has all the atten 
tion-value of skywriting . . all the drama 
of a newspaper “Extra”? . . . but also pro 
vides the space needed for your message t? 
“get over” with all the force, completeness 
and conviction necessary to make the sale. 
for your 
any other 
Investigate! 


An entire newspaper, if desired, 
exclusive use at less cost than 
direct advertising you could use. 


Newsprint Advertising in Black, Black 
and Colors or Full Process Colors, 
Is Available in Sizes Ranging From 
Booklets to Standard Newspapers- 


Electra Press, Inc. 


281 STATE STREET, 


BROOKLYN.N.Y. 
“++ PHONE TR-5-2667°: 
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NOVEMBER ADVERTISING LINEAGE IN FARM PAPERS | 


Poultry and | 
ane 

Commercial Display————_ Display 
1937 ~ 1936 1937 1936 

Monthlies—(November) Pages Lines Pages Lines Lines Lines | 
country Gentleman ....... 41.3 28,100 41.7 28,410 118 258 
progressive Farmer—South- 

ern Ruralist: 

Georgia-Alabama ....... 29.1 21,190 24.0 17,525 ; ad 

PA Wet heekes Sys 34 28.6 20,868 24.5 17,888 154 48 | 

Kentucky-Tennessee .... 27.2 20,816 25.3 18,455 au ‘ 

oT ere 20,723 25.3 18,449 cf ao 

Carolina-Virginia ...... 28.3 20,666 24.2 18,388 28 7 | 

All B@itions .........+-+ 38.8 *16,980 20.0 *14,589 v4 - 

AN erage of 5 Editions... 27.2 *20,852 24.9 *18,141 i ca 
Cal rnia Citrograph ..... 29.9 20,133 26.4 17,744 25 2 
( sapper ‘es Farmer ......::- 28.1 19,149 28.2 19,207 8 40 
successful Farming ...... 41.8 18,854 41.6 18,750 18 66 
Farm Journal ...........- 41.9 17,989 31.5 13,523 99 159 
southern Agriculturist..... 22.3 15,618 14.4 10,119 7 
Southern Planter ......... 20.5 14,415 13.3 9,345 25 123 
Country Home ........... 31.6 14,245 29.5 13,300 36 79 
poultry Tribune: 

Eastern Edition ........ y ® | see @83§=58©66¢66lClUlCtCté« 

American Poultry Journal 

—Eastern Edition....... 15.7 SI: i-~« <8 ee os 
Breeder's Gazette ......... 8.7 3,945 10.0 4,509 1,084 788 
National Livestock Pro- 

ie eae eh Ke eee vias 4.8 3,534 §.1 3,729 127 166 
Nation's Agriculture....... 3.6 1,644 6.3 2,839 mr 
tHoosier Farmer ..........- 10.8 4,875 9.3 4,200 
+National Live Stock Pro- 

ee cee ea keh ke ee kad 6 5.0 3,696 5.2 3,850 na oe 
+Ohio Farm Bureau News.. 14.2 6,407 9.3 4,192 300 300 
+New Jersey Farm & Gar- 

PP eo ee ee 13.3 6,016 9.3 4,214 852 1,204 
¢Carolina Co-operator 8.8 3,696 4.2 1,792 ‘ Sa 
+Florida Grower .........- 13.6 9,273 10.8 7,394 a. 

Total MORE 4... kia. 295,852 257,822 2,849 3,238 

Semi- Monthlies—(October) 

Warm & HRORCR...rciccsses & 26.2 19,876 22.1 16,751 163 140 
Farmer’ Stockman ........ 18.6 14,128 19.5 14,796 os os 
Montana Farmer sie: mratiei oc 18.4 13,967 20.1 15,219 968 3,916 
Hoard’s Dairyman ....... 16.0 33.725 14.7 10,770 2,430 1,997 
Western Farm Life....... 14.8 11,614 17.0 13,397 295 196 
Arizona Producer ........ 14.5 11,403 11.2 8,828 a ii 
tah WAPMOE sce scenicces 12.7 9,663 18.4 13,949 82 508 
Missouri Farmer .......... 9.9 7,779 14,3 8,838 - re 

Tote) MHORE 4+ cexrsecs 100,141 102,548 3,938 6,757 

Bi-W ecklies—( October) —Two issues unless otherwise noted. 

Missouri Ruralist ........ 35.2 $26,810 15.0 $11,472 625 309 
Wallaces’ Farmer & Iowa 

ee ee eee 28.2 22,165 33.1 25,968 5,273 3,637 
The Farmer ......++-eseee 20.9 16,402 25.7 20,614 ‘a 
Prairie Farmer: 

Illinois Edition ......... 29.9 21,839 32.1 24,403 168 21 

Indiana Edition ......... 26.1 19,039 29.9 21,824 oh ch 
Oregon Farmer .........+. 27.0 20,471 26.3 $19,902 ‘ ave 
Washington Farmer ...... 25.8 19,518 28.7 $21,728 ‘i es 
California Cultivator ...... 24.8 18,794 28.5 21,547 ws we 
Idaho Farmer ........++.-- 238.0 17,400 26.8 $20,299 7 ~ 
Nebraska Farmer ........ 22.6 16,525 26.0 18,946 1,090 140 

Average 4 Editions...... 23.8 *17,374 29.7 *21,628 *2,.303 *2,417 
American Agriculturist.... 22.2 16,227 9.0 21,169 446 520 
Wisconsin Agriculturist.... 17.5 13,786 22.6 17,777 333 429 
he fg ne 17.3 13,308 19.7 15,199 1,291 451 
New England Homestead.. 17.8 12,481 13.0 9,150 1,374 1,242 
Pennsylvania Farmer ..... 15.9 12,287 23.9 18,397 936 679 
Rural New Yorker........ 14.7 11,595 19.3 15,134 1,808 1,218 
Michigan Farmer ......... 14.7 11,344 18.6 14,303 1,620 856 
Dakota PRP . ocicvseess 14.2 11,032 17,8 13,223 ‘ct = 
Manske DRS 6 occ cea sans 12.3 9,366 13.3 10,175 4,176 1,495 
Indiana Farmer's Guide... 10.8 8,530 15.4 12,139 224 56 

TOtGs WHORES cxccecs cas 318,919 ia 353,369 19,364 11,05¢ 

Ww eeklies—-(October)—Four issues unless otherwise noted. 

Pacific Rural Press: 

Northern Edition ....... 39.4 $29,792 53.3 $40,342 

Southern Edition ....... 33.3 $25,175 49.4 $37,365 
Weekly Kansas City Star: 

Missouri Edition ........ A 19,132 12.7 31,500 
Cappers WeOOMie 6. sccescs 3.8 $8,636 5.5 12,498 
Semi-Weekly Farm News 

Pridgy TIGIOR 2. cccscces 2.9 $7,069 3.4 $8,300 

Tuesday Edition ........ 2.0 4,818 2.8 6,811 
Dairyman’s League News.. 5.7 4,188 9.8 7,181 

TOOK BOM: asikcocicces 98,810 143,997 

Dailies—( October) 
7Chicago Daily Drovers 

BOUPEEL oc c4cckicvsiresenas 18.9 40,381 16.4 35,056 17,995 13,116 
*Kansas City Daily Drovers 

TOIGGPRME 6058 5 k.¢ bei e 6.1 77,009 37.1 79,971 18,540 14,995 
*Omaha Daily Journal- 

LOONIE Soc chase bees ss 39.9 85,024 19 67,911 26,701 25,807 
‘St. Louis Daily Live Stock 

FODGEOPE «bso: 6s 0.0 bales ees 0. 43,583 16.9 36,111 6,072 4,051 

Toth SYGOUN ..csccecsc 245,997 219,049 69,308 57,969 


+Figures provided by publisher. 


*Not included in total. 
§Three issues. 
tFive issues. 


Harmer with Vautrain 


‘Wilbur M. Harmer, formerly 
Walt Disney, 
has been 


Holyoke, Mass. 


Volupte to Kimball 
Volupte, Ine., New York, manufac- 
turer of compacts and cigaret cases, 
has appointed Abbott Kimball Com- 


Metro-Goldwyn-Mayer 
and Paramount studios, Hollywood, 
named art director of 
Charles E. Vautrain, Associates, Inc., 


Dechert Transferred 


with Curt Dechert, 


Picture Service, Inc., Detroit, 


film production. 


Joins West-Holliday 


Bob Atkinson has joined the 


Company, Inc., 


chief director of 
slidefilm recordings for Jam Handy 


has 


been transferred to the New York 
office where he will supervise slide- 


San 


Francisco sales staff of West-Holliday 
newspaper represen- 


Pany, Inc., New York, as advertising| tative. He was formerly with Fen- 
agency, Newspapers, magazines and |ger-Hall Company, Ltd., San Fran- 
radio will be used. cisco. 


WRINKLING 
CURLING 
SHRIN KI NG 


CLEAN, SPEEDY RESUL 
AT ALL DEALERS 
FOR FREE SAMPLE, WRITE 


CO. TRENTON, N 


LAYOUTS +-DUMMIES +> MASKING 
PHOTO MOUNTING «© every paper- 
joining need. 

TRY BEST-TEST FOR 


Ts 


J 


NOVEMBER GAIN 
OF 14.75% FOR 
FARM MONTHLIES 


New York, Nov. 11.—Monthly farm 
magazines scored a gain of 14.75 per 
cent in commercial display lineage 
for November, with a total of 295,852 
lines compared with 257,822 for the 
same month in 1936, according to 
figures released today by Publishers’ 
Information Bureau, Inc. 

Other groups, reporting lineage for 
October, failed to share in this gain, 
with the exception of the dailies. The 
latter group, comprising the Corn 
Belt Farm Dailies, had 245,997 lines 
of commercial display as compared 
with 219,049 in October, 1936, a gain 
of 12.30 per cent. 

Commercial display lineage for 
eight semi-monthly publications to- 
taled 100,141 lines, a drop of 2.35 per 
cent from the 102,548 lines scheduled 
in October of last year. Twenty bi- 
weekly magazines totaled 318,919 
lines of commercial display, com- 
pared with 353,369 lines for the same 
month in 1936, a decline of 9.75 per 
cent. 

Weekly farm publications expe- 
rienced the largest percentage loss. 
This group registered 98,810 lines of 
commercial display, 31.39 per cent 
less than the 143,997 reported for the 
same publications in October, 1936. 

Poultry and livestock display line- 
age exhibited an upward trend in the 
bi-weeklies and dailies, according to 
figures from publications reporting 
comparative totals. The gain in the 
bi-weeklies was 75.19 per cent, the 
total rising to 19,364 from 11,053 in 
October of last year. Dailies reported 
63,308 lines of poultry and livestock 


SEASONAL FLAVOR 


pout SAY A WORD. SAY 


sane 


Christian Feigenspan Brewing Company, 

New York and Newark, is using this 

large-space copy with an effective sea- 

sonal flavor in a new drive for P. O. N. 

ale in New York and New England daily 
newspapers. 


display, compared with 57,969 for the 
same month last year, a gain of 19.56 
per cent. 

Monthlies reported a decline of 
12.02 per cent in poultry and live- 
stock display, scheduling 2,849 lines 
against 3,238 in October, 1936. Semi- 
monthlies declined to 3,938 lines 
from 6,757, a percentage drop of 
41.72. 

Figures for the individual maga- 
zines as well as page totals are shown 
in the table on this page. 


Hill Directs Drive 


Norman H. Hill, executive secre- 
tary to Gov. Frank Murphy of Michi- 
gan, has been placed in charge of 
the $50,000 advertising program for 
the state’s tourist and resort commis- 
sion. A major portion of the budget, 
it is reported, will be spent on na- 
tional advertising. The agency has 
not yet been named. 


That Income 
Tax Man Aids 
City’s Effort 


Chicago, Nov. 11.—Based on the 
success scored through a similar 
drive last year, the local assessor’s 
office is utilizing space in all local 
newspapers in a tax collection drive 
with a new angle, reminding tax- 
payers that the assessor now has fed- 
eral income tax returns information 
and that prompt filing of personal 
property schedules is necessary to 
avoid a penalty addition of 50 per 
cent to the bill. 

Edward J. McCabe, chief deputy in 
the assessor’s office who, incidentally, 
is copywriter of the series, said that 
results scored thus far this year com- 
pared favorably with those in 1936. 

Copy advises that “the assessor 
now has federal income tax return 
information for taxation purposes,” 
and that “the assessor must add 50 
per cent penalty to estimate if sched- 
ule is not filed.” 

Insertions of two columns by five 
inches have appeared in the Herald 
& Examiner, Tribune and News, with 
those in the American and Times on 
the immediate schedule. The copy 
is placed directly by the assessor’s 
office. 


Marshall to Agency 


William Marshall has been named 
production manager of Stuart, Ames 
& James, Inc., New York. He was 
formerly with Calkins & Holden and 
Lord & Thomas, New York. 


Draper to “McCall’s” 


W. A. Draper has joined the West- 
ern advertising staff of McCall’s Mag- 
azine, Chicago. He was formerly in 
the Chicago office of N. W. Ayer & 


Son, Inc. 


4 


MORE READERS 
MORE BUYERS 
MORE SALES 


? 1 sit ist al 


BASIC BUY IN PITTSBURGH 


ls the 


* ee 


AKE the most direct and effective route 

to the “buyers” in the great Pittsburgh 

market by making the 
GAZETTE your basic buy. 


The circulation of the POST-GAZETTE 
represents in one medium the better able to 
buy families of the two evening papers. 


The POST-GAZETTE since 1933 has had 
the largest increase in General Advertising of 
any daily Newspaper in the United States, 
morning or evening, with but one exception.* 


Now more than ever before National Adver- 
tisers are recognizing the tremendous buying 
power of Pittsburgh’s largest daily and only 
morning Newspaper — the 


GAZETTE. 


*MEDIA RECORDS 1936 & 1933 
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POST-GAZETTE 


PITTSBURGH'S LEADING DAILY NEWSPAPER 


posite e 


“ONE. OF AMERIONS QRERIEST “MORNING NEWSPAPERS | 
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Radio Networks | 
Indentified on 
New Galvin Set 


| networks, 
| yellow, 


Chicago, Nov. 10.—On the theory 
that the vast majority of radio listen- 
ers are interested in network pro- 
grams and that they are usually | 
unaware of the identity of local out- 
lets for any given chain, Galvin 
Manufacturing Corporation has de- 
veloped an automatic push-button 
system for locating any given chain 
program on its new line of Motorola 
home receivers. 

The new device increases cost 
appreciably, no set so equipped being 
sold for less than $100. 
pany, however, believes that the net- | 
work tuning device will prove so 
popular that the three models 
equipped with it will outsell 
others. Advertising emphasis wil! 
be placed on this new device. 


A survey conducted by the com. | 


pany revealed that while Jack Benny 
is the favorite comedian of the ma- 
jority, for instance, and while it is 
generally realized that he appears 
on the NBC Red network, few listen- 


|handling 


ly adopted, 


The com-| 


all | 


ers in any given city knew the iden- 


tity of the local NBC Red outlet. 

The new models therefore, carry 
19 push buttons by which as many 
networks, national or sectional, may 
automatically be tuned in. Red and 
blue buttons identify the two NBC 
green, CBS stations and 
affiliates of MBS. Adjust- 
are made by service men 
the installation, according 
to local requirements. 

If the Galvin innovation is general 
the company points out 
newspaper advertising of radio pro 
grams will be affected. The adver- 
tiser need merely indicate the net- 
work on which the program appears 
and will be relieved of the necessity 
of naming the local station carrying 
it. 


ments 


Fay Promoted 
EK. O. Fay, formerly assistant ad- 
vertising manager, has been named 


advertising manager of Rudolph Wur- | 


litzer Company, De Kalb, II1., succeed- 


ing Earl L. Hadley, resigned. 


Squire Resigns 

Burt Squire has resigned as man- 
ager of the New York Broadcasting 
System network. Hereafter general 
offices of this network will be at the 
key station, WINS, under the direc- 
tion of Bradley Kelly, station man- 
ager. 


“» GLENMORE HOOKS 
DRIVE TO STARS 


| Louisville, Nov. 10.—After a con- 
siderable period in which supply ex- 
| ceeded demand and during which ad- 
|vertising was reduced, Glenmore Dis- 
tilleries Company has launched an 
intensive holiday season campaign 
featuring experts in all trades as 
dramatic background for the whisky 
story. 

The company’s motive in utilizing 
this theme is to be in with the 
prominent place labor occupies in 
the news of the day. Newspapers 
will provide the major medium for 
reaching this audience, with the list 
totaling 850. 

Individualized copy, aimed at steel 
workers, motor workers, building 
tradesmen, miners, office employes, 
salesmen and others, will be headed 
“You’ve Got to Know Your Stuff.” 
It will emphasize that experience is 
| paramount, whether in the trade of 
‘the reader or in making straight 


AW MAGA 
TEAS 


open for the best 


To-day the oldest weekly news magazine in the United States 
is reborn. Modernized, energized, Literary Digest brings to the 
responsible readers of the nation a responsible magazine... 
a magazine that prizes accuracy above the wise-crack ... fair- 
ness above supercilious bias... straight, clean reporting above 
stylized word-playing. e With an editorial pocketbook wide 


in publishing, 


the pages of Literary Digest 
sparkle with purpose, vitality and interest. e To advertisers 
who want to sell to nearly half-a-million mentally alert fam- 
ilies living on the right side of the railroad tracks, we suggest 
the pages of Literary Digest. e Incidentally, there’s a hand- 
some circulation bonus awaiting prompt space-buyers. 


The Literary Digest—233 Fourth Avenue, New York e 180 No. Michigan 
Blvd., Chicago e 29 East de la Guerra, Santa Barbara, Calif. e Walton 
Building, Atlanta e 710 Stephenson Building, Detroit. 


responsible 


LITERARY 


DIGEST 


Read by nearly half-a-million alert 
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IN ALL TRADES 


i 


ALL ALLITERATION 


“| START AND STOP 
SMOOTHLY - FOR YOUR 
COMFORT-ON THE 
FRIENDLY FRISCO” 


Frisco Railway, St. Louis, opens its third 
annual alliterative newspaper copy series 
throughout its service territory with a 
new sequence, including this episode on 
“Frisco Faster Freight." 


bourbon whisky and will also stress 


that 22 of Glenmore’s active key 
men have spent their lives, total- 


ing 600 years, making “the whisky of 


a lifetime.” 

Color copy will be 
newspapers, based on 
scored by the company in previous 
use. The full extent of color copy 
has not yet been determined. 

Full-page, four-color copy will also 


used in the 
the success 


be directed toward gift buyers in 
January issues of Esquire and For- 
tune, with the complete magazine 


schedule to be resumed in February. 
Dealers’ help will also be available, 
both for window display and point 
of purchase material. 
Reincke-Ellis-Younggreen & Finn, 
Inc., Chicago, is the agency, with 
A. L. Salisbury as account executive. 


WOPI in Baws Home 


Station WOPI has established per- 
manent studios in 
Hotel, Kingsport, Tenn. 


"Style Leadership" for Hickok .. . 


From concept to finished result . 


| Wood, Brown & Wood, Inc., 
the Homestead | samieion 
Mr. 


This display unit with genuine hand-carved central 
design is mounted on rich walnut panel, emphasizes 
“pipes-in” 
force of Hickok national advertising at point where 
final sales are made. Package design coordinated 
with display design multiplies the sales energy. 


. . whatever your product. 


Tourist Drive 
Pays 20-1 on 
$5,000 Budget 


New York, Nov. 11.—Reporting 
the lowest per-inquiry cost from aq. 
vertising in its ll-year existence 
the Berkshire Hills Conference, Ney 
England tourist promotion group 
today revealed that it had realize 
a return of $100,000 from a $5.00 
advertising investment in a cam. 
paign conducted last spring and sum. 
mer. 

Frank W. Couch, executive secre. 
tary of the conference, pointed oy 
that advertising budgets running yp 
to $250,000 per year have been ap. 
propriated by a score of state legis. 
latures for recreational promotion 
“Against these huge sums,” he said 
“the money spent by the conference 
was only a drop in the travel bucket. 
With an advertising budget of $5,000, 
the conference received 5,034 ip. 
quiries from 42 states in the Union 
at an average cost of 99 cents per 
inquiry.” 

The advertising for the past two 
years has been based on conserva- 
tive appeals, designed to attract a 
high type of tourist traveler, accord. 
ing to Craven & Hedrick, Inc., New 
York, the agency handling the pro. 
motion. It was explained that this 
concentration on class trade has 
proved far more profitable, in the 
long run, than would have been the 
case had they appealed to mass 
trade. 


Agencies Merge 
Motor Coach Film Advertising and 
Transportation Advertising have 
merged offices in the Lincoln bldg. 
New York. Floyd B. Odlum has sold 
his interest in both offices to A. ¢. 
Jones. 


Agency Changes Name 


Wood, Putnam & Wood, Boston 
agency, has changed its name to 
with the 
of Jonathan Brown, IIL 
Brown is treasurer. 


the 


ec assistance 


of the practical type is assured at WLS. More than 65 of America’s 
leading manufacturers as clients testify to this fact. 


The WLS organization of more than 150 specialists, experienced in 


merchandising, design of product, 


and display—plus unexcelled pro 


duction facilities—can assist a few additional clients to greater sales: 
We will be glad to meet with you. No obligation. 


Send for ‘Merchandise Presentation” « 20 pages « 180 illustrations * FREE 


UI. L. STENSGAARD & ASSOCIATES, Int. 


Specialists in Merchandise Presentation 


346 NORTH JUSTINE AVENUE, 


CHICAGO 
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we deliver 


We have nothing but respect for surveys, studies and statistical 
analyses. If they’re well and honestly made, they may be of great 
value. And even if they’re not, you can still have a lot of fun 
playing around with them when things get slack at the office. But 
at best they tell you only what you may reasonably expect for your 
advertising dollars, not what you will actually get. 


Advertising Age carries the greatest lineage, and the greatest 
number of advertising accounts in the advertising field because it 
delivers results for advertisers — results that are always good 
and often amazing. 


For proof we urge you to ask any of the advertisers in recent issues 
—especially those whose coupon copy gives them a positive statis- 
tical measure of what they actually get for the money they spend. 


ADVERTISING AGE 


The National Newspaper of Advertising 
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Thompson and 
Columbia Get 
Zenith Radio 


Chicago, Nov. 11.—Radio advertis- 
ing of Zenith Radio Corporation has 
been transferred from E. H. Brown 
Advertising Agency to J. Walter 
Thompson Company by mutual agree- 
ment. With the broadcast of Dec. 5, 
the program will move from the Blue 


network of National Broadcasting 
Company to Columbia Broadcasting 
System. 

E. H. Brown Advertising Agency 


continues to place the remainder of 
the account. No personnel change 
is involved, Dick Marvin, radio di- 
rector of J. Walter Thompson, being 
in charge for that agency. 

Mr. Marvin’s efforts will be di- 
rected chiefly to speeding up the pro- 
gram, which, by its nature, experi- 
ments in telepathy, has tended to 
drag. Several famous names will be 
introduced on the program to tell of 
their own experiences with transfer- 
ence of thought. 

The basic idea of the program is 
unchanged—to determine how many 
persons possess extra-sensory per- 
ception, and why. Edgar G. Herr- 
mann, Zenith advertising manager, 
said that the number answering the 
questions correctly is three times 
that indicated by chance. Psycho- 
logical authorities of Northwestern 
and Duke Universities are supervis- 
ing the program. 


Grey Gets Dennison 


Dennison Mfg. Company, Framing- 
ham, Mass., has placed its entire ac- 
count with Grey Advertising Agency, 
Inc., New York. E. B. Weiss is ac- 


count executive. 


PEN AND INK 
COLOR 
RANDELL STUDIOS 


WRIGLEY BLDG., CHICAGO 
PHONE SUPERIOR 0965 


NIELSEN URGES 
NEED FOR MORE 
MARKET FACTS 


Tells Executives Sales Anal- 
ysis Wrong 42% of Time 


New York, Nov. 10.—Operating in 
a field replete with complexities and 
unknown quantities and elements, 
the average sales executive is accu- 
rate in his analyses and decisions 
regarding marketing problems only 
58 per cent of the time, A. C. Niel- 
sen, of the Chicago research com- 
pany of that name, told the semi- 
annual conference of the National 
Federation of Sales Executives here 
yesterday. 

Other sales problems were dis- 
cussed by a galaxy of speakers in- 
cluding C. N. Cahill, general manager 
and sales director, Autopoint Com- 
pany, Chicago; Harold W. Cook, 
sales counselor, Ross Federal Re- 
search Corporation, and Harold 
Brightman, vice-president and gen- 
eral manager, L. Bamberger & Co., 
Newark. 

In explaining the low sales 
analyses batting average, Mr. Niel- 
sen enumerated 13 common causes 
of error, including over-estimation of 
the percentage of the market en- 
joyed by the company, of prospects 
who have heard of the company’s 
products, and of those who have real 
knowledge concerning them. Sales 
managers often have an exaggerated 
conception of “price resistance” to 
their products and also frequently 
underestimate the sales policies of 
their competitors, he said, and, on 
the other hand, they tend to exag- 
gerate their standing with the trade. 
In addition, he said, they fail to 
evaluate advertising appeals accord- 
ing to the reception accorded them 


and tend to be too optimistic over 


“You can’t go wrong on 
these tires, Dad!" _ 


You know who writes the check 
when the family car gets new tires. 

But perhaps you don’t realize 
that more often than not those tires 


are bought by a boy . . . or, more 
accurately, sold by a boy! 
If you have tires, cars, or other 
accessories to sell, you can readily 
calculate the importance of the 
American Boy from these auto- 
motive facts 
94% of the AMERICAN BOY 
families own automobiles 
60% of the AMERICAN BOY 
subscribers drive the family 
car... or cars 
130,000 new cars were bought 
by AMERICAN BOY families 
last year® 
51% of those sales were defi- 
nitely decided by the boy 
In 68% of those sales, the boy 
gave opinions, advised his 
parents 


... AND THEREBY 
HANGS A 


Sale! 


And dealers tell us that 80% of 
all new-car purchases by 
AMERICAN BOY families are 
made with the help of the boy! 

Those are a few facts about the 
AmeRICAN Boy's 600,000 readers 
(78% of high-school age, or older). 
Most of those readers drive the 
family car, watch the battery, fill 
the tank, change the oil, check the 
tires—know the cars more intimately 
than their ma And the parents 
realize this ... realize they learn by 
listening to “the boys’ ideas and 
opinions. Advertise to them eco 
nomically and directly in their own 
magazine. January forms are closing. 
* Many of those cars will soon be need- 
ing new tires and batteries. 


Yo UTH Ss COM PANION 


American 


DETROIT, MICHIGAN 


Founded 


TWO TEMPERATURES TOLD BY OLD OVERHOLT 
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National Distillers Products Corporation's new giant painted bulletin for Old 
Overholt whisky atop Central pier, Atlantic City, has a double attention getter 
in thermometers showing both water and air temperatures. 


the success of over-loading dealers 
and of new product or new package 
acceptance. 


Urges Adequate Tests 


Other causes of error he reported 
related to unsound distribution ef- 
forts; to the use of advertising which 
goes over the heads of persons in the 
lower income classes, to the lack of 
change in products to meet shifting 
consumer demands, and to failure to 
test proposed advertising campaigns 
upon a small scale. 

Mr. Nielsen claimed that lack of 
adequate figures on actual consumer 
sales is at the bottom of most mar- 
keting errors and cited a number of 
illustrations to prave that consumer 
sales might be increasing at a time 
when the movement of goods from 
factory to distributors were showing 
a decline; or that a decrease in sales 
volume as indicated by orders being 
received by a manufacturer might 
be due to a falling off of demand for 
all products in that line and might 
be accompanied by an actual increase 
in the percentage of the market 
being gained by that manufacturer. 

Accurate knowledge regarding 
sales over the counters can be of pri- 
mary value to advertisers, he main- 
tained, in helping them to determine 
correct media, best copy appeals, and 
accurate timing of campaigns. With 
respect to the latter, he cited the 
case of an entire branch of an indus- 
try which was peaking its advertising 
in July and August instead of in 
April and May when consumer sales 
were highest. These companies, he 
said, had been misled by the heavy 
replacement orders that customarily 
poured in in the mid-summer months 
and had erroneously concluded that 
they indicated equally heavy consu- 
mer buying at that time. 


Hits High-Pressure Tactics 


Mr. Cahill attacked the “irrespon- 
sibles” in selling, who, by using high 
pressure and unscrupulous methods, 
were spoiling thousands of young 
men who wished to make selling 
their profession. These irresponsi- 
bles are a menace to the whole field 
of ethical selling, he asserted, in 
that they undermine the public’s con- 
fidence in salesmen as a class. As to 
the tyros whose careers in the field 
were being permanently ruined, Mr. 
Cahill declared that he was not 
making a plea so much for youth, 
who are the general victims, but for 
the spirit of youth which was essen- 
tial for success in selling, whether 
the salesman was 20 or 70. “Without 
a temperamental predominance of 
imagination, enthusiasm and daring,” 
he asserted, ‘‘a salesman cannot live.” 

Mr. Cook cited a real need today 


for “selective distribution of sales 
enterprise,” including a_ selective 
system of point-of-sale displays. 
|Maintaining that the “retailer is 


| worthy of his hire,” he asserted that 


the retailer should be paid for the 


|/use of his premises for point-of-sale 


material on the basis of audited 
traffic circulation in much the same 
way as publications with audited 
circulations deserve to be paid for 
the use of their space for advertising. 

Mr. Brightman advocated full 


|recognition of the growing consumer 


movement, which, he said, is the re- 
sult of more than 20 years of educa- 
tion conducted by a number of agen- 
cies, 


affected by 


nomic transformations which have 
occurred during this period. Because 
consumers want and demand it, he 
declared, it has become necessary 
for business to learn to co-operate 
with them and to provide the kind 
of information and the kind of ad- 
vertising which will appeal to the 
organized and consumer-educated 
women of the land. This means, he 
elaborated, that the merchandising 
program must include standardiza- 
tion of many goods, testing labora- 
tories, creation of a dictionary of 
merchandising terms for the use of 
all interests, and the development of 
factual advertising by eliminating 
exaggerated and conflicting claims 
and by furnishing, all the way down 
the distribution line, complete, un- 
derstandable labeling information. 

Other speakers included Mary 
Brooks Picken, vice president, G. 
Lynn Sumner Company, who spoke 
on “The Consumer Viewpoint in the 
Design and Sale of Goods’; Dr. Leo 
Wolman, professor of economics, 
Columbia University, who spoke on 
labor conditions; and John G. Jones, 
of Alexander Hamilton Institute. 
Rep. Emanuel Celler, addressing the 
banquet session, predicted that the 
coming Congress would modify the 
surplus profits tax, making it less 
burdensome to middle-sized corpora- 
tions and more generally fair in its 
workings. His address was followed 
by a symposium on 1938 sales possi- 
bilities conducted by R. D. Keim, 
chairman of board, National Federa- 
tion, and vice president, E. R. 
Squibb & Sons, who was also chair- 
man of the session. 


Lamborn to Rickard 


Lamborn & Co., Inc., New York, 
sugar brokerage organization, has 
named Rickard & Co., New York, as 
its advertising counsel. 


LOWER PRICES — 
ARE URGED TO 
BUOY BUSINESS 


New York, Nov. 10.—Declaring 
that the tendency of business men 
to pass along to consumers the totg] 
of increased labor costs had createg 
an artificially high price structure 
Dr. Lionel D. Edie, economist ang 
head of the company bearing his 
name, yesterday issued the warning 
that manufacturers and others mugt 
reduce consumer prices to correspon 
with the drop now taking place jp 
purchasing power. 

Speaking before the National Fed. 
eration of Sales Executives, in seni. 
annual conference at the Hotel 
Roosevelt, Dr. Edie predicted that 
decline in business would probably 
continue until sometime in January 
when excess stocks, caused by over. 
loading to avoid the consequences 
of inflation should be generally dis 
posed of, resulting in resumption of 
buying for replacement purposes. 


Defines “Right Price” 


This “downward spiral of business" 
must be accompanied, he warned, by 
lowered prices to meet a public pur. 
chasing power which he estimated 
would in January be 13 per cent be 
low that of the same month in 1937, 
Although he asserted that no effort 
should be made to stop the decline s 
that the curve of business could reach 
its true “base line,’ Dr. Edie ex 
pressed the opinion that busines 
men can take steps to use the result: 
ing level as a starting point for a 
new recovery by seeing to it thai 
goods are priced right. The right 
price, he said, is that which con 
sumers can pay for goods and not 
that which is calculated to cover in 
creased costs of manufacturing and 
distribution. 

The government, he said, can as 
sist in giving impetus to a new re 


covery, 60 or 90 days hence, by taking f 


action to ease taxation and to remove 
monetary restrictions and by aiding 
in making possible reduction of labor 


costs in the construction, steel and 


automobile industries. 

Presiding at the meeting, W. V. 
Ballew, president of the federation, 
and general sales manager of the Dr. 
Pepper Company, Dallas, said in his 
opinion the country is not suffering 
from over-production but from under 
consumption and that the remedy for 
the situation lies in devising a bet 


ter method of distribution. 
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Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


~ 
Always the Finest 
at Faithorn 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one orali— 
just as you wish, but all 
are here, ready to serve 
you... Speed, economy 
and satisfaction assured. 


ar 


including business itself, and | 
various social and eco- | 


DAY AND N 


of your advertising matter is to place 
your business with a concern that ren- 
ders a COMPLETE SERVICE in(1)Ad-Setting, 
(2) Engraving and (3) Printing —all 
under ONE ROOF .. . We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typesetting to another 
many blocks away—and then give your 
printing to a firm even farther distant? 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by 
having FAITHORN do the entire job. We 
will gladly show you samples. Try us! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 
Ad-Setters + Engravers « Printers 

t] 
504 ShermanSt.,Chicago Phone Wab.7820 


IGHT SERVICE 
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WSTICE BLACK 
DEMANDS FACTS 
IN ADVERTISING 


(Continued from Page 1) 
suggestion that a man who is buy- 
ing a set Of books and a 10-year ex- 


tension service will be _ fatuous 
enough to be misled by the mere 
statement that the first is given 


away and that he is paying only for 
the second. . . Such trivial niceties 
are too impalpable for practical af- 
fairs. They are will-o’-the-wisps 
which divert attention from substan- 
tial evils.” 

The FTC urged upon the Supreme 
Court that to decide that this adver- 
tising was not deceptive was to cre- 
ate direct conflict both with the 
statute and repeated rulings of the 
higher tribunal that the FTC findings 
must be sustained if supported by 
evidence. That Justice Black and his 
colleagues agreed is indicated by his 
words: 

“The fact that a false statement 
may be obviously false to those who 
are trained and experienced does not 
change its character, nor take away 
its power to deceive others less ex- 
perienced. No duty rests upon a citi- 
zen to suspect the honesty of those 
with whom he transacts business. 
Laws are made to protect the trust- 
ing as well as the suspicious. The 
best element of business’ has long 
since decided that honesty should 


' govern competitive enterprises, and 


that the rule of caveat emptor should 
not be relied on to rule fraud and de- 
ception.” 
The lower court was also rebuked 
‘for failure to find the individual offi- 


™cers of the Society guilty as charged 
> by the Commission. 


Probably the most significant ex- 


cerpt from the decision read by Jus- 


tice Black was the assertion that 


Retinal ae 


. MADE BY 
RAPI D FROM 
ANY TYPE FACE 


A truly startling innovation! 
Mechanical Block Lettering 
made from ordinary type 
proofs supplied to Rapid. The 
dozens of available styles ere 
saving artists and Ad men 


time and money. Put punch - 
in your headlines . . . investi- 
gate! 


“Help Wanted,” 
“Representatives Available,” 
cash with order. 


30 cents 


$4.75 per inch. 
insertions. 


Write for descriptive 


The rates for this department are as follows: 


“Positions Wanted,” 


All other classifications (single insertion rates): 


“Representatives Wanted,” 


and 
a line, minimum charge $1. 


Terms 


% in., $2.75; 1 to 3 in., 
folder describing discounts for term 


POSITIONS WANTED 


REPRESENTATIVES AVAILABLE 


PAINTS & PAINT RAW MATERIALS 
Some agency needs my fourteen years’ 
experience with two nationally promi- 
nent manufacturers of paints and 
paint raw materials. Personally ac- 
tive in sales to consumer, dealer and 
painter trade, industrial field, and 
paint manufacturing industry. Back- 
ground includes factory and labora- 
tory training, selling, sales manage- 
ment. Now manager sales promotion 
and advertising. College graduate, 
age 36. Middle west preferred. 

Box 1280, ADVERTISING AGE, Chgo. 


BETTER COPY BOOSTS SALES 
Tae, present copy is not actually 
# ding consumer sales, outside view- 
point may be the tonic needed. A 
writer unhampered by your own close- 
ness to the job may realign your 
roved ideas with new effectiveness. 
wenty years’ experience — national, 
mail order, direct. Now serving agen- 
cies, advertisers with key copy that 
stays in customers’ alley. Free lance 
only. Close mouthed 
Box 1282, ADVERTISING AGE, Chgo. 


ADVERTISING—PART TIME 

Experienced advertising agency man 
will prepare mailing pieces or publi- 
cation copy, conduct market research, 
ete. Prefer in or near Chicago. Work 
part time—at your office if desired. 

Box 1283, ADVERTISING AGE, Chgo. 


ADVERTISING—Y oung and energetic 
woman who has her own agency, is 
expert in publicity and promotion, has 
won prizes for her photography, suc- 
cessful lecturer, seeks affiliation. 


Box 1279, ADVERTISING AGE, Chgo. 


Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y 


HOUSE ORGAN EDITOR 
Free lance. Can take on one more 
H. O. Thorough knowledge of writ- 
ing, editing, rou. Versatile style. 
Splendid reference 
Box 1276, ADVERTISING AGE, Chego. 


Exp. Advertising Salesman opening 
Publishers’ Representative o 
Chicago to cover middle-west, would 
like to hear from Trade Paper Pub- 
lishers. Will be East first of year. 
Box 1281, ADVERTISING AGE, Chgo. 


Established publishers rep. can handle 
one more trade or class paper in Chi- 
cago and Mid West territory. 

Box 1278, ADVERTISING AGE, Chgo. 


MISCELLANEOUS 


TESTIMONIAL LETTERS 
Newest process reproduces testimonial 
letters, illustrated salesmen’s man- 
uals, leaflets, enclosures, pamphlets, 
broadsides, ete., ete., without neces- 
sity of costly typesetting and cuts! 

300 COPIES (8%x11") $2.50 

Additional hundred copies, 25c. 
Lower prices in quantity orders. 
All sizes supplied. Write for samples. 
Laurel Process, 480 Canal — N. Y. 


PHOTO POST CARD 

SEND FOR FREE SAMPLES Sor OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits, Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


courts have no right to ignore posi- 
tive testimony of alleged violations 
of the FTC act because other testi- 
mony may indicate the innocence of 
the respondents. 


Limitations of Courts 


“The courts do not have the right 
to ignore the plain mandate of the 
statute which makes the findings of 
the Commission conclusive as to the 
facts if supported by testimony,” he 
ruled. “The courts cannot pick and 
choose bits of evidence to make find- 
ings of fact contrary to the findings 
of the Commission. 

“To fail to prohibit practices of 
the respondent in this case would be 
to elevate deception in business and 
to give it the standing and dignity 
of truth. It was clearly the practice 
of the respondents, in accordance 
with a well matured plan, to mislead 
customers into the belief that they 
were given an encyclopedia and that 
they paid only for the loose-leaf sup- 
plement.” 

The interpretation of FTC attor- 
neys is that it will be dangerous 
hereafter to advertise an article as 
“free” unless it is given with mer- 
chandise sold at the regular price. 
If the regular price is increased, the 
offer constitutes deception. 


Plastic Awards 
Reveal Widened 
Scope of Field 


New York, Nov. 11.—The progress 
of the plastics industry during the 
past year will be dramatized here 
next Wednesday night when trophies 
are awarded 29 winners in the sec- 
ond annual competition sponsored by 
Modern Plastics magazine, with cita- 
tions presented in each of five classi- 
fications — science, industry, house- 
hold, style and decorative. 

All entries in the competition rep- 
resent either new products or prod- 
ucts re-designed during 1937. The ex- 
hibits from which the judges made 
their selections revealed applications 
of plastic materials ranging from 
jewelry to. scientific instruments, 
from pencils to furniture, and from 
eye-cups to hearing aids. To promote 
a better understanding of the possi- 
bilities of plastics, a permanent ex- 


hibit of all entries has been set up 


:|pounds of ham. Another market, op- 


MRS. CONSUMER 
TALKS; WILSON 
FINDS SHE BUYS 


(Continued from Page 1) 
premises with window and counter 
displays, and do a healthy job of lo- 
cal promotion, himself. 

It was pointed out that the last 
factor has proven a decisive one in 
so far as sales results for the local 
store are revealed. 

The packer’s records show that one 
store, previously selling but two or 
three hams weekly, recorded during 
the broadcast week a sale of 2,200 


erated by the Jewel Food Stores, 
went up to 830 pounds of ham during 
the week of the broadcast after a 
previous average running between 60 
and 70 pounds per week. 

The program itself is put on three 
times weekly with Norman Ross per- 
forming as master of ceremonies. 
Housewives who appear before the 
microphone with him may discuss 
any subject they fancy. The “vox 
popping” is not confined to questions 
and answers on ham or food. Each 
housewife interviewed by Mr. Ross 
receives a tin of Tender Made ham. 

Uniformly successful reports have 
emanated from the participating 
stores during the six months in 
which the shows have been conduct- 
ed, company officials said. It was 
also pointed out that, while the 
largest gains in sales of Wilson 
products were naturally secured dur- 
ing the week of the broadcasts, the 
majority of stores had been able to 
maintain a favorable percentage of 
this increase. 


at the showrooms of Modern Plastics, 
425 Fourth avenue, New York. 

First prize winners in the compe- 
tition are: 

Industrial Group: Airplane wind- 
shield of Bellanca Aircraft Corpora- 
tion, Newcastle, Del., made and 
molded of Plexiglas by Rohm & Haas 
Company. Scientific Group: Trace- 
larm messenger bag, Bankers Protec- 
tion Company, Simsbury, Conn., Du- 
rez molded by Remler Company, Ltd. 
Household Group: Hoover vacuum 
cleaner, Hoover Company, North Can- 
ton, O., made of Bakelite and Durez. 
Decorative Group: Aristocrat sta- 
pling machine, E. H. Hotchkiss Com- 
pany, Norwalk, Conn., made of Cata- 
lin by Plastic Turning Company; and 
Style Group: Hat, Louise Sanders, 
New York, trimmed in E. I. du Pont 
de Nemours & Co., Inc., Plastacelle. 


18.49% October 


Copy Increase 
in Industrials 


Chicago, Nov. 11.—Display adver- 
tising volume in industrial publica- 
tions for October registered an in- 
crease of 18.49 per cent over the 
same month last year, according to 
a report in the current issue of In- 
dustrial Marketing. The 68 publi- 
cations in the industrial group 
carried 7,714 pages during October 
compared with 6,510 for October last 
year, for an increase of 1,196 pages. 

Advertising volume in 23 publica- 
tions in the trade group showed an 
increase of 15.43 per cent for October 
issues over the same month last 
year, totaling 1,900 compared with 
1,646 in 1936. 

In the class group, a gain of 5.71 
per cent was registered for the 
month with the 11 publications re- 
porting a total of 907 pages against 
858 pages in October, 1936. 


Cartoon Copy for 


Peter Dawson Drive 


Julius Wile Sons & Co., New York. 
has launched a campaign in New 
York City newspapers and in Esquire, 
The New Yorker and Town and Coun- 
try for Peter Dawson blended Scotch 
whisky, employing cartoon continu- 
ities. 

Compton Advertising, 


Inc., New 


York, is the agency. 


A National Tea outlet, it was re- 
ported, sold 90 pounds of ham the 
week prior to the broadcasts. Dur- 
ing the week of the broadcasts 665 
pounds were sold, with this figure 
declining only 61 pounds to 604 for 
the week after the broadcast. 

Tender Made ham is the focal 
point for the promotion. Company 


majority of instances the complete 
lines of Wilson products showed sub 
stantial gains as a result of the 
broadcasts. 

United States Advertising Corpor- 
ation, Chicago, is the agency and A, 
J. Engelhardt, the account executive. 


Kentucky Bars 
Road Hazards 
Tire Warranty 


Frankfort, Ky., Nov. 11.—Manu- 
facturers and distributors of tires 
were ordered today to cease issuance 
of road hazard warranties in Ken- 
tucky. The ultimatum was delivered 
by Sherman Goodpaster, state di- 
rector of insurance, on receipt of an 
opinion by the state attorney gen- 
eral that such guarantees are in- 
surance policies rather than mer- 
chandising plans. 

Chain stores such as Sears, Roe- 
buck & Co. and Montgomery Ward 
& Co. will be chiefly affected by the 
order, major manufacturers of tires 
having withdrawn guarantees of 
their own volition as the result of 
costly experience. Though it is con- 
ceded that modern tires are far more 
efficient than those of a few years 
ago, high speeds of today’s cars 
break them down rapidly. Investi- 
gations disclosed that concrete roads 
and 60 mile speed on turns are the 
chief foes of tires. 

Even the chain stores now guar- 
antee their tires on a pro rata basis. 
If a tire carrying a 24-month guar- 
antee wears out in 12 months, for 
instance, they will give a 50 per cent 
credit on replacement. Apparently 
even this limited guarantee is forbid- 
den under the new order. 

Sears offered insurance policies to 
motorists using its tires about a year 
ago, but dropped the plan after a 
brief trial. Observers believe this 
experiment may have something to 
do with the new order. 


Eldred Advanced 


Harry Eldred, formerly script 
writer and actor of Station WTMJ, 


spokesmen, however, said that in the 


Milwaukee, has been appointed pub- 
licity director. 


ANNOUN 


door field. Print order this issue 


cations will be printed by R. 


preceding date of issue; NATI 


NEW INSERT POSITIONS: 


rates. 


one year earn a discount of 5%. 


NEW RATE CARDS: New rate 


r.o.p. rates and time discounts. 


in the outdoor field.) 


HUNTING 
NATIONAL 


Publication Offices: 
NEW YORK—366 Madison Ave.; 
PHILADELPHIA—39 Jefferson Bldq.; 


NEW PRINTERS: Commencing with January issues our two publi- 
R. Donnelley & Sons Company. 
NEW CLOSING DATES: Cover and insert forms for both mag- 


azines close 14th of second month preceding date of issue. HUNT- 
ING & FISHING black and white forms close 2Ist of second month 


white forms close 25th of second month preceding date of issue. 
NEW SECOND COLOR RATES: 


one color advertisements in r.o.p. space now enables advertisers 
to make effective use of color at the exceptionally low added pre- 
mium of 10% of the black and white page rates in both magazines. 


Inserts in three process colors and 
black, on 8Q Ib. super-coated stock, are being offered at attractive 


NEW COMBINATION DISCOUNT: Advertisers who run identical! 
schedules in both magazines earn a discount of 10% off the total 
of the line rates of the two individual magazines. 


NEW TIME DISCOUNT: Non-cancellable contracts for six or more 
insertions of at least !/, column (35 lines) advertisements within 


change any of the black and white rates or ABC guarantees as 
announced March |5th, 1937, but they do contain the above cor- 
rected information as to new closing dates, inserts, second color 


(Lowest page rate per 1000 readers 


275 Newbury St., 


Mills Bldg.; LOS ANGELES—D. A. Scott Co., 


CEMENT 


NEW ABC GUARANTEES: Effective with January 1938 issues 
advertisers are guaranteed 500,000 circulation for HUNTING & 
FISHING and 200,000 for NATIONAL SPORTSMAN—700,000 
for both in combination. (Largest circulation in the prosperous out- 


is 850,000!) 


ONAL SPORTSMAN black and 


Improved handling of black and 


cards recently distributed do not 


& FISHING 
“SPORTSMAN 


Boston, Mass. BRANCH OFFICES: 
CHICAGO—520 N. Michigan Ave.; 
SAN FRANCISCO—D. A. Scott Co., 
Western Pacific Bldg. 
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RETAIL COPY 
3.9% AHEAD 
OF "36 TOTAL 


Chicago, Nov. 12.—For the first 45 
weeks of this year, through Nov. 6, 
retail display advertising is 3.9 per 
cent greater than the comparable pe- 


riod of last year, according to the 
ADVERTISING AGe Index of Retail 
Activity. 


A total of 897,643,448 lines is shown 
for the 80 major cities measured by 
this Index against 863,397,045 lines 
for the corresponding period of 1936, 
the gain amounting to 34,246,403 
lines. At this time last year, a gain 
of 6.3 per cent was shown over 1935. 

Newspapers in the Index cities car- 
ried a total of 23,736,071 lines of re- 
tail display during the seven days 
ending Nov. 6, which was 993,837 


Call a Representative 
from Any “U-S” Division. 


Our Products help Sell 
Your Products.... 


The UNITED STATES PRINTING and 
LITHOGRAPH COMPANY and DIVISIONS 
HOME OFFICE: 320 BEECH STREET, CINCINNATI, OHIO 


lines or 4 per cent below the 24,729,- 
908 line total shown for the corre- 
sponding week of last year. 

The following table shows percent- 
age of gain or loss for each week 
of this year, over 1936: 


pO ES a re — 5.8 
OS a ee ee ee eee + 8.5 
OO ae eee + 4.0 
DN Se esate edesscicaenss + 4.2 
NS A SOOT eee Terre ee + 5.8 
og. a. ee ee + 8.5 
February 13 + 6.9 
February 20 ........cccccceces + 16.6 
i: arr e + 8.3 
DOD Aiea ee ee Ree eee +11.5 
PR SE ceases wartewase + 12.0 
PR CE? od ane cr eke ae aa SDE ROM + 12.9 
March 27 + 7.9 
") OS SSrerererrerrre rere. 7.3 
April aero rr rere ST ee Te + 0.9 
"" @  BPPPreerrrevrcrereiriee +11.5 
PME Cerxcersticedcedadevreants + 8.2 
en Eh cpecedcadee dws oe Oo 6 a6 9 + 0.6 
No as cok eee eee eked + 8.9 
May 15 SCHORR O EH EHEO BOOED ES + 4.7 
eee ere ee tee ae + 3.9 
APPT reer cree +19.2 
ES ee rer er rr — 5.1 
NE Ee Cr en er + 6.0 
June 19 - 1,2 
PE Sc scab a es Tees ba Rew EeeO + 1.2 
Se iret eae +18.7 
a ee eee eee ee ee — 7.1 
ou Gh 6 ob Sd OOK ARERR +15.9 
i SE) garee eee cee ee beh eerean + 3.3 
Ey Behr gbceeedsses ees seer veer — 0.2 
ee Te eh eceweee 2600 ead OOK oR + 2.6 
STE a ee ee eee ee eee + 1.4 
OSS; err rererrrrrys Tree ers + 2.4 
EE ic cba bien ce Fae ERR EAERES + 1.3 
Sept. D> seaeeenen oe bas wen evens — 0.9 
"> ) Serer rererrereeree f. — 3.3 
ee eee rer ee + 3.6 
Pe SE ce adanesnadad hess ean + 6.3 
Oct. EY ink, ek eee ed, a ae bh OEDERED — 0.7 
Oct © och hoeed ata ie tae eeen + 0.9 
STE. 4h ue cs ae Ee eee ee ON aS + 4.3 
KEE <6 6h6668605 cD ek de RECT ET - 0.9 
i SS eer ee ere Te ee eee ee ee — 2.4 
Nov ©. teiessatuevwensaacenes — 4.0 


Individual lineage figures for each 
of the 80 cities measured by this 
Index are shown in the tabulation 
appearing elsewhere on this page. 


Swersey in New Post 

Joseph Swersey, sales manager of 
the Segal Safety Razor Corporation, 
New York, has been elected a vice- 
president of that organization. He 
will continue in charge of Segal 
safety razor and blade sales as well 
as sales of Segal keyless roller skate 
and the new Segal electric shaver. 
The latter product is soon to be 
placed on the market by the company. 


New Moreland Address 


The Chester C. Moreland Company, 
Cincinnati, has moved to new quar- 
ters in the Times-Star Tower Bldg. 


DAVENPORT 


20.43 


OCK 1SLAND N New 
EAST MOLINE 


19.67 


1936 Construction 


munity is hitting a merry pace 


BUILDERS ARE BUYERS! 


home construction in this com- 


and a 


broad trail of miscellaneous buying OF 
INTEREST 


keep’ng local merchants on the hop. 


TO YOUR CLIENTS | is 


That's what the biggest local payrolls in our history are doing 


for this third largest market in Hlinois (outside of Chicago). 


Add to our prosperous 150,000 Rock Island-Moline population a 


hinterland of purse-heavy, bumper-crop farmers and you've real 


“pay-dirt.” 


We give you 86.9 coverage among these ad-reading. free-spending 


people of a rapidly growing community. 


Write on your list “Moline-Rock Island, O. K.* 


New 


Natl Rep. The Allen-Klapp-Frazier Co— 
York, 


Chicago, Detroit, St. Louis. 


| 


ae 


Index of Retail Activity in 80 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % Gain 
45-Week 45-Week 45-Week or Loss’ or Loss 
Period Period Period 1937 1937 Week Week % Gai; 
Ended Ended F’nded over over Ended Ended or 
City Nov. 9, 1935 Nov. 7, 1936 Nov. 6, 1937 1935 1936 Nov. 7,1936 Nov. 6, 1937 Logs 
ME. Tg shes bas cwes 13,229,030 14,408,820 14,599,283 +10.4 +1.0 432,229 314,239 —a7 
Altoona, Pa. ...... .. 5,208,182 5,637,184 6,058,885 16.3 + 7.5 133,280 144,732 iy 
Atlanta, Ga. .......... 12,211,081 12,967,934 13,721,978 +12.4 +5.8 330,778 350,000 +59 
Baltimore, | 17,969,109 19,301,442 19,988,240 +11.2 + 3.6 579,327 527,609 — £4 
Birmingham, Ala. ..... 9,065,182 10,166,100 11,129,636 22.8 +9.5 216,818 240,520 +105 
Boston, Mass. ........ 17,732,703 17,979,183 17,694,938 0.2 -1.6 474,856 472,948 pres 
Bridgeport, Conn. ..... 7,447,896 7,845,456 8,518,290 +14.4 + 8.6 215,880 224,588 +44 
i a Are 14,384,420 14,910,906 16,459,202 +14.4 +10.4 454,104 454,412 +0) 
Camden, N. J.........- 3,603,441 3,575,943 3,580,049 —0.7 +0.1 94,407 95,065 +07 
Cedar Rapids, Ia....... 4,024,132 $,354,476 4,507,860 +12.0 +3.5 101,794 105,350 +3: 
Chattanooga, Tenn. 6,271,028 5,816,990 5,500,793 —12.3 5.4 120,847 115,153 piss 
Cee, Ee. ke sewed 23,909,454 26,445,713 27,804,315 +16.3 +5.1 775,671 682,979 —119 
Crmetmmeati, CO. once scccs 14,048,170 14,536,929 15,395,490 + 9.6 + 5.9 408,972 450,472 +10.) 
CORTON Th. ck even sess 15,827,355 17,374,718 18,785,204 + 18.7 +8.1 498,569 456,591 —§4 
PR, ae Gaosccane. » waaeen  .-oeeeee  ~“Weameegs een oe 364,307 299,733 —177 
, SOs sees sscees 16,331,432 17,254,706 18,705,957 $14.5 +84 442,810 417,886 =i 
SS ere 11,636,786 10,940,744 13,549,692 $16.4 423.8 405,972 334,992 —17 
EON VOP, GOR. «6 scctis 8,907,351 8,950,113 9,200,580 +3.3 + 2.8 243,060 244,435 +06 
Des Moines, Ia........ 5,577,737 5,559,615 5,723,281 + 2.6 +2.9 193,105 186,819 =T 
Detront, BRIGH. ...0005: 17,729,669 18,762,125 19,581,680 +10.4 +4.4 550,109 507,262 — 9 
Pe Pe GE secccicis kha, . 4. eases j#éé cb eee ty ee 218,344 214,438 ~ait 
ee eee 6,051,696 6,424,750 8,121,264 + 34.2 + 26.4 200,536 242,956 +21 
Evansville, Ind. ....... 10,541,202 11,341,218 11,083,170 +5.1 —2.3 271,432 255,626 —54 
Fall River, Mass....... 2,843,665 3,019,560 3,045,733 + 7.1 +0.9 62,441 77,468 +94 
Flint, Mich. ..... 7,134,288 7,832,850 8,024,142 +12.5 + 2.4 209,566 198,212 —}5,4 
Fort Wayne, Ind....... 9,233,469 10,092,795 10,365,853 +12.3 + 2.7 253,694 251,314 —) 
OO a” ee 1,541,394 5,399,779 6,363,132 + 40.1 +17.8 140,142 120,254 —l4 
Grand Rapids, Mich... 7,525,888 8,199,996 9,193,024 + 22.2 +12.1 228,844 216,972 —5,! 
Greenville, S. C........ 5,240,104 5,219,527 5,878,848 +12.2 +12.6 127,694 142,360 +113 
Houston, Tex, ......... 11,323,536 12,858,041 14,354,746 + 26.8 +11.6 365,806 393,694 +74 
Indianapolis, Ind. ..... 14,207,041 15,512,138 16,271,491 +14.5 + 4.9 397,704 384,300 —3,4 
Jacksonville, Fla. ..... 6,800,570 7,256,956 7,800,590 +14.7 + 7.5 160,118 181,188 +132 
sersey City, HN. J...... 1,990,979 2,064,480 2,046,134 +2.8 —0.9 50,764 70,453 +384 
Kansas City, Kan... 1,938,909 2,172,583 2,353,056 +21.4 +8.3 88,032 66,836 —24) 
Knoxville, Tenn. ...... 7,712,954 8,488,473 9,257,402 + 20.0 +9.1 203,294 283,920 +397 
Little Rock, Ark....... 8,011,108 8,173,975 8,270,323 + 3.2 +1.2 215,516 200,928 —4.5 
Le BONO, CBbecciss — weeaee 21,208,735 22,331,897 one +5.3 539,656 605,501 +12. 
BO. --60b-0 0 40 as 8,752,982 8,877,708 8,673,156 —0.9 —2.3 224,448 210,042 —é6.4 
Manchester, N. H...... 3,073,169 3,052,727 3,271,312 + 6.4 +7.2 78,922 109,522 +384 
Memphis, Tenn. ....... 9,664,592 9,811,036 10,554,266 +9.2 +7.6 264,866 263,214 —0. 
Milwaukee, Wis. ...... 11,546,671 13,375,084 15,511,967 +34.3 415.9 474,848 503,509 +6 
Minneapolis, Minn, ... 12,337,073 13,130,313 12,916,212 +4.7 —1.6 383,991 311,394 —18$ 
Nashville, Tenn. .. . 7,067,258 6,992,790 7,103,462 +0.5 +1.6 172,130 164,010 —4,7 
New Bedford, Mass.... 2,730,283 2,888,192 2,945,306 +7.9 +1.9 90,650 71,680 —20.9 
POW FeV, COBB... 66s | cowecs 8,037,806 8,279,746 guia + 3.0 204,106 198,982 —-25 
New Orleans, La...... 15,679,467 17,076,325 17,499,849 +11.6 + 2.5 412,669 398,469 —3,j 
tNew York, N. Y...... 51,164,886 57,013,27 57,746,032 +12.9 +1.3 1,801,141 1,634,955 —$.! 
tBrooklyn, N. Y....... 6,054,109 6,074,139 5,596,299 —7.6 —7.9 198,360 118,007 —40).j 
ig A re 8,166,858 8,371,454 8,434,566 +3.3 +0.8 209,748 212,898 +1. 
Onmiene., Cal. ..cccssecs 6,532,429 6,788,950 6,783,466 + 3.8 —0.1 176,846 137,736 —221 
Oklahoma City, Okla.... 9,143,407 9,757,157 10,856,762 + 18.7 + 11.3 232,666 257,600 +10 
SS en 9,415,560 9,628,084 10,951,712 + 8.9 + 6.5 281,477 256,610 —8&s 
Philadelphia, Pa. ...... 24,699,716 25,356,464 26,390,943 + 6.8 +4.1 768,625 787,506 +25 
Phoenix, Ariz. ........ 6,325,999 6,457,598 6,329,260 + 0.1 2.0 168,462 160,846 —4.) 
Pittsburgh, Pa. ...i<0. 20,395,802 20,481,470 21,962,718 +7.7 +7.2 574,196 576,744 +04 
POruieng, OF6, ...06s5 9,144,566 10,729,549 11,298,800 + 23.6 +5.3 334,768 263,592 21 
Providence, R. I....... 11,764,077 11,873,073 12,300,822 +4.6 + 3.6 329,305 269,940 —18§ 
CLO! ae eer 8,480,568 8,360,462 9,601,654 +-13.2 +14.8 249,522 243,964 —22 
Richmond, Va. ...... 10,378,186 11,659,086 11,539,460 +11.2 —1.0 279,580 274,554 —1.§ 
§Rochester, N. Y....... 15,426,799 16,123,490 15,416,120 —(0.1 4.4 $00,216 393,190 —1,! 
Rock Island-Moline 6,604,252 7,493,844 8,089,944 + 22.5 +7.9 199,948 232,916 + 16.3 
Sacramento, Cal. ...... 7,190,028 7,726,626 7,641,207 +6.3 —1.1 221,921 174,118 —21. 
San Antonio, Tex. ..... 4,931,354 5,663,368 5,697,300 +15.5 + 0.6 169,204 155,838 —i 
San Diego, Cal......... 11,511,336 12,413,078 12,372,760 +7.5 —0,3 333,424 256,144 —23.2 
San Francisco, Cal. 12,485,091 13,698,686 14,048,213 + 12.5 2.6 295,614 359,144 +215 
Seattle, Wash. ........ ~ 8,699,400 ~ 8,707,900 8,996,782 +3.4 +3.3 210,952 222,072 +5 
South Bend, Ind....... 7,241,890 7,787,758 8,225,704 +13.6 +5.6 245,020 197,401 —194 
Spokane, Wash. ....... 5,825,072 6,413,833 6,812,162 +16.9 +6.2 166,222 163,912 —l4 
St. Louis, Mo......... 14,831,515 15,941,395 16,911,435 +14.0 +6.1 413,055 423,910 +2. 
St. Paul, Minn......... 10,522,541 11,378,349 10,711,726 +1.8 —5.9 339,078 281,331 —1i.! 
hil! a. i eae 9,752,853 10,471,605 10,385,306 + 6.5 —0.8 315,168 317,247 +0.7 
*Tacoma, Wash. ...... 4,514,340 5,547,095 5,410,155 +19.8 —2.5 173,180 139,694 —19.i 
WOIRDE, BIB cs cerccsee 5,176,556 4,964,467 5,353,800 + 3.4 +7.8 130,060 125,076 —3.8 
OME iwincseaee .ooekeains, i .'Seatuits §§ _. wlwnee ee aes 242,434 309,328 +27. 
Toronto, Ont., Can. 18,476,614 17,691,452 16,895,125 8.6 —4,5 491,195 397,503 —191 
THOM, Ms Xess 3,778,278 3,473,764 3,723,055 -1.5 + 7.2 97,272 107,352 +10.4 
Tite, CUB. saseeian ss 8,068,954 8,845,421. 8,540,241 +5.8 -—$.5 250,236 208,540 —16/ 
Washington, D. C...... 29,716,846 32,745,193 32,582,391 + 9.6 —0.5 897,386 865,472 —3.6 
Worcester, Mass. ...... 10,180,403 10,489,065 10,789,487 +5.9 +2.9 252,133 259,410 +29 
Youngstown, O. ....... 7,783,372 7,972,049 7,926,607 +1.8 —0.6 204,386 188,464 —i8 
. ited a ta i el a 1 ae 
ic | Serer 785,806,113 863,397,945 897,643,448 +10.3 + 3.9 24,729,908 23,736,071 —il 
New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 


Set Dates for Auto 


Accessories Exhibit 
The 11th annual Automotive Ac- 
cessories Exposition, sponsored by 
Automotive Accessories Manufactur- 
ers Association, Philadelphia, Pa., 
will be held Feb. 28-March 3, inclu- 
sive, in the Port Authority Bldg., 
New York. 
A method of booth design and ar- 
rangement will be utilized which will 


enable the manufacturer to exhibit 
his product with very little decora- 
tion, H. L. Erliechman, show man- 
ager, said. Reservations for booths 


are being made in the order of their 
receipt. 


Grey Gets Norwich 


Norwich Knitting Company, Nor- 
wich, N. Y., has placed its advertis- 
ing account with Grey Advertising 
Agency, Inc., New York. Advertising, 
merchandising and promotional 
plans are now being developed. 


New CCA Member 


| Textile Age, which began publica- 
|tion last April, has been admitted 
|to membership in the Controlled Cir- 
culation Audit. Printed audit state- 
ments will be available shortly. 


Form Lithographic Co. 


General Lithographic Corporation 
has been established as a subsidiary 
of American Label Company, New 
York, with offices and plant at 216 
W. 18th street, New York. Officers 
in charge include Robert P. Scham- 
bach, president and treasurer; Wil- 
liam H. Scoble, vice-president; John 
F. McKenna, vice-president and sales 
manager; William Quortrup, vice- 
president; William N. Irish, vice- 
president, and Celia Lehman, secre- 
tary. 


Procter & Gamble 
Expand Radio Plans 


Procter & Gamble Company ha 
bought five hours weekly on Colut: 
bia Broadcasting System for 1938, 
with three agencies participating 
Four quarter hour periods will 
used daily Monday through Friday 

The agencies represented are Com? 
tom Advertising, Ivory and Naphtha: 
Pedlar & Ryan, Chipso, and Blackett 
Sample-Hummert, Inc., Oxydol an¢ 
Dreft. 


of Commerce 


Chicago Journal 


Takes precedence over all other 
newspapers in the Central West 
where Big Business is concerned. 
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ADVERTISING AGE 


ICE INDUSTRY 
TO USE RADIO 
AND MAGAZINES 


1938 Appropriation Will Ap- 
proximate $750,000 


Cleveland, Nov. 11.—The expanded 
1938 appropriation of National Asso- 
ciation of Ice Industries, as an- 
nounced at its convention here today, 
provides for use of radio, magazines, 
and farm papers, local members be- 
ing relied on to avail themselves of 
newspapers. While it is estimated 
that the industry will spend $3,000,- 
000 in promotion next year, only 
about one-fourth of this will be spent 
in the national co-operative effort, 
the remainder being in the hands of 
individual members. This $750,000 
fund, however, is considerably larger 
than in any of the preceding two 
years. 

Another merchandising develop- 
ment announced by the association 
is a seal of approval to be placed on 
ice-using appliances meeting the 
standards of the organization. While 
this seal will be featured in the asso- 
ciation’s advertising, it will also be 
accorded a large volume of promo- 
tion by manufacturers earning the 
right to employ it. 

Radio plans for 1938 provide for 
two weekly broadcasting periods 
over the Red network of National 
Broadcasting Company, featuring 
Eleanor Howe and the Homemakers 
Exchange over 51 stations. Guest 
stars will help to solve the problems 
of housewives, the list including edi- 
tors of women’s magazines and 
women’s pages of newspapers. 


Contest Is New Feature 


The radio program, to be heard 
Tuesday and Thursday, will also pre- 
sent a contest in which 50 modern 
ice refrigerators will be given as 
prizes, two weekly, for winning let- 
ters on “Why I Would Like to Own 
a New Modern Ice Refrigerator.” 
Transcriptions of the program will 
be made available to members for 
local use. 

The magazine schedule will in- 
clude Better Homes & Gardens, Good 
Housekeeping, Holland’s Magazine, 
Ladies’ Home Journal, Pictorial Re- 
view, The Saturday Evening Post, 
True Story and Woman’s Home Com- 
panion. 

Rural prospects will 
through Capper’s 


be reached 
Farmer, Country 
Gentleman, Farm Journal, Farmer’s 
Wife, and Successful Farming. Sev- 
eral home economics magazines and 
a number of business papers will 


ATTRACTIVE ATMOSPHERE FOR AUTOS 


This bevy of beauties provided an attractive promotional background as auto 
makers unveiled new cars to the Chicago audience last week. 


also be used, the 
where refrigeration 
process. As heretofore, Donahue & 
Coe, Inc., New York, is in charge. 

The association also announced 
formation of a merchandising de- 
partment, charged with providing 
members with advertising helps, in- 
cluding mats for newspaper pub- 
licity. 

William J. Rushton, president of 
National Association of Ice Indus- 
tries, told members that while adver- 
tising of the first two years has been 
successful, a large part of the market 
is yet to be conquered. Sales of the 
new ice refrigerators, around which 
the industry’s efforts have centered, 
numbered 600,000 in 1937, as com- 
pared with the low of 213,000 in 
1932. 

Hurley G. Hust, advertising direc- 
tor of the association, analyzed the 
industry’s problems at an advertising 
session yesterday morning. He said 
that surveys revealed that the mere 
mention of ice in advertising re- 
duces the number of inquiries for 
refrigerators. This indicates exis- 
tence of prejudice which presents a 
challenge to the industry, he said. 
Ignorance must be replaced by un- 
derstanding. 

Donahue & Coe employed profes- 
sional talent to present a skit, “The 
March of Ice,” which depicted the 
ice executive of old days, his com- 
placency with the “furniture crate” 


latter in fields 
is an essential 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


GIBBONS KNOWS CANADA 


J. J. GIBBONS LIMITED - ADVERTISING AGENTS |, 


RED GETS 


Y/ 
% A BULL MAD 


but this is No Bull! 


N Atlas makes "Color Corrected" 
Ss Photostats in TRUE monochrome 


BLACK ON RED... 


doubt? . 


gradation even where Black on Red 
is involved. 


. how it used to make Art Directors tear their hair where 
photostats were involved. But not any more! 
possible to separate color WITH 
Black on Red included! 
reproduce ALL colors of the spectrum in their true mono- 
chrome gradation. 


A new ATLAS method makes it 
100% ACCURACY. 
ATLAS "Color Corrected" Stats 


Want to see it proved beyond all 


. » CALL ATLAS! 


ATLAS PHOTO COPY CO. 


General Offices, 225 No. Michigan Ave. 
4 Chicago Locations e All Phones FRAnklin 3470 


ice box of that era, and the inroads 
of mechanical refrigeration which 
resulted. Under the caption of “Ice 
Staggers On,” the commentator 
reached the conclusion that ‘‘Nobody 
uses ice any more.” 

The sketch then passed into a hap- 
pier time, with the industry improv- 
ing product and methods to meet 
streamlined competition, with the re- 
sult of greater public acceptance than 
for many years. 

While a part of the funds to be 
made available for national advertis- 
ing in 1938 will come from manufac- 
turers of refrigerators, the major 
share will be raised, as heretofore, 
by an assessment of 3 cents a ton on 
members. The larger appropriation 
is due chiefly, therefore, to the in- 
creased tonnage expected in 1938. 


L-O-V-E Teaser 
Spells a Deluge 
for the Strand 


New York, Nov. 10.—There are 
quite a few persons—at least 10,000 
of them—in this city who are inter- 
ested in love. That is, interested 
enough to pick up the telephone re- 
ceiver and dial Circle 7-5900 to find 
out how to go after it. 

Responding to a modest two-col- 
umn advertisement which appeared 
on women’s pages of afternoon pa- 
pers here last week-end, containing 
the sole message, “If it’s love you’re 
after—? call Circle 7-5900,” the curi- 
ous and interested, women by far out- 
numbering men, began making the 
switchboard at the Strand Theater 
buzz like mad. First, one telephone 
operator, then two, three and finally 
four were spending their minutes and 
hours relaying the information that 
the real answer could be had by at- 
tending the Strand Theater, where, 
beginning today, Bette Davis and 
Leslie Howard were to appear in “It’s 
Love I’m After.” 

Copy was pulled after the first in- 
sertion in order to save wear and 
tear on the switchboard but so great 
was the interest initially churned, 
that inquiries, according to the 
Strand, are still being received. Ad- 
vertising experts are reported to be 
in some confusion, however, as to 
whether the one-time campaign is a 
tribute to the pulling power of teaser 
copy or the magnetism of a four-let- 
ter word: 1-0-v-e 


Miss Wiarda Promoted 


Joan Trumbour Wiarda has been 
named general advertising manager 
of Metal Industry, New York, after 
16 years of service with the publica- 
tion in the circulation, production 
and advertising departments. 


CAR PRODUCERS 
EXPECT FIERCE 
SALES STRUGGLE 


(Continued from Page 2) 


sumes mechanical perfection in auto- 
mobiles, Nash showed more gadgets 
than any of its competitors. The list 


/included air conditioning, a “sleeper” 


made possible by an adjustable back 
seat and use of the luggage compart- 
ment, and a sliding door which turns 
the car into an open vehicle at will. 


The latter feature has long been com- 


mon on foreign cars. 

Trailer exhibitors were more nu- 
merous than ever before, 18 manufac- 
turers showing some 50 models. Sev- 
eral furniture companies were repre- 
sented in this section, having discov- 
ered that individuality runs rampant 
among trailer buyers and that few of 
them are satisfied with standard 


equipment. 


The spirit of the gypsy motorist is 
now being exemplified in the names 
chosen by manufacturers. For _ in- 
stance, the Vagabond Coach Manu- 
facturing Company, of New Hudson, 
Mich., offered models calculated to 
lure the least adventurous from his 
treadmill. The United States Club 
Car Trailer Company, Champaign, 
Ill., displayed models representing 
the height of luxury. The Kozy Coach 
Company, Kalamazoo, Mich., lived up 
to its name, while the Prairie- 
Schooner Trailer Company, Chicago, 
appealed to the rugged pioneer spirit. 

The advent of the house trailer has 
stimulated imagination of producers 
of commercial trailers powered with 
motorcycles. These small delivery 
outfits are now taking every conceiv- 
able form dictated by the exigencies 
of showmanship. 

The show section of the Chicago 


Publishers Are 
Discharged in 
Oil Price Case 


(Continued from Page 1) 
officers, however, were not included 
in the discharge. 

Dismissal of the charges in this 
manner was opposed by counsel for 
the publishing companies. They 
asked the court to direct a verdict 
of acquittal by the jury. Judge Stone 
held, however, that dismissal on 
government motion was tantamount 
to a not guilty decision, relieving 
them of danger of further court pro- 
ceedings. 


Moot Point Unsettled 


The case attracted wide attention 
in publishing circles, involving the 
point as to whether publication in 
good faith of quotations on any com- 
modity is the sole duty of the pub- 
lisher, or whether he is further 
charged with determining the au- 
thenticity of the prices quoted. 

This problem in publishing eti- 
quette remains unsolved, however, 
Judge Stone merely holding that no 
competent evidence had been intro- 
duced to link the business papers 
with the alleged conspiracy. 


Journal of Commerce, issued Monday, 
carried 21,602 lines, compared with 
23,316 lines in 1936. Last year, how- 
ever, 2,196 lines overflowed into the 
main section, while in 1937 all auto- 
motive lineage was carried in one 
part of the paper. 


Mailing Service 


Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING: MIMEOGRAPHING 
THE LETTER SHOP, Inc. 


44° So. Dearborn St., Wabash 8655 
CHICAGO 


counter within two weeks.” 


‘You’re going on KMOX? 
Now you’re talking!’ 


“Put your program on KMOX and I'll sell so 


much of your line there’ll be a groove in this 


“You sound as though you worked for KMOX.” 


“No I don’t. But KMOX sure works for me.” 


casting System. Represented 


KMOX carries nine times as much local and 
national spot food advertising as the next two 
St. Louis stations combined. That's the leverage 


that lifts sales. Ask any St. Louis dealer! 


KMOX 


THE VOICE OF ST. LOUIS — 
Owned and operated by the Columbia Broad- 


50,000 WATTS 


by RADIO SALES. 


ig bs ae = 3 Hey eine he a” in ae aad . ; ae o - oe ou eres Aion ed : ae aerate har bc» e / fie aah. « oF 1c ‘img Pe Daa ; Tad a ae f ‘ chee bts Ae 7 r ; Vie ree 
Br yee us ad / { Ba Ae 
) * aii 
i ah * 
SO re 
= | | ; . 
| ee 
| : 
~ aed oe ‘ . : : | ee : 
| ‘ ge ; Pe ae _ P re 
* ai = «! ie sudan: 
— z Y fe . , A sf ‘ Sd te 
sl : %j » » 
y RE ( ' ; . ; 
eetiiaeinaars A ‘ é — Wel ae . 
mes Cl ce ~~ | 
—> — .. 7 Son vex} ew | 
| el . + ad Ye * a i | 
mn hae . oe : 

Gai eS wt C—O f 
or 3 : € Beer \ 

Ts i -. > ft 
Loss i 5 : ie * 1 Z * His i. uy 
or —oe A 8 % £ ; H fetes 
+85 & : & Ee, VY ie Fi 
45 , = . ~ le ” " 

4-10 ee a - : 1 ae Ag \ ie: ‘ | ie a hae 
—(4 ‘ 3 ~~ . ee ‘ ; tg | pas 
+01 Ped * gchiay fe ) Co Ne | ee io ee 
+02 acne Be) OS 3) ‘ies Ser 
+35 Mey . & . Hd Sd otha 
<2 . y es 9 t+ 7 al = Deh A « 
ait Y . - j é — et a 

—11,5 \ fj i t a ¥ ; Cane i 

+10.) Pp ‘ , SES Fees Oh 

a . = Z fs ; wt : : : “. a oe 

1 : x “s =) tae 
= | Pee. N Nel ‘ ¢ \ el 7 4 | ae oe 

a mee Hi BY bike y, | ‘eer 

‘ wei it i 4 3 ‘ Ee 9 ee i Sere ae 
+06 if; . wae i % ag i yy é ae ae ae 
3 § i] Hj nee 2 “a “ar ef : ‘ . %, ‘ ’ . a _ * or echoome ee 
i / ee a ' 1 Ve ikea a 
Oy ’ Aid Beal a ay SS e ; 
Pe 1 NOI oe me ‘ ae ae 
“4 . —_— ee ai. a ia ; a i bea 
— = | awe 

a —————————————————————————————————— ; a bog 
+7 f - fas A ag oe 

" aed = on ne wan —————— —=—=—_—=—= : < ae - ane 

-+-13.2 oot sg Ga 

+ 38,4 ie! a 

—94) Pec 5. ae 

+ 39.1 pre ee 
i varie’ 

+12. al 

438.8 a 
—H5 Taree 

—18,) Be  S 
onal oni 

—20.9 i 
__of mee eye 

a. Peas. 
=i oe 
ay ; Be 
+107 | one 
—8.8 Brie rene BAO wit 
+25 a he is ci ae oO oD Ee eae: | — Ret ener , SU Peetom 
Bas pie i Lali “or: R \ ce mye, ne aes ieee, 
+4 CM pu Meee we rae P se ea ee. Sie pt ae REN ee ao ites fe 

21 RR phe) i ol yet li + Bere aye Aas 4 oy aon ihe pf), 
SOL sy Som oat / ap A : sige i —_ Fie), eo, a 

7 18. ear Bee ere aes at : " ne ea 4 
a—en . neg Ree ba : ath a 
ae ee i Oe Joe ; ee Renasinil 

. ay rt a os : aN a . re a ATi tiong 
F165 Lpred . Seog. 7a coat 
Sis Be ae fl’ ee eee” oe Sn —_ fo 
ne ated is Pe +‘ = Sao ESS ao. - 
—i om 3 j a aaa oe 5 . Orica ae 

ee ee wo ~/ a Re ae 
= rE AVL Pe ‘ ys —— A/ i aaa, gs all 

——- ; nee i UF ate pire Reade oF P 

os ic, Gee he A: Co ae ‘ 
—i a ee dent a! Peet. aha eng : Bs 

2.6 a _ e P ve i 3 e pS 

a ( A - ne — =e Pb) . i =? les ; = 
™h cs ‘ $5 oh M , a ee : a a 3 ; * =? 
—38 er eee eee ar Oe — ats 
ae 97 ¢ rn : Beane. E eee : mest “ ae are 

—19,1 a — ae 5 eae ne oe 
+10. - ait Be oi aes - Elis es cig 

—16,7 st TOU wee. le . | es ae ag 

. ic, Seer acne” ale : > aaa Se 
35 wee ee . eee 2 ail ca ae eae sil 
429 = | » : Se oe 
ott llllllllSSEa=E|E]ll]I]Il—le|=—=S|S|——_—E—E—LL—SSISI=E=EaEOOOOESS | eae eos 

; : ; i 4 es ey 

—4.0 EZ REGINA eee ‘oa ieee oa 
i CALGARY , epee: ee 
i TS esr ere eee | EOMONTON em ee 

VANCOUVER am 3 fi 
ee i oe Py 

lans ti a 

‘olum » a Be nee Pe 7 

ating © — eae. 

) 3 oF og 

ill be 0) Ss ee ake es 
rida) L4 : 2 

‘ood -§ 

tha: " ne: 

ket: —_—_ | a. — 
RS eae tia em 
— wh) - Stele ig es 
AY) ry St ms ce oa 
\ub - rea Be Per: — ; 
ge Arh ‘ <a 
o lies ‘ae 
7 eh see aaa 7 - 
ees <3. 9 
Sa aan Stk. ikea 
bey oa Sa Te 
| sar eer ee : 
Sis ee 
we 3 oe ed 
rh es s 
iain ree ato 
en. 
Remy 
ae es. 
° A ee ae 
F f eee 
ake Bas ce em ger ee % ote ee er es , ? 9 5 , ; a MES” FE (eee aes, vee Se W. ; Popa DAU nk go ie ie Te Sef caean. |, Oty tod % seclil Reb a eR ts aes mr et yet ae aes ete a 
oie ers NN hg ee fg eee CEA Baars ep aah ay Son ots ae NEE, epee BAR ee Uh ph Mire are a ea nggt Len” Sue dary Pers MN tk Rs Egy eh See ae Pad Bn ne OTS, Pec eRe Meg he CLS 4 oe a geemen ome” i ee Oe RN er Ee ee ik eo 
: ‘ > . > " os : _ 2 8h LM Ee am L fey MS ae Poe 


50 ADVERTISING AGE November 15, 1937  Noven 
—<— —— 


The Tribune 


on the door-step- 


Pro-ph 
ducing 
holiday 
to alle 
the br 
bears 


This te 
HERE’S WHERE PROFITS BEGIN 
The daily purchases of Tribune women readers total hundreds of millions of dollars annually. Day in and day out, month after 
month, enormous quantities of shoes, hats, infants’ wear, bedding, cosmetics, furniture, glassware, apparel — merchandise of every yor 


description — move into Chicago homes as a result of Tribune advertising. From first-hand experience, Chicago specialty shops and 
department stores know that the women who read the Tribune are the largest, constant group of Chicago women buyers reached 
by any advertising medium. 


shart 


brings store trucks to the home 


On-the-ground experience has shown Chicago retailers news and features and, by long-established habit, is are assured of the immediate friendly interest of the J) John 
—hard-headed, pay-as-they-go advertisers —that ad- accustomed to buy from Tribune advertising. women who set the pace for practically all Chicago’ JB S3¥! 
vertising placed in the Chicago Tribune sends their Edited for Chicago, with a community interest and buying. You reach a constant, stable audience oo °°" 


delivery trucks to more homes, and more often, than 
when placed in any other advertising medium. 


* * * 


Faced with the day-to-day necessity of getting quick 
volume sales at low cost, Chicago retailers drive hard 
for business, draw it from every income level. Asa result, 
they depend chiefly on newspaper advertising. 

How Chicago retailers rate Chicago newspapers 
offers a space-buying guide which manufacturers can 
consider to their advantage. 

As a result of traceable, tangible, day-in-and-day-out 
evidence of the Chicago Tribune's sales influence with 
women, Chicago merchants spend more in the Tribune for 
women-appeal advertising than in any two other adver- 
tising media combined. 


Chicago's Greatest, Constant Audience 


With over 665,000 city and suburban circulation every 
day of the week—from 210,000 to 442,000 more than 
that of other Chicago newspapers—the Tribune is the 
only newspaper reaching the majority of metropolitan 

hicago women. 

The Tribune penetrates every income level, virtually 
blanketing buying power. Here is a huge, constant 
audience which looks primarily to the Tribune for its 


understanding of local conditions not possessed by any 
other medium, the Tribune provides not only greater 
volume of circulation but greater reader interest. Its 
aggressive policies and enterprise strike fire from 
readers, generating action that carries over into re- 
sponse to advertising. 


Immediate, Friendly Interest of Women 


Despite weather or season or type of product, Tribune 
advertising gets results. It starts the sales momentum that 
o attention from retailers, jobbers and wholesalers. 
he Tribune is noted as the key medium used by 
national advertisers to launch new products and to 
stimulate the sale of old ones. 
When you place your advertising in the Tribune, you 


arer 
new wo '8 
h 


v ears 


women, united by a common interest in the Tribune o 
their chief—and to a large degree exclusive—source 0! 
informationofthemerchandiseofered by Chicago stores 

Tribune advertising permits you to picture and 
describe your product in any one of a wide variety 0 
techniques. You can pace your schedule of insertions 
as you and circumstances demand. You can tie in with the 
promotional efforts of the dealers through whom you sell: 


Low Rates per 100,000 Circulation 


In order to take maximum advantage of the sales oppo 
tunities in the great Chicago market, see to it that 
your program of advertising includes the Tribune. 
Rates per 100,000 circulation are among the lowe! 
in the entire advertising business. 


Chicago Tribune 


THE WORLD‘S GREATEST NEWSPAPER 
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~IPHOTOGRAPHIC REVIEW OF THE WEEK 


BRUSH SUPPORT UNIVERSAL NOTE U. S. RUBBER TRANSFORMS GIANT DAM INTO WINDOW DISPLAY 
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Pro-phy-lac-tic Brush Company is intro- av GUARANTEED gs 
ducing this new Shave-Master unit for the 
holiday gift season with a stand designed 


ter to dri f National Union Radio Co tion, N ? é : 
 Iywed pods “The aa incidentally, <n ales os pent mag Soman a Presented in a window of the U. S. Rubber Company bldg. in New York, this reproduction of the vast Grand Coulee 


bears the same name as that of an_ in this new window display and counter dam project, 3,000 miles away, gives a strong promotion message for the company's products used on the project, sponsored 


electric razor now on the market. card, 


UNVEILS TESTING BUREAU AND PRIVATE BRAND PROMOTION 


. 
BUREAU OF 


4 Sat — 
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SS < > 
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HEARNS 


Pe 


This testing bureau was unveiled by Hearns department stores, New York and Newark, last week, as the company disclosed 
plans for broad private brand promotion featuring the bureau's work. (Story on Page 2.) 


SUCCULENT ALLURE IN NATURAL COLORS CAR PROMOTION 


1} | 


+ of the John P. Squire Company, Boston, gets effective appeal in this new poster for 


hicago’s Squire's branded pork, featuring reproduction of a full color photograph of a Merrill C. Meigs (left), Chicago Amer- 
once a garnished roast of pork ready for serving. Forbes Lithograph Company, Boston, ican publisher, and F. A. Berend, Pon- 
tb ; produced the poster. tiac advertising manager, talk it over at 
7 a pre-show Pontiac party in Chicago. 
;Ource U! 

JO — PICK GAS PROMOTION WINNERS 
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This San Francisco Advertising Club committee picks winners in the annual Gas 


PPM US. CONVEYOR BELTS AT WORK-AT GRAND COULEE DAM = 


by the federal government. 


CONSUMER HELP LIGHTS MESSAGE 
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This new Chevrolet three-dimension in- 
Clinton Carpet Company, Chicago, gives _ terior display features flasher light em- 
consumers product insight in this new phasis on five virtues of the new car's 
Orzite “chair leg test" educational dis- upholstery. Stemar Displays Company, 
play. Chicago, was the lithographer. 
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RICHMAN STRIKES POPULAR NOTE 


"You bet | will.. 
itsanew 


‘wet «RICH MAN” 
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The familiar “watch your overcoat" message gives effective point to this new 

poster for Richman Brothers Company, Cleveland, extended to six states and 

marking the company's most aggressive outdoor effort in four years by the 
men's clothing manufacturer and retailer. 


ON EUROPEAN TOUR ARE ADDED TO EXHIBIT 
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Appliance Society of California contest: C. Maurice Mayer (standing, left), 


: vertising artist; Virginia de Monte, club executive; E. W. Jones, Screen-Art These posters were collected on a recent tour by A. R. McCandlish, president of McCandlish Lithograph Corporation, Phila- 
company's gallery of outstanding European posters. The posters evidence a modernistic trend 


rocess Company; Bern De Rochie, Pacific Marine Review; Elizabeth Banning delphia, for addition to the 
(seated, left), color consultant, and Mrs. Camille Mills, Berry Studios. 
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with emphasis on action illustrations. 
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